O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeP: 0826U000572
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpauii: 16-03-2026

Craryc: 3amanoBana

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. €nueBa Haranis PomaHiBHa

2. Nataliia Yencheva

KBasmigikamis:

InenTudikarop ORCID ID: 0009-0008-8551-9712

Bupg, pucepranii: nokrop dinocodii
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi ceniaIbHOCTI: 022

Ha3Ba HayKoBOIi CcreniaJbHOCTI: [luzaiin

FaJIy3b / ralesi 3HAHb: KyJbTypa i MUCTELTBO
OcBiTHBO-HayKOBa porpama 3i creniaJabHOCTi: Jusaiin
JlaTa 3axHcCTy:

CreniaJbHICTh 32 OCBITOIO: KiHO-, TeJIeMUCTEITBO

Micue po60oTH 34,00yBaya: KuiBcbkuil HALIOHATBHUIA YHIBEPCUTET KyJIbTYPH | MUCTELTB
Kopg, 3a €IPIIOY: 02214159

Micue3HaxoaKeHHS: ByJ1. €Brena Konosasnsig, Kuis, 01601, Ykpaina
dopma ByacHOCTI: [lepkasna

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

InmenTudikarop ROR:




I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CleliaJai30BaHOi BY€HOI pazu). PhD 12336
IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOHM: KuiBChbKMIl HALIOHAIBHUIA YHIBEPCUTET KyJIbTYPY | MUCTELTB
Kopg 3a €IPIIOY: 02214159

Micue3HaxoaKeHHS: ByJI. €Brena Konosasnbid, Kuis, 01601, Ykpaina

dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

InenTudikarop ROR:

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0C00H: KuiBChKMIil HAL[IOHAJILHUI YHIBEPCUTET KyJIbTYPH i MUCTEI[TB
Kopg 3a €IPIIOY: 02214159

Micue3HaxoaKeHHS: ByJI. €Brena Konosansi, Kuis, 01601, Ykpaina

dopma BracHOCTI: JlepxaBHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:

V. BizomocTi npo gucepraniio
MoBga guceprTallii: Vkpaincoka
Koau TemaTHyHHX PyOpHK: 18.11, 18.32

Tema gucepranii:
1. BizyanbHuit 6penaunr y fashion-ingyctpii nepmoi uBepti XXI cTosmiTTs

2. Visual branding in the fashion industry of the first quarter of the 21st century

Pedepar:

1. Inceprais npucBgYeHa KOMIIJIEKCHOMY aHasli3y BidyasibHOrO 6peHAMHTY B cyvacHiii fashion-ingyctpii. ¥ Berymni
OOI'PYHTOBAHO aKTyaJbHICTb 00paHOi TEMU [OCIiIP)KEHHS, BU3HAYEHO METY, 3aBIaHHs HAyKOBOTO II0IIYKY, 00'€KT,
IpegMeT i METOIIY OOCIIiIPKEHHS, HAyKOBY HOBU3HY, IPAKTUYHE 3HAYEHHSI Ta allpo06allilo OJlep>KaHUX Pe3YJbTaTiB,
BiJOMOCTi IIPO 0COOMCTHII BHECOK 31,00yBayva, mybJiikallii, CTPyKTypy Ta 06car po6otu. 30Kpema, 06'€eKT
IOCTiIKeHHs — Bi3yasbHUI OpeHAMHT K ckianosa fashion-iHnycTpii, npegmeT — NpUHLUIIN Ta 32CO0U CTBOPEHHS
Bi3yasIbHOI ileHTMYHOCTI 6peHzy cydacHoi fashion-inmycTpii. HaykoBa HOBM3HA OJlep>KaHUX PE3YJIbTaTiB II0JIAra€e B
TOMY, IO Y AUCepTalii: ynepue: chopMyIbOBaHO LiTiCHY KOHIEIIIi0 BidyanabHOro 6peHauHry y fashion-ingycrpii
SIK MyJIbTUIJIIKATUBHOI CUCTEMH, IO NO€HYE rpadivHni [u3aiiH, @ poBi KOMYHIKalii Ta COLiOKYIbTYPHI
Tpancdopmariii nepmoi yBepTi XXI CTOJITTS; BUSBIEHO Ta CUCTEMATHU30BaHO crieludiuHi TpaHchopmariii
Bi3yasIbHOI ieHTHdiKalil yKpaiHCbKUX OPEHIIB B yMOBaX BOEHHOTO CTaHy, 30KpEMa Y€Pe3 BUKOPUCTAHHS
tunorpadii (IpuHTIB-3aKJIKKiB, IUTAT) K IHCTPYMEHTY HaliOHAJIbHOI MaHidecTalii Ta OCUJIeHHS ifeHTUIHOCTI;

