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2. The Artistic and Spectacular Television Advertising in the National-cultural Space of Ukraine of the XXI Century

Pedepar:

1. Y puceprauii mOCiIPKEHO 3MICT IOHATTS «HalliOHAJIbHO-KYJIbTYPHUI NPOCTip». BusHaueHo, 10 popMyBaHHs
HalliOHAJIbHO-KYJIbTYPHOTO IIPOCTOPY € OJJHUM 3 BKJIMBUX JOCSITHEHb CYy4aCHOTO IIPOLECY KyJIbTYPOTBOPEHHS, 6€3
SIKOTO HEe MOYXJIMBUI TOJIaJIbIINI PO3BUTOK CYCITiJIbCTBA B YMOBAX I7106ai3aliii CBiTOBOro KyJbTypHOTO IIPOCTOPY.
[IpoanamnizoBaHO peKaMHi POJIMKU SIK PETPAHCISTOPY HAlliOHAJIBHOI KyJIbTYPH, & TAKOK BUBYEHO COLIiaJbHI Ta
KOMEPILIiiHi BiIeOpOJIMKY 3 HalliOHAJIbHO-NIATPiOTUYHOI0 CUMBOJIiKO0. KitacngikoBaHO CUMBOJIIKY 00pasiB
YKPaiHCBKOI TEJIEBi3iliHOI peKlaMy, a TAKOXK OKPECJIEHO TEOPETUYHI OCHOBH ayJiOBi3yaJbHUX 3aC00iB BUPA3HOCTI.
Br3HaueHO KIIIOYOBI €Tany pO3BUTKY iHAYCTPii TeNeBi3ifiHOI peKsaMy i pO3KPUTO MPAKTUKY CTBOPEHHS Xy OKHbO-
MMCTELbKOI pEKJIaMU B YKpaiHi. BusBiieHo, o Ko>KHa KpaiHa Mae CBill pEKJIaMHU CTUJIb, 110 3yMOBJIEHO
0COOIMBOCTSIMY HalliOHAJIbHOI CBilOMOCTI, iCTOPi€I0 Ta TPaAuLiIMU. YKpaiHChKa peKylaMa iCTOPUYHO NOB'I3aHa i3
CYCIIiZIBHIMU ITPOLIECAMU B JIeprKaBi Ta pa3oM 3 HElO SIK 0COOJIMBUI BUJ, JIIOJCHKOI [isiZIbBHOCTI MPOoiilia TPUBATIMI

IIJISIX CTAHOBJIEHHS 11 po3BUTKY. KOHCTaTOBaHO, 1110 yKpaiHChKa TeseBi3ilfiHa pexiama 11o4ajua akTUBHO PO3BUBATHCD



y 90-x pokax XX CT. 3[iliCHEHE AOCIiI)KEHHS He BUYEPITy€ BCiX YNHHUKIB PO3BUTKY TEJIEBI3i1HOI ay1iOBi3yabHOI
PEKJIaMU B HaIliOHAJIbHOMY KyJIbTYPHOMY IIPOCTOPi YKpaiHu. MOHITOPUHT peKIaMU I10Ka3aB ii BUCOKUI MUCTELIBKO-
BUJIOBUILHUI [TOTEHLial, SIKUI 6a3yeThCsl HA HAlLliOHAJIbPHUX KYJIbTYPHUX TPAAMIIisIX i TBOPUOMY PiBHIi Cy4acHUX
MUTIB, AisJIbHICTD SIKUX NOTpeOye MOAbIIOr0 BUBUEHHS 3 METOIO PO3PO06JIEHHS TEOPETUYHUX OCHOB MUCTELIbKO-
BUJIOBHUIIHOI CTpaTerii, CUHTe3y 3ac06iB BUPa3HOCTi ayZioBi3yasibHOI pekIaMu Ta ii KyJIbTypO-BiAIOBiIHOCTI.

2. In the thesis the concept of national-cultural space is defined and studied. It is determined that the formation of
the national-cultural space is one of the important achievements of the modern process of the cultural formation,
without which further development of society in modern world’s globalized cultural space is impossible. In the
research the commercials are studied as the reflection of national culture. Social and commercial videos with
national patriotic symbols also have been analyzed in the study. The national cultural space is characterized as a
set complex of public spheres of cultural activity that satisfies socio-cultural, linguistic and informational needs of
a person who is consumer of a cultural product; as a holistic cultural and artistic environment in which the
continuous development of cultural forms of life takes place and the creators of cultural and artistic values work.
The concept «advertisement» and main functions of advertising were studied in this scientific research. The
features of public TV-advertising are marked and the advertising and communicative process is described. The
symbols of Ukrainian TV-advertisement are defined and classified in the research as follows: national-patriotic
symbols (symbols of the Ukrainian statehood, as well as those of the patriotic struggle for the Independence of
Ukraine and Ukrainian victory); symbols of Ukrainian culture and cultural artifacts (architectural and natural, folk-
ritual and folklore); the symbolism of civil and family values. The theoretical bases of audio-sound means of
expressiveness have been studied and defined. Monitoring of the means of expressiveness of video was carried out
by means of analysis: plots, figurative-pictorial tools and types of their installation. It has been determined that the
composition of audiovisual advertising unfolds in the form of a miniature work (short introduction, simple form,
period, sentence - code - jingle). It is emphasized that the compositional integrity of television advertising
products is created precisely by their audio-sound means of expressiveness that create polyphony of auditory
phenomena. The general means of expressiveness are distinguished as follows: visual, acoustic sound and
structurally-composite. Among the acoustic are musical, verbal and noise. It is stated that in the television
commercial, the visual and plastic structure of the film/ video-clip plays a secondary role as just a background of
sound effect, while the content is laid in the sound of musical composition. It is noted that each country has its
own advertising style, which is due to the peculiarities of national mentality, history and traditions. It is stated that
the Ukrainian TV advertising began to develop actively in the 90th years of XX century. It is emphasized that in
Ukraine the advertising industry, including advertising agencies, creative studios, and recording studios work is
well developed. Practical experience of the author of the research S. Zari (S. Dubinina) has been used as example
which reveals the specifics of the development of advertising work, the formation of creative relationships
between customers, advertisers, and creative team during the production process, promotions and contests.
Directing of audiovisual television advertising is a new way of development of screen directing, because it requires
special properties - the synthesis of classical directing with the specifics of creating an advertising audiovisual
mini-product. It's been proven that there are two important steps in the process of creating promotional videos.
Voice recording, where the singer and speaker with an individual manner and timbral coloring of voices are the
most important and the creation of a phonogram by a sound producer, who must achieve the unity of the timbre-
frequency characteristics of the sound of the general phonogram, are the forefront of this creative process. The
study does not cover all factors of the development of television audiovisual advertising in the national cultural
space of Ukraine. Monitoring of TV-advertising has showed its high artistic and entertainment potential, which is
based on both - national artistic traditions and the creative level of contemporary artists, whose activities require
further study in the field of development of the theoretical foundations of the artistic-spectacular strategy, the
synthesis of the means of expressiveness of audiovisual advertising and its cultural compatibility.
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