O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeEP: 0410U003793
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 23-06-2010

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kaninyc Jlapuca BacumniBHa

2. Kapinus Larisa

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jara 3axucrTy: 11-06-2010

CnenianpHICTB 32 OCBiTOIO: 8.050108

Micue po6otu 3a06yBaqa: HanjionanbHui yHiBEpCUTET XapYOBUX TEXHOJIOTIN

Kopg 3a €IPIIOY: 02070938

Micuesnaxo,szeﬂna: 01601, m. Kuis, 33, Bys. Bonogumupcoka, 68

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (Pa30Boi CIeliaai30BaHOi BYE€HOI pagu): [l 26.058.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: HauioHanbHMIl yHIBEPCUTET XapYOBMX TEXHOJIOTIH
Kopg 3a €IPIIOY: 02070938

Micueanaxo;perHﬂ: ByJI. Bonmogumupceka, 68, m. Kuis, Kuiscbka 06:1., 01601, Ykpaina

dopma ByracHoCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0C00H: HanioHanbHU# yHIBEPCUTET XapYOBUX TEXHOJIOTIi
Kopg 3a €IPIIOY: 02070938

Micuesnaxo,rm(eﬂnﬂ: 01601, m. Kuis, 33, Bys1. Bomogumupceka, 68

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:
1. Pexslama sIK YMHHUK YIIPaBJIiHHS [IOBEJiHKOIO CIIOKMBAaYiB (Ha MaTepiasiax MifIpUeMCTB 3 BUPDOOHUIITBA

0€3aJIKOrOJIbHUX HAIOiB)

2. Advertising as management factor is behavior of consumers (on materials of enterprises on the production of
soft drinks)

Pedepar:

1. Incepraliito NpUCBSIYEHO TEOPETUYHOMY y3araJbHEHHIO IPOLIECY MiJIBULIEHHS €(PEKTUBHOCTI YIIPaBJIiHHS
[IOBEIiHKOIO CIIOXKMBAYiB Yepe3 peKjIaMHe 3BEPHEHHA. KOHKPETU30BaHO CYyTHICTb IIOHATTSA "yIIPaBJIiHHSA
IIOBEJiHKOIO CIIOKMBaYiB", 3alIPOIIOHOBAHO aBTOPChKe 6aueHHs KaTeropii "peknama’. JJonoBHEHO iCHYI04i
xilacudikaliiHi 03HaKU PeKJIaMU Yepe3 BUOKPEMJIEHHS TaKUX O3HaK, sIK TUII PEKJIAMHOTO Yacy (aKTUBHUI 4acOBU
nepiofl, NACMBHUI 4aCOBUH NE€PiO); CIIOCIO CIIPUUAHSTTS CIIOKMBAa4YeM (3BYKOBA, Bi3yaslbHA, HA JIOTUK,
apoMopeKJiaMa); TUII Bidyasidauii (quHaMi4Ha Ta CTaTUYHA). YIOCKOHAJIEHO MO/IEJb [TI0BEIiHKY CII0K1BAYiB,
0COOJIMBICTIO SIKOi € BpaXyBaHHSI CIIO’KMBYOT'O PU3UKY IIiJl 4ac Npouecy NpUUHSTTS pillleHHs PO MOKYIIKY, a TAKOX
(daxTopy yacy. JJoCcliIKeHO CIIOKMBYI TepeBaru 3 METOI0 CETMEHTYBAHHS PUHKY Ta aKLIEHTOBAHO YBary Ha
BiZJIIOBIJHOCTI CTUJIIO PEKJIAMHOI'O 3BEPHEHHA KOKHOMY cerMeHTy. OLiHEHO CTaBJI€HHS CIIOKMBAYiB HE JIMIIE 10