TUIIOJIOTI30BaHO AM3alH-PillleHHs BeOCANTIB Ta corianbHUX Mepek fashion-6penmiB 3a kommno3uiitHo-rpadiyHIMU



O3HaKamu (MiHiMaJiCTU4Hi, KAPTKOBI, 6i3HEC-TUITY) Ta XapAaKTEPOM aJamTalii IOTOTUILB [JIs MyJIbTUMEIiMHAX
HOCIiB (3amMiHa Ha (aBiKOHH, 3MiHa KOJIOPDUCTUKN); YAOCKOHAJIEHO: Kiacugikaliiio JJOroTUIiB y MogHi# iHgycTpii
(upudToBi, KOMOIHOBAHI, aKpOHiIMM), aANITOBaHY 10 CleLU(iKK YKPaiHCbKOTO PUHKY AM3ailHEPCbKOIO OJATY,
B3YTTsl Ta I0BEJIIPHUX BUPOOIB; PO3YMiHHS B3a€MO3B’ 513Ky MiXK PUHKOBUM CETMEHTYBaHHSIM (JIIOKC, IPEMiyM, Mac-
MapKeT) Ta CTPaTeriIMU BidyasibHOI penpe3eHTallii B KOHTEKCTI KOJIOPUCTUKY, HEMMIHTY Ta Tunorpadii; nigxonu no
IIPOEKTYBaHHS M3aliH-TIaKOBAHHSI I0BEJIipHUX OPEHIiB, Jle TOeNHAHO IPUHLIMIIM MiHiMali3My, €KOJIOTiYHOCTI Ta
(yHKLiOHAJIBHOI PO3KOIL 3 €JleMEeHTaMU [1IepCoHai3allii; HabysI0 MOAAIbLUIOrO PO3BUTKY: NOCiIPKEHHS 3aC00iB
BidyasibHOI Hapallii B u1n(poBUX CepeOBULIAX IK METOAY MOOYLOBU €MOLIIHOrO 3B'S13Ky MK 6PEHIOM Ta
ayIyaTopielo yepes3 MaHiNyI0BaHHS 300pa’keHHSIMU Ta MyJIbTUME/ia; TEOpeTUYHEe OOIPYHTYBaHHS PoJli rpadiyHOro
I13aiiHy K QyHIAMEHTaJIbHOrO KOMIIOHEHTA (POPMYBAaHHS aCOLiaTUBHOTO 3B'43KY 3 LIIHHOCTSIMU OPEH/IY B CUCTEMI
fashion-6pennuHry; NporHo3yBaHHS BEKTOPIB PO3BUTKY BidyasibHOI ijeHTH(iKallil Yepe3 BIPOBaIsKEHHS
IMEPCHUBHUX TEXHOJIOTINM Ta TEHEPATUBHOIO WITYYHOTO IHTEJIEKTY B AM3aMH-TIPOLIECHU 715 TOKPALIEeHHS PO3IIOBIifi
icropiit. [IpakTnyHe 3HaYEHHS OeP>KaHUX Pe3yJIbTaTiB [10JIsra€e B TOMY, 1110 COOPMYJIbOBaHI I10JIOKEHHS,
TEOPETUYHi BUCHOBKY Ta GaKTUYHUI MaTepias MOXKYTb 6yTH BUKOPUCTaHi B HAaBYaJIbHOMY ITPOLIECi Ta MPaKTUYHiN
Iisi7IbHOCTI gu3aiHepiB. HarosomeHo, o Han6iibl NIOIMPEHUMY TUIIAMU BEOCANTIB €JIEKTPOHHOI KOMepLii
ykpaincekoi fashion-ingyctpii € inTepHeT-mMarasuHy, 6peHIoBI caiiTy Ta MapKeTIIeNCH, a KOMIIO3ULiHO-
rpadiyHuUM pillIEHHSIM CTOPiHOK — MiHiMasicTM4He (r0JI0BHA CTOPiHKA OPEHLOBUX CANTIB JIIOKCOBOTO i IPEMiyM
CErMEHTIB), KAPTKOBE (KaTaJIory, iHTepHET-Mara3uHm) Ta 6i3HeC-TUIly (TOJIOBHA CTOPiHKA MapKeTIIEHCIB);
TunorpadiyHe pilleHHS BUKOPUCTOBYEThCS A1 iHpopmMaLiitHuX CTOPiHOK («[Ipo 6penn», «[1po Hac»). BussieHo,
110 y cUCTeMi Bi3yasipHOI ineHTHikalii OpeHiB yKpaiHChKOro Onsry, B3yTTsl, aKCecyapiB Ta I0BeJlipHUX OpeHIiB
TeHZeHIIis1 3BepPHEHHSI [10 HalliOHAJIbHO] iIeHTUYHOCTI OTpUMasla BUSIBJIEHHS B KiJIbKOX (pOpMaTax: BUKOPHUCTAHHS
€JIEMEHTIB IEKOPaTUBHO-TIPUKJIAJIHOTO Ta YKUTKOBOTO MUCTELITBA B U3aliHi JIOTOTUIIIB Ta,/ab0 (paBiKOHIB;
nobynosa ¢inocodii 6peHay Ha HalliOHATbHOMY MEHTAJITETi, 1110 MTPOSIBJISETHCS B IEBHUX Bi3yaJIbHUX aJII03isx abo
metadopax. TenaeHis BidyanbHOI penpeseHTallii no3ulii ykpaiHcbkux 6peHziB 3acodbamu tumnorpadii (mpuHT-
3aKJIMK, KOHCTATAllisl Y4 UTaTa Ha OJs3i, B3YTTi Ta akcecyapax) aKTUBi3yeTbCsI 3 IOYATKOM aKTHUBHOI (pasu
POCICBKO-YKPaiHCHKOI BiliHU. MeceKi CIIPSIMOBaHi Ha IIOCUJIEHHS Bil4yTTs HALIOHAJILHOI i€ HTUYHOCTI, BiIMOBY
Bif IPOPOCIICbKUX HAPATUBIB, 4y>KOI MOBU Ta KYJIbTYPH, IIPaTHEHHS! 10 [IEPEMOTY, BRXKJINBOCTI 30€pesKeHHSs
He3aJIeXXHOCTI Ta cyBepeHHOoCTi. KitouoBi cyioBa: BidyanbHUl 6peHauHr, 6peHy, fashion-inpycrpis, nusaiin ogsry,
IM3aliH IaKOBaHH#, Koslabopais, fashion-komyHikanis, ineHTUYHICTS 6peHAay, CTOpiTeNiHr, undPOBUN IIPOCTIp,
COLliasIbHI MEPEXIi.

