O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0411U007189
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpamnii: 20-12-2011

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. ®inonmy Onena MukosaiBHa

2. Filonych Olena Mykolaevna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HaykoBOi cneniagabHOCTI: 08.00.05

Ha3zBa HayKOBOIi CIIeNiaJIbHOCTI: Po3BUTOK NPOYKTUBHUX CUJI i PETIOHAIbHA EKOHOMIKaA

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jara 3axucTy: 24-11-2011

CreniaJbHICTh 32 OCBiTOO: 8.050106

Micue po6oTH 34,00yBaya: [TosTaBchbKuil HALOHAIBHUI TEXHIYHMI yHiBepcuTeT imeHi I0pis Konpparioka

Kopg 3a €IPIIOY: 02071100

Micue3Haxoa>KeHHs: 36011, m. [TonTaga, [TepmoTpaBHeBUii MPOCTIEKT, 24

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi Cleliali30BaHOl BYEHOI paju). [144.052.03
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: TMosTaBChKuMii HAIIOHAILHUI TEXHIYHUIA YHIBEPCUTET iMeHi
IOpis Konpparioka

Kopg 3a €IPIIOY: 02071100

Micue3Haxoa KeHHS: 36011, m. [Tontaga, [lepmoTpaBHeBUil IPOCHIEKT, 24

dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTuyHHUX PyOpPHK: 06.61.33

Tema gucepranii:

1. DopMyBaHHS perioHaJIbHOTO PUHKY peKpealiiiHuX Mocayr B YKpaiHi

2. Forming of regional market of recreatioal services in Ukraine

Pedepar:

1. O6'eKT - npouec GOpMyBaHHS PEriOHATIbBHOIO PUHKY peKpealiliH1X IIOCIyT; METa - PO3PO6JIEHHS HAyKOBO-
METOJUYHUX OCHOB (POPMYBaHHS PETiOHAIIBHOTO PUHKY peKpeaLifiHUX MOCIYr B YKpaiHi Ta NPaKTUYHMAX
PEeKOMEeHIAIi} O/0 MiBUIIEHHS iX iHBECTULIHOI TPHUBAaOGINBOCTI, yIIPaBJIiHHS [IPOLeCaMU B CUCTEMI
(OpMyBaHHS PUHKY 3 ypaxyBaHHSIM CTpaTeriYHUX OPi€EHTUPIB Oro PO3BUTKY; METOIM ~ aHAJIi3y, CUHTE3Y,
CTPYKTYPHO-JIOTIYHUI, iCTOPMYHOrO aHai3y, y3arajbHEeHHs, MHOKMHHOTO KOPEJISILiITHOTO aHali3y, eBpeCTUYHNH,
CTaTUCTUYHUH, rpadivHMIL; HOBU3HA - PO3PO0JIEHO KOHLENTYaIbHi MiAX0aU (POPMYyBaHHS CTPATEriYHUX OPi€HTUPIB
PO3BUTKY PUHKY peKpeaLiiiHUX [TOCIIYT Ha OCHOBI OLIiHOYHOTO MeXaHi3My iHBeCTHULiFTHOI IPUBaGINBOCTI
PerioHasIbHOTO PUHKY peKpealifiHUX [10CIYT, SIKAii BKJI0Ya€e: pEUTUHIOBY OL[iHKY iHBECTHULIMHOI IpUBabIMBOCTI
PHYHKY, BUBHAU€HHS Ta OL[iHKa BarOMOCTI i IOMiHyBaHHS OJiHi€i 3 TPyl perioHaNbHUX (PAaKTOPiB: BUPOOHNYMNX,
coljiaZIbHUX, TPYLOBUX, IPUPOJHO-PECYPCHUX, JECTUMYJIIOIOUNX; PE3YJIbTATH - CPOPMOBAHO CTpATErivyHi

OpPi€HTHPY PO3BUTKY PUHKY PEKPEaLiiHUX MTOCJIYT PETiOHY HA OCHOBI IPOBEEHOTO OLiHIOBAaHHS iHBECTULIMHO]



IpUBAGIMBOCTI PUHKY; rajly3b - PO3BUTOK ITPOJYKTUBHUX CUJI i perioHasbHa €KOHOMIKA.

2. Object - is a process of forming of regional market of recreational services; an aim is development of
scientifically-methodical bases of forming of regional market of recreational services in Ukraine and practical
recommendations in relation to the increase of them investment attractiveness, management processes in the
system of forming of market taking into account the strategic reference-points of his development; methods - to
the analysis, synthesis, historical analysis, generalization, plural cross-correlation analysis, statistical, graphic;
novelty - conceptual approaches of forming of strategic reference-points of market of recreational services
development are worked out on the basis of evaluation mechanism of investment attractiveness of regional market
of recreational services, that includes rating estimation of investment attractiveness of market, determination and
estimation of ponderability and prevailing of one of groups of regional factors : productive, social, labour,
naturally-resource, unstimulation; results - forming of strategic reference point of recreational services market
development on the base of estimation of market investment attractiveness; industry - productive forces and
regional economy development.

Jep>kaBHHH peecTpaniliHuil Homep [JiP:

IIpiopuTeTHHI HaNIpsSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikarii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIPSIMOBAaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcCepTalii:

3B'130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Onuniesko Bosogyumup OnekcanapoBuy

2. Onyshchenko Volodymyr Oleksandrovych

KBasigikanis: .e.n., 08.10.01
InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma BiracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. I'yase [leTpo BacunboBry

2. I'yn3s Ilerpo BacuiboBuy

KBasigikanis: n.e.n., 08.10.01
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Ciuko CsiTsiaHa MuKoJiaiBHa

2. Ciuko CsiTiiana MukosaiBHa

KBasmigikanis: k.e.n., 08.00.06
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

Onummenko Bonogumup OnekcanagpoBuy

OnueHko Bonogyumup OsekcaHIpoBuY



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