PEKJIaMHOTO 3BEPHEHHS], ajle 1 iHINUX aTpubyTiB TOBapy (TOProBeIbHUX MAapOK) 32 JOTIOMOT0I0 Pi3HUX METOIUYHUX



migxomiB: 3a MeToaukow "SERVQUAL", 3a momemnnio Qimbeiina, 3a METOIOM imeanbHOI MO3HAYKY Ta 32 METOIOM
Boromas-303y71b0Ba. 3aIpOIIOHOBAHO yIOCKOHAaeHy Mofiesb Pimbeiina, sika JOIIOMOXKe MiANpreMCTBAM BUSIBUTU
CIIO>)KMBYE CTaBJIEHHS 10 TIOBTOPHUX MTOKYIIOK 3 METOIO MifIBUILIEeHHS €(EeKTUBHOCTI YIIPaBJIiHHS [IOBEJiHKOIO

CIIO>XMBaviB. PO3p061eHO MEeTOAMYHI PEKOMEH 1allii 3 NPUBOY 3pOCTaHHS IPOAYKTUBHOCTI PEKJIaMHU.

2. The Scientific research is sanctified to theoretical generalization of process of increase of management
efficiency by behavior of consumers by means of advertising appeal. Essence of concept "Management by behavior
of consumers" is specified, authorial vision of category is offered "advertising". The existent classification signs of
advertising are complemented through extraction of such features, as type of advertising time (advertising in an
active sentinel period, advertising in a passive sentinel period); method of perception by a consumer (voice
advertising, visual advertising, haptic advertising); type of visualization (dynamic advertising, static advertising).
The model of behavior of consumers is improved, which takes into account a consumer risk during the process of
decision-making about a purchase, and also factor of time. Consumer advantages are investigational for the
exposure of market segments, segmentation of consumers is conducted and corresponding style of advertising
appeal is offered for every segment. Attitude of consumers is appraised not only toward an advertising appeal but
also to other attributes of commodity (trade marks) by means of different methodical approaches: on methodology
of "SERVQUAL", in accordance with the model of Fishbone, on the method of ideal point and method of Bogomaz-
Zozuleva. The improved model of Fishbone, which will help enterprises to estimate attitude of consumers toward
the repeated purchases with the purpose of increase of management efficiency by behavior of consumers, is
offered. Methodical recommendations are worked out, that touch the height of the productivity of advertising.

Jdep>kaBHHHM peecTpaniiiHuii Homep JiP:

IIpiopuTeTHHH HANIpSIM PO3BHTKY HayKH i TEXHIKH:
CrpareriyHu# NpioOpHTETHHUI HAIIPSIM iHHOBaLLiMHOI Aig/ILHOCTI:
ITizcyMKH JOCTiI>KEeHHS:

Iyo6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasibHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCEpPTalii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocTi Npo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Conory6 Onena IleTpiBHa

2. Sologub Elena

KBasigikamis: p.e.n., 08.10.00
ImenTudikarop ORCID ID: He zactocoyerbcs
JonaTkoBa iHdopmarisi:

IloBHEe HaMEHYBaHHS IOPHIHYHOI 0COOH:



Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

VII. BizomocTi npo odiniiHHX ONIOHEHTIB Ta PELeH3€HTiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBumie Im's Ilo-6aTbKOBI:

1. lTadpaniok Onexcanap Kazumuposuy

2. ladamoxk Onexkcanap Kazumuposuy

KBasigikanis: n.e.n., 08.00.04
ImenTudikarop ORCID ID: He zactocoyerbcs
JonaTkoBa iHdopmanist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:
1. CepkyraH TetsHa BikropiBHa

2. CepkyraH TersgHa BikropiBHa

KBasigikamis: x.e.n., 08.02.03
InenTudikarop ORCID ID: He 3acrocosyetscs
HoparkoBa indopmamnist:

IloBHe HallMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

Imentudikarop ROR: He zacrocoyerbcs

PeuenseHTu



VIII. 3akr04Hi BimoMocTi

BiiacHe IIpi3Buie Im'sa I1o-6aTbKOBI Mocrenceka Tersna JleonizisHa
TOJIOBH pagu

Biacue IlpisBume Im's ITo-6aThKOBI MocreHncobka TetsaHa JleoHiniBHa
rOJIOBYIOYOTO Ha 3acCifiaHHi

BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a peECTpallil0o HAyKOBOIi IOpuenko T.A.

OisIJIbHOCTI




