O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMEP: 0424U000333
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 06-12-2024

Craryc: IligtBepmrena MOH

PexBizutu Hakasy MOH / Haka3y 3akjazy: Hakas MOH N2301 six 18.02.2025

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. CepoB Bonopumup BosoguMuposuy

2. Volodymyr Sierov

KBasmigikamis:

InenTudikarop ORCID ID: 0009-0006-0293-6867
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jara 3axucTy: 07-11-2024

CnenianbHICTh 32 OCBITOIO: MeHeXMEHT OpraHizariii

Micue p060TI/l 3a06yBaqa: IncTuTyT TBapMHHMLTBA HallioHasnbHOI akageMii arpapHUX HayK YKpaiHu
Kopg 3a €IPTIOY: 00497199

Micue3Haxoa>KeHHS: By/1. TBapuHHUKIB, 6y1. 1-a, Xapkis, XapkiBcbkuii p-H., 61026, Ykpaina
dopma ByacHOCTI: Jlepxasna

Cdepa ynpaBitiHHS: HaujonanbHa akazieMiss arpapHuX HayK YKpaiHu

InenTudikarop ROR:



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Indp cneuniasnizoBaHoi BY€HOI paau (pa3oBoi clieniasizoBaHol BYEHOI pasu). /1 65.356.02

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: [HCTUTYT TBapMHHUMIITBA HalioHasibHOT akazemii arpapHux

HayK YKpaiHu

Kopg 3a €IPIIOY: 00497199

Micue3Haxoa>KeHHS: By/1. TBapuHHUKIB, 6y1. 1-a, Xapkis, Xapkicbkuii p-H., 61026, Ykpaina
dopma ByracHOCTI: Jlepxasna

Cdepa ynpaBitiHHS: HaujonanbHa akaziemiss arpapHuX HayK YKpainu

InenTudikarop ROR:

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliIMEeHYBaHHS IOPUAHYHOL 0COOM: IHCTUTYT TBapUHHULITBA HanioHanbHOi akazieMii arpapHux
HayK YKpaiHu

Kopg 3a € IPIIOY: 00497199

Micue3Haxoa>KeHHS: By/1. TBapuHHUKIB, 6y, 1-a, Xapkis, Xapkicbkuii p-H., 61026, Ykpaina

dopma ByacHOCTI: [lepxkasna

Cdepa ynpaBiriHHS: HaujonasnpHa akajemis arpapHux HayK YKpaiHu

InmenTudikarop ROR:

V. BimomocTi npo gucepraniio
MoBga guceprTaiiii: Vkpaincoka
Koau TemaTHYHHUX PyOpPHK: 06, 06.81.55

Tema guceprauii:
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Pedepar:

1. B pucepTauii oTpyuMaHe HOBE BUPIlI€HHS CKJIAZHOTO HAYKOBOT'O 3aBAAHHS IOA0 OOIDYHTYBAHHS TEOPETUYHUX
OCHOB, METOOWYHUX MiTXOMiB i NPaKTUUYHUX PEKOMEHIALN 1711 PO3BUTKY MapKETUHTY IIPOAYKIii arpapHuX
HiANPUEMCTB B yMOBax Iy106aisanii. O6IpyHTOBAaHO KOHLENTYaIbHi 3aCal PO3BUTKY MAPKETUHIOBOI [IisSJIbHOCTI
arpapHUX MigIPUEMCTB B YMOBax rjobasisarii 1ilbOBUX pUHKIB 30yTy MPOAYKIii, sIKi nepen6avdaioTs CTpaTeriyHy
Opi€eHTAallil0 MAPKETUHIOBO-30yTOBO] JisI/IbHOCTI HA YKPYITHEHHSI TOBAPHUX NaPTill CiIbCbKOrOCIOAapChKOi
IIPOAYKLii 4,0 KOMEPLiNHO-3HAYMMOr0 Ha 3apyOiKHUX Oip>KOBUX PMHKAX PO3MipiB IIJISIXOM 3aCTOCYBaHHS
KOMEPLIHOro Ta iHTerpauiiHOro iHCTpyMEeHTapilo 3 ypaXyBaHHSIM HEEJIACTUYHOCT] IONUTY, 0COOIUBOCTEN

