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Tema gucepranii:
1. MogenoBaHHs [NOBEIIHKY KIII€HTIB y CUCTEMi MAaPKETUHIOBOTO MEHEIKMEHTY

2. Modeling of client behavior in the marketing management system

Pedepar:

1. Incepraniiiny po60Ty IIPUCBSIYEHO PO3po0ILii Ta peasisalii HOBOro KOHIENTYaJIbHOTO MMiTXOAY 10 BUPILIEeHHS
HayKOBOI 3371a4i MOJI€JIIOBAHHS [IOBEIiIHKU KJII€HTIB B CUCTEMI MAapPKETMHIOBOTO MEHEIKMEHTY. Llel miaxiz,
I03BOJISlE IIEPETBOPIOBATH HASIBHI IEPBUHHI JJaHi PO KJIIE€HTIB HA 3HAHHS IIPO 3aKOHOMIPHOCTI iX IOBEiHKU Ta
HaJa€e NPaKTUYHi IIepeBaru Npu po3poolli MapKeTUHIOBUX cTparerii. O6'€KTOM IOCiIPKeHHS € MOBeIiHKa KJIi€HTIiB
3 TOYKU 30py MAPKETMHIOBOTO MEHEPKMEHTY. [IpeiMeTOM OCIIiIKEHHS € EKOHOMETPUYHI MOZEJi Ta METOAYN
MAaIIMHHOI'O HaBYaHH4, 110 BUKOPUCTOBYIOTLCS IJIs1 MOLEJIIOBAaHHS [TIOBEIiHKY KIIi€HTIB. [IpakTU4YHa LiHHICTD
IOCJIiIKEHHS N10JIsIrae y po3pooblli KOHLENTYalIbHUX MI0JIOXKEHD 1010 MOJEJIOBAHHS IOBEIiHKY KII€HTIB, SIKi
MOXYTb OYTH BITPOBAKEH] Y 6i3HEC-TIPOLIECU KOMEPLIHUX OpraHisalliil 11 YI,O0CKOHAJIEHHSI MaPKETUHTOBOTO

MEeHEePKMEHTY, 30KpeMa [1J1s MifBUIeHHs e(DeKTUBHOCTI POLeCy NPUMHSITTSI MAPKETUHIOBUX PillleHb;



(opMyBaHHS [i€BOi MAPKETUHIOBOI CTpaTerii; ONTUMIi3allii ornepauiiHUX BUTPAT Ta MAPKETUHIOBUX iHBECTULLIN;
MiJBUIIEHHS PiBHIB yTPMMaHHS Ta JIOSIJIBHOCTI KJIIEHTIB; peasisalii pe3ysbTaTuBHOI KOMYHIKALiliHOI CTpaTerii;
PO3POOKU Ta YAOCKOHAJIEHHS IPOAYKTIB i IIOCJIYT.

2. The thesis is devoted to the development and implementation of a new conceptual approach to solving the
scientific problem of modeling client behavior in the marketing management system. This approach allows to
transform the available primary data about clients into knowledge about the patterns of their behavior and
provides practical advantages in the development of marketing strategies. The object of research is client behavior
from the marketing management point of view. The subject of the study is econometric models and machine
learning methods used to model client behavior. The practical value of the study is the development of conceptual
frameworks for modeling client behavior that can be implemented in business processes of commercial
organizations to improve marketing management, in particular, to increase the efficiency of marketing decision-
making; develop an effective marketing strategy; optimize operating costs and marketing investments; increase
client retention and loyalty; design an successful communication strategy; develop and improve products and

services.
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