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2. The marketing ensuring consumers' cooperative enterprises competitive ability.

Pedepar:

1. . Juceprauifina po60Ta NpucBsYeHa po3poobili TEOPETUYHUX ITOJOKEHb Ta MPAKTUIHUX PEKOMEHAAIIN 100
3a0€e31e4eHHs] KOHKYPEHTOCIIPOMOSKHOCTI MiZITIPUEMCTB CIIOKUBYOI Koonepallii i3 BIPOBaJyKEHHSIM iHCTPYMEHTIB
MapKETHUHTY, KOHLIENTYaJbHUX MAaPKETUHIOBUX MiIXO/iB Ta 3aX0/liB KOHKYPEHTHOI 60pOoThOU. B poOOTi pO3rissHyTO
Ta BUSIBJIEHO IIPUPOJY €BOJIOLiI KOHLEMNIii MAPKETHHTIY SIK 00'€KTUBHOTO ITPOLIECY, 3aIIPOBA/I)KEHHSI
KOHIIENTYaIbHUX MiX0JiB MAPKETHHIY Ha MiAIPUEMCTBI. BU3Ha4Y€HO CKJIa[0Bi KOHKYPEHTOCIIPOMOKHOCTI
IiANPUEMCTB 3 BUPOOHULITBA KOBOACHUX BUPOOiB, PO3POOJIEHO CUCTEMY OLiHKM KOHKYPEHTHHUX I103Ullii1 TOBapy,
3aMIPOMIOHOBAHO MAPKETUHTOBY MOJIE€/Ib NPOBEIEHHSI MOHITOPUHIOBUX JOCIIIPKEHD 32 FOCIOAAPIOI0YMMU
cy6'eKTaMy Ta TOBaApaMU-KOHKYPEHTaMU, PO3POOJIEHO CXEMY AOCIiIKEHHS CUCTEMU CIIOKUBAHHS KOBOACHUX
BHPOOiB, CTBOPEHO 6JI0K-CXEMY CTPYKTYPU CKJIAIOBUX JOChe-BUPOOHUKIB. KJII04OBi Cj10Ba: CIIOKKBYA KOoIepallis,
KOHIIEMI1Iis1 MAPKETUHTY, KOHKYPEHTOCIIPOMOXKHICTb IiATIPUEMCTB, KOHKYPEHTOCIIPOMOJKHICTb TOBApiB, MOHITOPHHT

IiANpUEMCTB, MOHITOPUHT TOBApiB, TPOrHO3yBaHHS BUPOOHUIITBA, 10ChE BUPOOHUKA, OChE TOBAPY.



2. The dissertation is devoted to working out of the theoretical propositions and practical recommendations
concerning the ensuring of competitive ability of cooked meats manufacturers with the introduction of marketing
devices conceptual approaches and competitive struggle methods. The nature of the marketing concept evolution,
as an objective process, introduction of the conceptual marketing approaches in the enterprise are considered and
revealed in the work. As the directions of marketing information the components of competitive ability of cooked
meats manufacturers are defined; the estimation system of articles competitive position has been worked out; the
marketing model of conducting the monitoring investigation of managing subjects and articles-competitors has
been proposed; the scheme of the research of cooked meats consumption system has been worked out; the block-
scheme of the structure of dossier - manufacturers components has been created. The key words are: competitive
ability, competitive positions, competitive advantages, marketing concept, monitoring of competitors monitoring
of articles, dossier of a manufacturer, consumers' co-operative societies, marketing concept, competitive ability of
enterprises, competitive ability of cooked meats, competitive position, monitoring of an enterprise, monitoring of
goods, dossier of a manufacturer, dossier of goods.
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