2. The dissertation is devoted to a comprehensive analysis of visual branding in the modern fashion industry. The
Introduction substantiates the relevance of the chosen research topic, defines the goal, objectives of scientific
research, object, subject and methods of research, scientific novelty, practical significance and approbation of the
obtained results, information about the personal contribution of the applicant, publications, structure and scope of
work. In particular, the object of the research IS visual branding as a component of the fashion industry, the
subject is the principles and means of creating a visual brand identity of the modern fashion industry. The
scientific novelty of the obtained results lies in the fact that the dissertation: for the first time: formulates a holistic
concept of visual branding in the fashion industry as a multiplicative system that combines graphic design, digital
communications and socio-cultural transformations of the first quarter of the 21st century; identified and
systematized specific transformations of the visual identification of Ukrainian brands under martial law, in
particular through the use of typography (prints — appeals, quotes) as a tool of national manifestation and
strengthening of identity; typologized design solutions of websites and social networks of fashion brands by
compositional and graphic features (minimalist, card, business-type) and the nature of logo adaptation for
multimedia media (replacement with favicons, change of color); improved: classification of logos in the fashion
industry (font, combined, acronyms), adapted to the specifics of the Ukrainian market of designer clothing,
footwear and jewelry; understanding of the relationship between market segmentation (luxury, premium, mass
market) and strategies of visual representation in the context of color, naming and typography; approaches to
designing jewelry brand packaging, combining the principles of minimalism, environmental friendliness and



functional luxury with elements of personalization; further developed: research into means of visual narration in
digital environments as a method of building an emotional connection between a brand and an audience through
image manipulation and multimedia; theoretical substantiation of the role of graphic design as a fundamental
component of forming an associative connection with brand values in the fashion branding system,; forecasting the
vectors of development of visual identification through the introduction of immersive technologies and generative
artificial intelligence into design processes to improve storytelling. The practical significance of the results
obtained lies in the fact that the formulated provisions, theoretical conclusions and factual material can be used in
the educational process and practical activities of designers. It was found that in the system of visual identification
of brands of Ukrainian clothing, footwear, accessories and jewelry brands, the tendency to appeal to national
identity was manifested in several formats: the use of elements of decorative and applied and applied art in the
design of logos and /or favicons; building a brand philosophy on the national mentality, which is manifested in
certain visual allusions or metaphors. The tendency to visually represent the position of Ukrainian brands by
means of typography (print - appeal, statement or quote on clothing, footwear and accessories) is activated with
the beginning of the active phase of the Russian-Ukrainian war. The messages are aimed at strengthening the
sense of national identity, rejection of pro-Russian narratives, foreign language and culture, the desire for victory,
the importance of preserving independence and sovereignty. Keywords: visual branding, brand, fashion industry,
clothing design, packaging design, collaboration, fashion communication, brand identity, storytelling, digital space,
social networks.
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