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KOMYHIKallii

2. Legal, ethical and socio-psychological aspects of political advertising as a component of social communications

Pedepar:

1. O6’eKTOM OCIIIIPKEHHSI € MOJIITUYHA PEeKJIaMa SIK YMHHUK COLiaJIbHUX KOMYHIKaliil. MeTa HayKoBoi po60TH -
[IPOAHaJIi3yBaTU COLiIbHO-TICUXOJIOTIYHI aCMEeKTH MOJITUYHOI PEKJIaMU K YAHHUKA COLiaIbBHUX KOMYHIKallii.
MeToau IoCiiKeHHs I'PYHTYIOTbCS1 Ha [IO€IHAHH] 3araJlbHOHAYKOBUX METOiB BUBUEHHS clieln(iky aHami3y
COLliaIbHO-KOMYHIKaliliHuX Byl OnpaljoBaHHs JyKepesbHOi 6231 aHali3y MOJITUYHOI peKIaMu K COljiabHO-
KOMYHiKaIiiHOro (peHOMeHa I'PYHTYBAJIOCS HA 3aCTOCYBAHHI aHAJIITUKO-CUHTETUYHOTO METO/Y, 110 ajI0 3MOTy
copmyoBaTU IPUHLUIIU I METOIM BinOOpyY, aHali3y Ta y3arajJbHEHHS TEOPETUYHOTO MaTepiany JOCiIKeHHS.
3acToCcyBaHHS METOY KOHTEHT-aHali3y JO3BOJINJIO BU3HAYUTU KJIIOYOBi XapaKT€PUCTUKM 3MiCTOBOTO HAIlIOBHEHHS
TMIOJIITUYHOI PEKJIAMU B MeJlia. BUKOpHCTaHO NMOPiBHSJIbHO-ICTOPUYHUN METOI, IIPUHLUINY y3arajJbHEHHS, IHAYKIi1

Ta AeAyKLii, a TAKOX 3aCTOCOBAHO I1CUxoJoriyHi Metoguku M. Pozen6epra, T. Jlipi, B. CMipHOBa, I. [lIBapua.



