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MOJIOYHOI IPOMHUCIIOBOCTI

2. Employer brand as an instrument of improving the efficiency of use of personnel in dairy industry

Pedepar:

1. Incepralist npucBsYeHa AOCIiIpKEHHIO 6peHly POOOTOIABLS SIK iHCTPYMEHTY MiJBUIIEHHS €(PEeKTUBHOCTI
BMKOPHMCTAHHS IEPCOHAJY Ha MiAIPUEMCTBAX MOJIOYHOI IPOMHUCJIOBOCTI. Y po6OTi IPOBEEHO aHai3 Ta
IOCJIiIPKEHHS TEOPETUKO-MEeTOANYHUX OCHOB KOHILENLii 6peHay pob0ToAaBLs, a caMe: €BOJIOLi0 GOpMyBaHHS
KOHLIeMN1ii, CyTHiCTb 6peHy pobOTOoaBLsl, POJib i Miclie OpeHAy poO0TOaBLsI B CTPYKTYPi KOPIIOPAaTHBHOIO OpeH]y,
TUIOJI0ri0, QYHKIUi Ta NpruHIMIKM GOPMYBaHHS OpeHAY pOoOOTOAABL, iIHCTPYMEHTU POPMYBaHHS Ta
MO3UL[iOHYBaHHS, a TAaKOX, NOCJIIKEHO MOJIeJi ToOyA0BY OpeHay poboTonasisl. [IpoaHani3oBaHO PO3BUTOK OPEHIY
poboTOaBLs cepen, BiTYM3HIHUX IiANPUEMCTB Ha OCHOBI pe3yJIbTaTiB pEUTHHTIB po60TOAABIIS. 3IiliICHEHO
IOCTiI)KeHHS Ta aHasli3 6peHny po60TOIaBLs 32 Oro eJleMeHTaMu cepe], MiiIIPUeMCTB MOJIOYHOI IIPOMUCIIOBOCTI.
3anponoHOBaHO KOHLEMNTYalbHY MOZENb IOOYA0BY OpeHAy poOOTONABLSI Ta METOAMKY OLiHIOBaHHSI OpeHIy
po6OTOABLISI HA OCHOBI TOYOK KOHTAKTY. 3allpOIIOHOBAHO HAIIPSIMKU MiIBUILIEHHS €(EeKTUBHOCTI BUKOPHCTAaHHS

[IepCOHaJIy Ha MiJ[IPUEMCTBAX MOJIOYHOI IIPOMUCIIOBOCTI 3 TO3MLii POPMYBaHHS [IPHBaGIUBOro OpeHay



pO60TOABLIA.

2. Thesis focuses on employer branding as an instrument of improving the efficiency of use of personnel in dairy
industry. The thesis analyzes and studies the theoretical and methodological foundations employer brand concept,
namely the evolution of the formation of the concept, the essence of employer brand, the role and place of
employer brand in the structure of the corporate brand, typology, functions and principles of employer brand,
instruments of formation and positioning , and also studied models of building employer brand. Author analyzes
the level of development of employer brand among domestic enterprises on the basis of employer brand ratings.
Author investigates and analyzes the employer brand by its elements among the dairy enterprises. The conceptual
model of employer brand building and brand evaluation method based on the employer's contact points were
proposed. Author proposed the directions of improving efficiency of usage of personnel in dairy industry from the
position creating an attractive employer brand.
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