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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTuyHHUX PYOpPHK: 06.71.63

Tema gucepranii:

1. TeopeTUKO-METOL0JIOTIYHI 32CaiX €KOJIOTIYHOTO MaPKETHHTY

2. Theoretical and methodological bases of ecological marketing

Pedepar:

1. O6'eKT - cucTeMa eKOHOMIYHUX BiJHOCHH, 1110 BUHUKAIOTh B IIPOLIECi €KOMAPKETHUHIOBOI [1isIbHOCTI Cy0'eKTiB

pi3HOMaHITHUX (POPM BJIACHOCTI y chepi OXOPOHU IPUPOJHY, PalliOHATIbHOTO BUKOPUCTAaHHS IPUPOJHUX PECYPCiB

Ta 3a6e3IeYeHHs eKOJIOTiYHOI 6e31eKy; MeTa - pO3pOOKa TEOPETUKO-METOL0IOTiYHINX OCHOB €KOJIOTIYHOTO

MapKeTUHTY JJIs i BUIIeHHS EKOHOMIKO-€KOJIOTiYHOI e(peKTUBHOCTI rOCIIONAPChKOI isyIbHOCTI Ta peasisarii

IIJIaHiB CTaJIOr0 PO3BUTKY TEPUTOPIiN YKpaiHu; METOIM - aOCTPaKTHO-JIOTIYHUI, NapaMeTPUYHUX iHEKCIB,

HpOFpaMHO—LliJIbOBOFO IJIaHyBaHHS, MEPEXKHOTI'O IJIAHYBAHHSA Tad iHI_Hi; HOBU3HA - BIIEpHIE OGFPYHTOBaHO CUCTEMHY

iHTeprpeTaLjilo eKOJIOriYHOTO MAPKETUHIY y BUIJISI CYKyITHOCTi B3a€MOTIOB'SI3aHUX (PYHKIIOHATbHUX KOMIIOHEHTIB,

OOI'PYHTOBAHO MiJIXOJY 10 CerMEHTAllil pUHKY €KOJIOTiYHUX TOBapiB 3 ypaxyBaHHIM NOTPeO JIIONVUHY B €KOJIOTiuHilN

6earelli; po3po6JeHO METOAMKY KOMIJIEKCHOTO MTapaMeTPUYHOro iHJeKCy Ta iHIli; pe3ybTaTy - 3alpONOHOBAHO

KOHIIEILii PO3BUTKY €KOJIOTTYHOIO MapKETHHTY; rajly3b - EKOHOMIKa IPUPOJOKOPUCTYBAHHS.



2. Object - the system of economic relations which reflect the ecomarketing activity of the economic agents
belonging to the different forms of property in the sphere of nature protection, rational natural resources usage,
and providing of ecological safety; goal - developing of theoretical and methodological bases of ecological
marketing for increasing of economic-ecological efficiency of production and realization of the plans on
sustainable development the territories of Ukraine; methods - abstract-logical, parametric indexes, program-
aimed planning, net planning, etc.; novelty - the systemic interpretation of ecological marketing as a set of
interrelated functional conceptions have been suggested in the first time, the approaches to the segmentation of
the market of ecological goods taking into account the human needs in ecological safety have been grounded,
methodology of calculation of the complex ecological parametric index has been developed, etc.; results - the
conceptions of ecological marketing; field - economics of natural resources usage.
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