JIOTICTMKY i TPAaHCIIOPTYBAHHS, CTAJIOCTIi IOMUTY HA CiJIbCBKOTOCIIONAPChKi TOBAPH, & TAKOXK CTPYKTYPHO-



IVHAMiYHUX TEHIEHLIN PO3BUTKY i (PYHKLIOHYBaHHS CBITOBOTO arpapHOro pMHKY. BusnaueHo
30BHIIIHBOEKOHOMIYHUI ITPOdib TOPTIiBIi IPOAYKIIi€0 YKPAIHChKUX arpapHUX MiATIPUEMCTB BKJIIOYA€E aHai3
KJIIOYOBUX TEHJEHIII €KCIIOPTY OCHOBHUX CIJIbCBKOTOCIIONAPCHKUX KYJIBTYD Y CBiTi Ta B YKpaiHi, OL[iHKY
PEHTabeIbHOCTI Ta NPUOYTKOBOCTI €KCIOPTY Pi3HUX BUJIB arpapHOi MPOAYKILii, a TAKOX POJIb arpOJIOTICTUKY 3
ypaxyBaHHSAM J€P>KaBHUX IIPOrpam iHPPaCTPYKTypPHOrO PO3BUTKY Ta KOHLIECIMHNX KOHKYPCIB, a TaKOX
ineHTHiKaliio CBITOBUX BUMOT [0 YKPaiHCbKUX BUPOOHUKIB €KCIIOPTHO-OPi€HTOBAHOI IPOAYKILLii, sIKi
BCTaHOBJIIOIOTHCSI MDKHAPOJHMMY OPraHi3allisiMuU Ta PerioHaJIbHUMU 00'€JHAaHHIMU. YIOCKOHAIEHO
iHCTpyMEHTapil MApPKETUHIOBOI LiSIbHOCTI arpapHUX MiIPUEMCTB UIJIAXOM BU3HAYEHHS HAIIPSIMIB EKOHOMIYHOTO
PO3BUTKY, SIKi HigTPUMy€e arpapHU MapKETHHT, [PYHTYIOYMCh HA BUKOPUCTaHHI KOHLENIii «4P», 3 ak1leHTOM Ha
LIEHTPaJIbHY POJIb TOPrOBEJIbHUX IIOCEPENHMKIB, IKi BUCTYNAIOTh K YYaCHUKU PUHKY i3 3HAYHOIO [IEPETOBOPHOIO
CHUJIOIO, 1II0 CYTTEBO BIIJIMBA€E HA ITpoLiecy (OPMYyBaHHS IIONUTY, LIiIHOYTBOPEHHS], @ TAKOXK € BAKJIMBAM €JIEMEHTOM
JIAHIIIOTa [T0CTaYaHHS CiJIbCbKOTOCIIOAAPCHKOI MPOAYKII 1171 Ma/IUX i CEpeHIX arpapHuUX MigIPUEMCTB.
OO6rpyHTOBaHO MapKeTHUHIOBI MeXaHi3MU CTaJIOTO PO3BUTKY, OPi€HTOBaHI Ha iHHOBAllii, BIPOBAIKYIOTbCSI Yepe3
oprasizalifiHy KyJbTypy 3 BUKOPUCTaHHIM KoHLenLii «MapkeTuHr 3.0», sxa 6a3yeTbCsl Ha LiHHOCTSX, 1I0 POOUTH
OCTaHHIO OCHOBOIO [1J14 [isI7IbHOCTI arpapHUX MigIIPUEMCTB, BPDAXOBYIOUU ITPUHLMIINA CTAJIOTO PO3BUTKY, TaKi SIK
BIIPOBAI)KEHHS IPUPOIOOXOPOHHUX PETYIIALIN, MiIBUIIEHHS KyJIbTYPU arpapHOro roCrofaploBaHHs Ta peasisallito
HalliOHAJIbHYX NIPOTPaM MiATPUMKHU CiJIbCBKOTO rOCIONAPCTBA, a TAKOX IMiIBUIIEHHS CTAaHAPTIB SIKOCTI,
MakKcuMi3alii HiHHOCTI AJ1s1 KJIi€HTiB i NigpueMcTB, (OPMYBaHHS IO3UTUBHOTO iMiIKy, CUJIbHUX OPEH/IIB Ta
[IOCHUJIEHHS COLiaJIbHOI BiATIOBiaJIbHOCTI Cy6'€KTIB arpapHOro 6i3Hecy. Y nepuomy posfiii «TeopeTuiHo-
METOJIMYHI 3aCaJi PO3BUTKY MAPKETUHIOBOI Nisl/IbHOCTI arpapHUX MiANPUEMCTB» BUCBITIEHO €BOJIOLIII0
MapKETUHIOBOI KOHLIEMNLi 3 ypaxyBaHHAM 3MiH y pisocodii BeeHHs 6i3Hecy, NOCiIPKEHO iHCTPYMEHTU
MAapKETUHIOBOI [isIJIbHOCTI arpapHUX MigIIPUEMCTB Ta IPOAHAJIiI30BAHO 3HAYEHHS] MAaPKETHHIY B 3a0€3I1€4eHHi
CTaJIOTO PO3BUTKY. Y Ipyromy pospini «JJuHamMika BIJIMBY ry106asizalii arpapHUX pUHKIB Ha 3iICHEHHS
MapKEeTHMHIO0BO-30yTOBOI [1isIbHOCTI arpapHUX MiJIIPUEMCTB» IPOBEIEHO aHali3 CyyaCHUX TEHJIEHIlii1 y PO3BUTKY
CBiTOBMX PUHKIB, BU3HAY€HO OCOOJIMBOCTI PO3BUTKY MapKETHHIOBOI [isJIBHOCTI B yMOBax I[J106ai3auii Ta
IOCJIIPKEHO, SIK T7100ali3allisl BIUIMBAa€ HA MAPKETUHT Cy6'eKTiB arpapHOro CEKTOPA, BPaXOBYIOYM Cy4aCHUH eTarl
PO3BUTKY MAapKETUHIOBOi KOHLIEMLil. Y TPETbOMY PO3/iJli «MexaHi3MU yIIpaBliHHS PO3BUTKOM MapKETHHIOBOI
arpapHUX MigIIPUEMCTB B YMOBax Iyo6asisallii» 06I'pyHTOBaHO apXiTEKTypy Ta apXiTEeKTOHIKY MEXaHi3MiB peasizaiiii
MapKeTHMHTOBUX QYHKLil arpapHuX NiJIPUEMCTB B yMOBax ry106aisalii HilbOBUX PUHKIB 30yTy MPOLYKLII;
OKPECJIEHO 30BHIIHbOEKOHOMIYHMI NPOQiib TOPriBii IPOLYKIi€o BITYN3HSAHUX arpapHUX MiJIIPUEMCTB;
PO3p06JIeHO OpraHi3aliliHO-eKOHOMIUHI ME€XaHi3MU PO3BUTKY MapKETUHIOBO] Jisi/IbHOCT] arpapHUX MiJIIPUEMCTB B
yMOBax Iy106asnisauii. [TpakTudHe 3HaYEHHS OIEP>KAHUX PE3YJIbTaTiB [OJISITa€ B TOMY, 110 TEOPETUYHI Ta METOIWYHI
I0JIOKEHHS AucepTalii 6ya1 po3po6JieHi 10 piBHS KOHKPETHUX PEKOMEHALIN /17151 BIPOBAIP)KEHHS MEXaHi3MiB i