TeopeTnyHe 3HaYEHHS OJ€P>KAaHUX PE3YyJIbTATIB I0JISITae B pO3po61ii Ta OOIPYHTYBaHHI TEOPETUYHUX ACIIEKTIB 06iry
MOJIITUYHOI peKJIaMU B MeXKaX HayKOBOi rasysi 27 — couianbHi KOMyHiKaii. [IpakTUYHe 3HaYeHHS O P>KaHUX
PE3yJIbTATIB [10JIArae€ B MOKJIMBOCTI BUKOPUCTAHHS MaTepiasliB Ta BUCHOBKIB AyCEPTaLlii 1719 pO3yMiHHS 1
NOJIAJIbIIOTO aHasli3y PeHOMEHA MOJIITUYHOI peKIamMu. Pe3ysibTaT HayKOBOTO JIOCTIIKEHHS! MOXYTb OyTH
BUKOPMCTaHI B HaBYaJIbHOMY MPOLIEC] AJ151 CTYLEHTIB crienianbHOCTi 061 «KypHamnmicTtrka» ramysi 3Hanb 06
«XypHanicTuka». AHasi3 Cy4acHOro CTaHy MOJIITUYHOI peKjlaMu y MeZia, 30KpemMa i IIpUX0BaHoi, MOke OyTU
BUKOPUCTAaHUH PEJAKLiSIMU Ta XXypHaJiCTaMU [J1s1 aHAJIi3y BJIACHOI pefaKLiiHoi rnosituku. HaykoBa HOBU3HA
oJlep>KaHMX Pe3yJIbTaTiB 3yMOBJIEHA CyYaCHUMU MOKJIMBOCTSMU Ipolecy (popMyBaHHS Ta (PyHKLIOHYBaHHS
MOJIITUYHOI peKylaMy, MiIXogaMu Jo0 aHajlizy rmpobsaeMu obiry nosiTHYHoi pekyiamMu B MacMmesia. [1pu po3s’szaHHi
[IOCTaBJIEHUX 3aBJaHb y AucepTallii Bleplie: 0 po3po6seHo NepioAunsallilo NoJliTHYHOI pekaMu Ta ii kiacudikaliio; o
BUOKPEMJIEHO MaTepiajy 3 IPUXOBAaHUMU eJIeMEHTaMHU IMOJIiITUYHOI peKIaMul y JPYKOBAaHUX NMePioguiHUX
BUJAHHSIX; O 3'SICOBAHO piBEHb ifeHTH(iKallil MPUXOBAHOI [TOJITUYHOI pEeKJIaMU ayIUTOPi€l0; O 3aIIPOIIOHOBAHO TECT,
1110 Tlepefye ToJI0CYBaHHIO Ha BUOOPUil AifIbHULL; O IPEeACTaBIeHO COLiaJIbHO-KOMYHIKalillHy MOZIeJb 3DOCTaHHS
HOJIITUYHOTO PEUTHUHTY; O pO3PO6JIEHO aJITOPUTM B3aEMO3B'SI3KY ITOJIITUYHOI peKJIaMU Ta MOJIITUYHOTO BUOOPY
€JIEKTOpaTy. YJOCKOHAJIEHO: O KUJIbKICHUH Ta SIKICHUI aCIIeKTH O3HaK IIPHUXOBAHOI NOJIITUYHOI peKIaMu (IIOJIiTUYHOI
«IKUHCWY); 0 nudepeHLialio NoJiTUYHOI peKjIaMu Ta MOJITUYHO] aritajii; o ineHTudikaliio nosiTuyHoI pekiamu B
coliaslbHO-KOMYHiKali#Hi# cdepi. Habysnu nopanpiioro po3BUTKy: 0 €JIEMEHTU BUBUEHHS ileHTudiKallii 1oIiTu4HOoI
peKJIaMu y o- Ta epeaBubopunii nepionu.

2. The object of the research is political advertising as a factor of social communication. The purpose is to study is
to analyze the social and psychological aspects of political advertising as a factor of social communication.
Research methods are based on a combination of general scientific methods of studying the specifics of the
analysis of social and communication phenomena. The handling of the source base of the analysis of political
advertising as a social and communication phenomenon was based on the application of the analytical-synthetic
method, which allowed to formulate the principles and methods of selection, analysis and generalization of
theoretical research material. The application of the method of content analysis allowed to determine the key
characteristics of the content of political advertising in the media. The comparative-historical method, principles
of generalization, induction and deduction are used, and also psychological methods of M. Rosenberg, T. Leary, B.
Smirnov, I. Schwartz are applied. The theoretical significance of the results is to develop and substantiate the
theoretical aspects of the circulation of political advertising within the scientific field 27 - social communications.
The practical significance of the results is the possibility of using the materials and conclusions of the dissertation
for understanding and further analysis of the phenomenon of political advertising. The results of scientific
research can be used in the educational process for students of specialty 061 Journalism field of knowledge 06
Journalism. Analysis of the current state of political advertising in the media, in particular hidden, can be used by
editors and journalists to analyze their own editorial policy. Scientific novelty of the study is due to the modern
possibilities of the process of formation and functioning of political advertising, approaches to the analysis of the
problem of circulation of political advertising in the mass media. In solving the tasks set in the dissertation for the
first time: - the periodization of political advertising and its classification are developed; - materials with hidden
elements of political advertising in print periodicals are highlighted; - the level of identification of hidden political
advertising by the audience is found; - the test that precedes the voting at the polls is proposed; - a social and
communication model of political rating growth is presented; - the algorithm of interaction between political
advertising and political choice of the electorate is developed. The following points have been improved: -
quantitative and qualitative aspects of the signs of hidden political advertising (political "jeans"); - differentiation of
political advertising and political agitation; - identification of political advertising in the social and communication
sphere. The following points have been further developed: - elements of the study of the identification of political
advertising in the pre- and pre-election periods.
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