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Pedepar:

1. lnceprauiiine QOCHiIKEHHS NPUCBSIYeHe (POPMYBAHHIO KOHUENTYAIbHUX MiTXOMAIB i IPAaKTUYHUX PEKOMEHIALIN
IOZI0 YO OCKOHAJIEHHS CUCTEMHU 00JIIKOBO-aHaIiTUYHOrO 3a6e3Te4eHHs] MApKETUHTOBO] Jisi/IbHOCTI MiANpreMCTB
arpob6isHecy B yMoBax Lu(poBoi TpaHchopMallii EKOHOMIKU Ta MifBUIIEHHS PoJli iHpopMaLliflHUX TEXHOJIOTIN y
IPUMHATTI YIPaBIiHCbKUX PillleHb. 3alIPOIIOHOBAHO BJIaCHE 6aY€HHS KaTeropii «MapKeTUHIOBi BUTPATH» SIK
CYKYTIHOCTi BUTPAT, [IOB'SI3aHMUX i3 (POPMYyBaHHSIM MONUTY, NO3ULIOHYBaHHSIM OpEeH/Y, MifTPUMKOIO JIOSITIbHOCTI
CII0>KMBaUiB i 3a6e3ne4eHHIM KOMYyHiKaliliHOi TPUCYTHOCTI MifIIpUEMCTBA Ha PUHKY. MapKeTHHIOBi BUTPAaTU
3TPYIIOBAHO 32 II'IThbMa HalpsMaMHU, 110 BiOOPaKalOTh CTPYKTYPY MAapKETHUHIOBOI AisJIbHOCTI NifIpreMcTBa. J1o
HUX BiJHECEHO BUTPATH HA PeKJIaMy, iHIlli iHCTPYMEHTH IPOCYBaHHs, pOpMYyBaHHS OpeHIy I pemnyTaliii,

MapKeTUHTOBi OCTIiI)KeHHS Ta aHAJIITUKY, & TAKO>K BUTPATH Ha 3a0e31eYeHHs MapKeTHUHI0BOI JisisipHOCTI. Taka



