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Pedepar:
1. Inceprauifina po60Ta IPUCBIYE€HA PO3BUTKY TEOPETUYHUX Ta METOJOJIOTIYHUX 3acal, PO3pO0Li METOIUYHHUX i
[IPAaKTUYHMX PEKOMEHALIN oA0 POPMYyBaHHS I yIPaBIiHHS NOPTQEIMA OPEHIIB TEJIEBi3iHOI KOMIIAHIIL.

JocninkeHo HayKOBi MigX0o4u 10 BU3HAYEHHs ITOHATH "NopTdesb OpeH/iB TeeKoMIIaHii", "crucrema TeseBi3iiHux
OpeHpiB", "apxiTeKkTypa noprdes 6peHiB TeJeKoMIaHii', "Openy Tesnekanany”, "6peHy, rejenepenayvi” Ta if.
OuiHeHO poJIb KOKHOTO TUITY Y CUCTEMI TeJeBi3iiiHuX 6peHiB. BusBieHi 0co61MBOCTI (OPMYBaHHS TeJEBi3ilIHNX
OpeH[iB TeJIeKaHaliB, TeJlerporpam i reseBenydux. JocmigkeHo HayKOBO-TeOpeTUYHY 6a3y (OpMyBaHHS
noprtdeis 6peHiB Tesnesisiiinoi komnaxii. [IpoaHanizoBaHo NpUKIIaHI aclleKTd (POPMYyBaHHS apXiTEKTypU
noprdeisg 6peHAiB TeeBi3itHMMN KOMIIaHiSIMU. JIOCIIiI)KEHO CTaH CBITOBOTO Ta BITYM3HSIHOTO PUHKY TEJIETIOCIIYT.
OOI'pyHTOBaHO CTPYKTYPY Ta POJIb OCHOBHUX €JIEMEHTIB OpraHizaniliHo-eKOHOMIYHOTO MEXaHi3My yIIpaBJliHHA

noprdesiemM 6peHiB K TuHaMiyHOi cucremu GOpMYyBaHHS IPUHLMIIIB, 1iie, 3aBaanb, QyHKIiN, Mmopesneit, popm i



METO/IiB, IO JO3BOJIIIOTh TPAHC(POPMYBATU CUCTEMY OPEHJIIB, IKUMHU BOJIOJIi€ KOMIIaHisl 4O TaKOTO LIiJIbOBOTO
CTaHy, SIKUI BPaXOBYBAaTMME YMHHUKY 30BHIIIHLOTO Ta BHYTPIITHPOTO MAPKETUHIOBOIO CEPENOBUILA ITiANIPUEMCTBA,
CIIPSIMOBaHi Ha JOCSITHEHHS! BiJIIIOBiZHOTO PiBHIO €(PEeKTUBHOCTI yIIPaBJliHHS PO3BUTKOM NOPTQeis 6peH B,
nepenycim, 301/IbIIEeHHS Oro Kamitany. BusHaueHo OCHOBHI eTanu (OpMyBaHHS OPTQeEIIst 6pEHIB TeleBi3iliHOi

KoMmnaHii. HaaHo MeTonuKy po3po6sieHHs 6peH/i-CTpaTerii Ta 3alIporoHOBAaHO iHCTPYMEHTH KOHTPOJIIO

2. The dissertation is dedicated to development of theoretical and methodological foundations, methodological
developing and practical recommendations on the formation and management of portfolios of brands
broadcasters. Studied scientific approaches to the definition of TV company brand portfolio, brand portfolio
architecture of TV company, TV channel brand, TV program brand and others. The role of each of these types of
brands in the overall system of television brands was reviewed. Specific features of formation of brands of TV
channels, and TV broadcasters were revealed. Scientific and theoretical basis of brand portfolio of television
company is formed. Analyzed applied aspects of brand portfolio architecture domestic broadcasters, the situation
on the world and domestic market of TV services. Revealed that the market is divided into four main segments:
television advertising services market, providing air terrestrial television functioning; services market subscription
television viewing (Pay TV); market TV services funded non-profit institutions, government agencies and non-
governmental public organizations; Grounded structure and role of the main elements of the organizational and
economic mechanism of portfolio brands like dynamic system formation principles, goals, objectives, functions,
models, forms and methods to transform the system of brands owned by the company. So its target state, which
will take into account factors marketing environment of enterprise, to achieve the appropriate level of
management efficiency development portfolio of brands, primarily to increase its capital. Courtesy and method of
forming the basic stages of brand portfolio TV company and offered tools for monitoring the implementation of it's
strategy.
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