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1. MapkeTHHroBi cTpaTerii MbKHApOOHUX PO3APiOGHUX TOPrOBEIbHUX MEPEX B YKpaiHi

2. Marketing strategies of international retail trade chains in Ukraine

Pedepar:

1. PO3KpPUTO CYTHICTb Ta y3araJbHEHO TEOPETUYHI MiAXOAM NO BU3HAYEHHS [TIOHATTS "MapKETUHIOBA CTpaTerid".
HanaHo aBTOpChbKE TPAKTyBaHHSI MAPKETUHIOBOI CTparerii MixKHapoAHOI po31pi6HOI TOProBesIbHOI Mepexi Ta
CHCTEMAaTH30BaHO iX 3a LIiJI0I0 HU3KOI0 KPUTEPiaJbHUX O3HAK. BU3HAaYeHO iHHOBALIiHY KOMIIOHEHTY
MapKETUHIOBUX CTPATETi TOProBEJIbHUX MepeX. [IpoaHai3oBaHO CTaH Ta BUSBJIEHO TEHIEHLi DO3BUTKY
CIIO)KMBYOTO PUHKY IIPOJOBOJIBYMX TOBAPiB B YKpaiHi. [JOCIiIKEHO Ais/IbHICTh MDKHAPOIHUX PO3IPiOHUX
TOPrOBEJIbHMX MEPEX Ha CIIOKMBYOMY PUHKY IIPOJIOBOJIBYMX TOBAPIB YKpaiHu. Bu3Ha4eHO CKIalOBi
MapKEeTUHTOBUX CTpaTeriil MDKHapOHUX TOProBeJIbHUX MepeX B YKpaiHi. InenTudikoBaHo iHHOBaLiHY
KOMIIOHEHTY MapKETHMHTOBUX CTpaTeriii MbKHAPOJHUX PO3IPiOHNX MEPEX Ha BITYM3HSIHOMY PUMHKY B MeXKaX KOXKHOI
CKJI/IOBOi KOMILIEKCY MapKeTUHry. OGI'PYHTOBAHO HAIIPSIMKHU iHCTUTYLIITHO-ITPaBOBOI MPOTUii MaHiNyJII0BaHHIO

MDKHApOJHUMU TOPTOBEJIbBHUMU MepekaMu MapKeTUHIOBUMU CTparterisiMu. Po3pobieno MeTonuyHi nigxonu oo



inenTudixanii KOHPIKTIB y BiATHOCHHAX MK Mi’XKHAPOJHUMU PO3[PiGHUMU TOPTrOBEJILHUMU MEPEXAMU Ta
BITUM3HSHUMMU [10CTaYaIbHMKaMU. 3alIPOIIOHOBAHO METOANYHI peKOMeH ALl 00 POPMYBaHHS KOMILJIEKCY
KPUTEPIIB OLIIHIOBaHHSI MAaPKETHMHIOBUX iHHOBALIN y HisSJIBHOCTI TOProBeIbHUX MepesX. Kilto4osi cioBa:
MapKETUHTIOBI CTpaTerii, Mib>KHapoAHi po31pi6Hi TOProBesyibHi MEpPEXi, CIOKUBYMI PUHOK NIPOJOBOJIBYMX TOBAPIB,

MaHinyJ0BaHHA MapKETUHIOBUMY TEXHOJIOTISIMU, MAPKETUHIOB] iIHHOBALLiL.

2. The essence and theoretical approaches to the definition of terms strategy and marketing strategy have been
generalized in the work. The author's vision of the definition of marketing strategy of the international retailer has
been provided. Peculiarities of marketing strategies forming of international retailers have been systematized. The
innovative component in marketing strategy of a trade chain has been identified. The state and modern trends of
retail development in Ukraine have been analyzed. Activity of international trade chains in the grocery market in
Ukraine has been investigated. Components of the marketing strategies of international retailers in Ukraine have
been conducted. The innovative component of marketing strategies of international retailers in the domestic
market within marketing mix has been identified. Areas of institutional and legal opposition against misuse of
marketing strategy of international retail chains have been grounded. Methodical approach to identify conflicts in
the relationship between international retailers and domestic suppliers has been developed. Directions of
improvement of marketing innovations management in retail chains have been grounded. Methodical
recommendations on formation of marketing innovations evaluation criteria in a trade chain have been developed.
Keywords: marketing strategy, international retailers, grocery market, manipulation of marketing techniques,

marketing innovations.
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