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1. PO3BUTOK MapKeTHHTY BilHOCHH B arpobizHeci.

2. The development of the relationship marketing in agribusiness.

Pedepar:

1. lucepraliist NpUCBAYEHA AOCIIIPKEHHIO TEOPETUYHNX, METOAUYHHUX Ta NPUKJIAJHUX ACIIEKTIB PO3BUTKY
MapKETHUHTY BiTHOCHH B arpobi3Heci. Bu3HaueHo KOHLIENTyaslbHi 3aCaiy Ta OCOOJIMBOCTI MAPKETUHTY BiTHOCUH Y
CiZIbCBKOrOCNOAAPChKUX MifnpueMcTBax. OGIPYHTOBAHO JOLIIbHICTh BUKOPUCTAHHS IPOL€CHO-CTPYKTYPOBAHOTO
Migxony A0 yIPaBiIiHHS MapKETUHIOM BiTHOCUH, YIOCKOHAJIEHO METOANYHI MTOJIOXKEHHS aHasli3y BiTHOCUH MK
cy6'exTamu arpob6isHecy. Po3pobiieHo niaxin 4o oLiHIoBaHHS PiBHS Ta JUHAMIKU TPAHCAKLiMHUX BUTPAT
CiZIbCPKOTOCIOAAPCHKUX MiATIPUEMCTB Y KOHTEKCTI aHali3y BiTHOCHUH i3 Cy0'eKTaM/ MapKETUHTOBOI'O CEPENOBUILA.
3'scoBaHo nepenymoBy (pOpMyBaHHS Ta PO3BUTKY MAapKETUHTY BiIHOCHH B arpobizHeci, 371iliCHeHO OL[iHIOBaHHS
CHACTEMHU BiIHOCUH i3 03u1lii BUPDOOHMKA CiZIbCbKOTOCIOAAPCHKOI MPOAYKILii. 3apOroHOBAaHO HANPSIMU
BIOCKOHAJIEHHS ME€XaHi3My yIIPaBJliHHSI MAPKETUHIOM BiJHOCHH Y CiJIbCbKOTOCIIOJAPChKUX MiAIIPUEMCTBAX,
BI,OCKOHAJIEHO MifXif 10 (PYHKIIOHYBaHHS MapKeTHMHIOBOI iHpOpMaLiliHOI CUCTEMU Y paMKax iHpopMaLiltHO-

aHaJIITUYHOrO 3abe3redYeHHs] MAapKEeTUHTY BiIHOCKH, OO PYHTOBAaHO peKOMeHIallii 1110710 BU6OpY CcTpaTerii



(OopMyBaHHS Ta PO3BUTKY MapPKETHHIY BiJHOCHH B arpo6i3Heci.

2. The dissertation deals with theoretical, methodological and applied principles of the relationship marketing in
agribusiness. The conceptual framework and characteristics of the relationship marketing in agricultural
enterprises have been defined. The applying of the process-structural approach to the relationship marketing
management was determined. The methodological points of the analysis of relations between the subjects of
agribusiness were improved. The approach to the assessment of the transaction costs level and dynamics of
agricultural enterprises in the context of the relations with the subjects of the marketing environment was
proposed. The preconditions of the relationship marketing formation and development in agribusiness were
defined. The evaluation of the relations from the agricultural producer's point of view was carried out. The
directions of the relationship marketing management improvement in agricultural enterprises were offered. The
approach to the functioning of the marketing informational system within the information-analytical support of
the relationship marketing was improved. The recommendations for the selection and choice of relationship
marketing formation and development strategy in agribusiness were determined.
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