CHCTEM YIPaBJliHHS MapKeTHHIOM MIPOAYKILii arpapHUX MiJIIPUEMCTB Y I7106a71i30BaHUX YMOBaX.

2. In the dissertation, a new solution to a complex scientific task regarding the substantiation of theoretical
foundations, methodological approaches and practical recommendations for the development of marketing of
products of agrarian enterprises in the conditions of globalization was obtained. The conceptual principles of the
development of marketing activity of agricultural enterprises in the conditions of globalization of target product
sales markets are substantiated, which provide for the strategic orientation of marketing and sales activities on the
consolidation of commodity batches of agricultural products to commercially significant sizes on foreign stock
markets through the use of commercial and integration tools, taking into account the inelasticity of demand.
features of logistics and transportation, stability of demand for agricultural products, as well as structural and
dynamic trends in the development and functioning of the world agricultural market. The foreign economic profile
of trade in the products of Ukrainian agricultural enterprises has been determined, including the analysis of key
trends in the export of the main agricultural crops in the world and in Ukraine, the assessment of the profitability
and profitability of the export of various types of agricultural products, as well as the role of agrologistics, taking
into account state infrastructure development programs and concession tenders, as well as the identification of
global requirements for Ukrainian producers of export-oriented products, which are established by international



organizations and regional associations. The toolset of the marketing activity of agricultural enterprises has been
improved by determining the directions of economic development supported by agrarian marketing, based on the
use of the "4R" concept, with an emphasis on the central role of trade intermediaries, who act as market
participants with significant negotiating power, which significantly affects the processes of demand formation ,
pricing, and is also an important element of the supply chain of agricultural products for small and medium-sized
agricultural enterprises. Well-founded marketing mechanisms of sustainable development, focused on innovation,
are implemented through the organizational culture using the concept of "Marketing 3.0", which is based on
values, which makes the latter the basis for the activity of agricultural enterprises, taking into account the
principles of sustainable development, such as the introduction of environmental regulations, increasing the
culture of agrarian management and implementation of national agricultural support programs, as well as raising
quality standards, maximizing value for customers and enterprises, forming a positive image, strong brands, and
strengthening the social responsibility of agricultural business entities. The first chapter "Theoretical and
methodological foundations of the development of marketing activity of agricultural enterprises” highlights the
evolution of the marketing concept taking into account changes in the philosophy of conducting business,
investigates the tools of marketing activity of agricultural enterprises and analyzes the importance of marketing in
ensuring sustainable development. In the second chapter "Dynamics of the impact of the globalization of
agricultural markets on the implementation of marketing and sales activities of agricultural enterprises" an analysis
of modern trends in the development of world markets was carried out, the specifics of the development of
marketing activities in the conditions of globalization were determined, and how globalization affects the
marketing of agricultural sector entities, taking into account the modern stage of development of the marketing
concept. In the third chapter "Mechanisms of managing the development of marketing agrarian enterprises in the
conditions of globalization" the architecture and architectonics of mechanisms for implementing the marketing
functions of agrarian enterprises are substantiated in the conditions of globalization of target product sales
markets; the foreign economic profile of trade in products of domestic agricultural enterprises is outlined;
organizational and economic mechanisms for the development of marketing activities of agrarian enterprises in
the conditions of globalization have been developed. The practical significance of the obtained results is that the
theoretical and methodological provisions of the dissertation were developed to the level of specific
recommendations for the implementation of mechanisms and management systems for marketing the products of
agricultural enterprises in globalized conditions.
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