no6ynoBa knacudikanii ysromkye inpopmaltito GiHaHCOBOrO 1 yIIPaBAiHCHKOTO 00JIIKY Ta JO3BOJISIE YiTKO
PO3ME>KOBYBATH OI€palliiiHi I CTpaTeriyHi BUTpaTH. 30KpeMa, 3alIpOIIOHOBAHO YOTUPUETAIIHY METOANYHY MOZEIb
OLIiHKM MapKeTHMHTOBUX BUTPAT i OXOiB (€Tanu ineHnTudikallii, nepBUHHOI OLIIHKY, aHAJIITUYHOI OL[iHKU
Pe3yJIbTaTUBHOCTI Ta iHTepIIpeTalii pe3yJbTaTiB), 1o Nepenbdadyae Ha eTami BUSHAHHS — 00JIIKOBY OLIiHKY
MapKeTHMHIOBUX BUTPAT i KpUTEPIiB KarliTalizalii HemarepialbHUX aKTUBIB (OpeH], pemnyTalis, Lu@poBi
nnaTdopMu), a Ha eTalli aHaIiTUYHOI iHTeprpeTallii — OLiHKY i3 32CTOCYBaHHSIM CHCTEMU I10KA3HUKIB
pesyabTaTuBHOCTI (ROMI, ROI, map>xuHanbHUI NpUOYTOK, KOePillieHT peHTa0beIbHOCTI MAPKETUHIOBUX iHBECTHLIIH,
esacTuyHicTb nonuty, CVP-anani3). O6rpyHTOBaHO 3aCTOCYBaHHS iH(pOpMALiITHMX TEXHOJIOTI! Y BifoOpaskeHHi
00J1IKOBUX JaHUX MapKeTHUHIOBOI AisJIbHOCTI LIJISIXOM (GOPMYBaHHS KOHLIENTYaJIbHOI Mozesi LudppoBoi
TpaHcopmalii 0671iKoBoi cucTeMu arpapHUX HiJIIPUEMCTB, 110 iHTErpye Cy4acHi TeXHOJIOTiUHI iIHCTPYyMEHTH 1J1s1
3a0e31e4eHHs [TIOBHOTH, OIIEPATUBHOCTI Ta 3aXUCTY 00J1iKOBOI iHpopmalii (yTOuHeHO MiHiMaIbHUI HAGip PEKBI3UTIB
rOCIIOZAPCHKUX omepaliil, cpopMyIbOBAHO BUMOTH JIO CTPYKTYPH 6a3 AaHUX, BU3HAYEHO JIOLiNIbHICTD
BHUKOPHCTaHHS XMapHUX CepPBicCiB, TexHoJioril Big Data, Hepensuiiinux 6a3 ganux (NoSQL) Ta interpauiit ERP, CRM,
natdopM i3 ypaxyBaHHSM perjlaMeHTiB iHdopmalliiiHoi 6e3neky, 1j1s 3a6e3redeHHs] TOBHOTH, OTIePaTUBHOCTI i
3axucTy 0671iK0BOi iHdopMalii). MeTonnyHOI0 pO3pOOKOI0 AMcepTallil € 3apONOHOBAHUI KOMILJIEKC METOIiB
aHaizy, sikuii Bkioyae ABC-ananis, XYZ-ananis, GpakTOpHUII Ta KOpeJISLiliHO-perpeciiiHuii aHasi3u, MeToAu
€JIACTUYHOCTI, iHJleKCHi MoJieli Ta aHai3 6e336uTkoBocTi (CVP). Lli nigxony 103BOJISIOTh OLiHUTY B3a€MO3B'S13K1
MDK piBHEM MapKeTHHTOBUX BUTPAT, YACTKOIO PUHKY Ta (PiHAHCOBUMU pe3ysbTaTaMu JisisibHOCTI. Ha OCHOBI
cucreMaru3sallii JaHux cOPMOBAHO iIHTETPOBAHY MOJIEJIb AaHATITUYHOI OLIIHKA MapKETUHIOBOI [IisS/IbHOCTI
arpomiApueEMCTB, Y sKill 1oeHaHO KilbKicHi nokasHuku (ROMI, ROA, NPM) 3 sikicHUMU KpUTEPiSIMU FHYYKOCTI,
CE30HHOCTI Ta iHHOBaLi¥THOCTi MaPKETUHIOBUX PillleHb. 3aIIPOIIOHOBAHO iHCTPYMEHT CLIEHAPHOTO IIPOTHO3yBAHHY i3
3aCTOCYBAaHHSIM METO/IiB MAlIMHHOTO HaBYaHHS (KOB3Hi cepe[iHi, KiacTepusallis, BUSIBJI€HHSI aHOMAJIii1) 1J1s
MO[IeTIOBaHHS e(PeKTiB MapKeTUHTOBUX KaMIaHii. Po3pobsieHa KOHIenIIisl iHTerpoBaHoi 06J1iKOBO-aHAI TUYHO]
CHACTEMU MapKeTHUHTOBOI AisJIbHOCTI 6a3yeThbCs Ha NIOOYA0BI HACKPI3HOTO LM(POBOro JIaHIora 06pOOKY NaHUX: Bif
KOHEKTOpiB 300py iHpopmauii (Fivetran, Airbyte) no nenrpanizoBanux cxosuy (PostgreSQL, S3, DWH),
tpaHcopmaniriHux inctpymenris (dbt, SQL, Pandas), konTposto sikocTi (Great Expectations, Soda), opkectpauii
npouecis (Airflow, Dagster) Ta Bizyasnisauii pesysnbraris (Power Bl, Tableau, Metabase). IIpaktuyHuit pesyibrar
JOCJIiZIKEHHS MOJIIra€e y CTBOPEHHI MiAIPYHTS [71s IepexoJy arpapHUX MiJIIPUEMCTB IO KEPOBaHOi CUCTEMU
AQHAJIITUKA MAapKETUHTOBUX PillleHb, Y SIKil O6JIiK BUCTyIa€ iIHCTPYMEHTOM CTPATETiYHOrO IJIaHYBaHHS Ta
MOHITOPUHTY e(peKTUBHOCTI. BUKOprCTaHHS 3aIIPOIIOHOBAHMX MiX0iB 3a0e3eyye OepaTUBHICTh pearyBaHHS Ha
3MiHM pUHKY, NiJBUILY€E aJalTUBHICTD 6i3HeC-Moeiel i Cripusie JOBrOCTPOKOBIil KOHKYPEHTOCIIPOMOXKHOCT]
arpob6isHecy.

