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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHYHHUX PYOPHK: 65.45.01

Tema gucepranii:
1. MapKeTI/IHFOBi Ta Cl)apMaKOCKOHOMi‘-IHi I'[iILXOILI/I 10 BU3HAY€HHA KOHKYPEHTHOTO HOTCHHiaJIy TOProOBEJIbHUX MapOK

[IPOTMBUPA3KOBUX JIIKAPCHKUX IIpEnapariB

2. The marketing and farmacoeconomical approaches definition of market competitive potential of the trade mark
of medicinal preparations for treatment of a ulcer of a stomach

Pedepar:

1. B po60Ti 06rpyHTOBaHO MAapKETUHIOBi Ta (PapMaKOEKOHOMIUHI MiIXOOM 10 BUBHAYEHHS] KOHKYPEHTHOTO
[IOTEHIIialy TOPTrOBEJIbHUX MapOK IIPOTHMBUPA3KOBUX JIIKAPCHKYX MIPENapaTiB Ha MifCTaBi PE3yJIbTATiB aHAII3y
IVHaMiKM 3aXBOPIOBAHOCTI Ha BUPA3KOBY XBOPOOY LIVIYHKY Ta JIBaHAALSTUIAIIO] KUIIKA, MOHITOPUHTY PUHKY
IIPOTUBMPA3KOBUX IIPENapariB, 0COOIMBOCTEN MMO3ULII0HYBaHHS TOPrOBEJILHUX MApOK Ta iX BUPOOHUKIB y
KOHKYPEHTHOMY CEPEeJIOBUII BITYN3HSIHOTO (papMalleBTUYHOTO PUHKY, BiTMIHHOCTE CITO>KUBAHHS
IIPOTUBUPA3KOBYX JIiKiB B 00J1aCTSX YKpaiHy. 3aporoHOBAHO MifXif 10 BU3HAYEHHS CTPaTerivyHoi pUHKOBOI [103ULii
TOPrOBEJIbHUX MAPOK JIIKaPChKUX MPENapaTiB Ta po3po6yIeHO MOie/Ib POPMYBAHHS KOHKYPEHTHOTO NIOTEHLialy
TOProBEJIbHMX MAapOK aHasli3yeMoi Ipyy Npenaparis 3 ypaxyBaHHSIM iCHYIOUOTO PiBHS PO3BUTKY Ta (PaKTOpiB
BIUIMBY Ha (OPMYyBaHHS [1€PCIIEKTUBHOrO NoTeHLiany. OLiHeHO NePCHeKTUBHICTb CETMEHTIB IPOTUBUPA3KOBUX

JIiKiB 1 OKpEMUX TOPTOBEJIbHUX MapOK.



2. In work the substantiation marketing and pharmacoeconomic approaches to definition of competitive potential
of trademarks of antiulcerous medicinal preparations on the basis of results of analysis of dynamics of a case rate
on a peptic ulcer of a stomach and a duodenum, monitoring of the market antiulcerous drugs, features of
positioning of trademarks and their sires in competitive medium of the domestic pharmaceutical market,
differences of consumption of antiulcerous medicines in ranges of Ukraine is conducted. The approach to
definition of a strategic bargaining position of trademarks of medicinal preparations is offered and the model of
formation of competitive potential of trademarks of analyzed bunch of drugs with allowance for an existing level of
development and factors of influence on formation of perspective potential is developed. Perspective of segments
of antiulcerous medicines and separate trademarks is estimated
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