2. The dissertation research is devoted to the formation of conceptual approaches and practical recommendations
for improving the system of accounting and analytical support for the marketing activities of agribusiness
enterprises in the conditions of digital transformation of the economy and increasing the role of information
technologies in making management decisions. The object of the research is the system of accounting and
analytical support for the management of marketing activities of agribusiness enterprises. Our own vision of the
category «marketing expenses» is proposed as a set of expenses related to the formation of demand, brand
positioning, supporting consumer loyalty and ensuring the communication presence of the enterprise on the
market. Marketing costs are structured into five directions that reflect the actual organization of a company’s
marketing activities. These include expenses for advertising, other promotional instruments, brand and reputation
development, marketing research and analytics, as well as expenses for supporting marketing operations. This
classification aligns financial and managerial accounting information and allows for a clear distinction between
operational and strategic marketing expenditures. In particular, a four-stage methodological model for assessing
marketing costs and revenues (stages of identification, initial assessment, analytical assessment of performance
and interpretation of results) is proposed, which provides for the accounting assessment of marketing costs and
criteria for capitalization of intangible assets (brand, reputation, digital platforms) at the recognition stage, and for
the assessment using a system of performance indicators (ROMI, ROI, marginal profit, profitability ratio of



marketing investments, elasticity of demand, CVP analysis) at the analytical interpretation stage. The use of
information technologies in reflecting accounting data of marketing activities has been substantiated by forming a
conceptual model of digital transformation of the accounting system of agricultural enterprises, which integrates
modern technological tools to ensure completeness, efficiency and protection of accounting information (the
minimum set of details of business transactions has been specified, requirements for the structure of databases
have been formulated, the feasibility of using cloud services, Big Data technologies, non-relational databases
(NoSQL) and integrations of ERP, CRM, platforms, taking into account information security regulations, to ensure
completeness, efficiency and protection of accounting information has been determined). The methodological
development of the dissertation is the proposed set of analysis methods, which includes ABC analysis, XYZ
analysis, factor and correlation-regression analysis, elasticity methods, index models and break-even analysis
(CVP). These approaches allow us to assess the relationships between the level of marketing costs, market share
and financial results of activities. Based on the systematization of data, an integrated model of analytical
assessment of marketing activities of agricultural enterprises was formed, which combines quantitative indicators
(ROMI, ROA, NPM) with qualitative criteria of flexibility, seasonality and innovativeness of marketing solutions. A
scenario forecasting tool using machine learning methods (moving averages, clustering, anomaly detection) for
modeling the effects of marketing campaigns is proposed. The developed concept of an integrated accounting and
analytical system for marketing activities is based on building an end-to-end digital data processing chain: from
information collection connectors (Fivetran, Airbyte) to centralized storage (PostgreSQL, S3, DWH),
transformation tools (dbt, SQL, Pandas), quality control (Great Expectations, Soda), process orchestration (Airflow,
Dagster) and results visualization (Power BI, Tableau, Metabase). The practical result of the study is to create a
basis for the transition of agricultural enterprises to a managed system of marketing decision analytics, in which
accounting acts as a tool for strategic planning and monitoring of efficiency. The use of the proposed approaches
ensures prompt response to market changes, increases the adaptability of business models and contributes to the
long-term competitiveness of agribusiness.
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