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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:
1. O6rpyHTyBaHHS MAapKETUHIOBUX iHHOBaLiMHUX pillleHb HA IPOMUCJIOBUX MiJIPUEMCTBAX

2. The justification of marketing innovative decisions on the industrial enterprises

Pedepar:

1. O6'eKT mOCTiIKeHHS: IPOLIeCU MaPKETHUHTOBOTO 3abe3redeHHs] pO3POOJIeHHS, IPUNHSITTS Ta peaJizarii
iHHOBaIiiHUX pillleHb Ha TPOMUCJIOBUX MiATIPUEMCTBaX. MeTa mocimkeHHs: pOo3pO6IeHHS TEOPETUYHUX Ta
HayKOBO-METOJUYHUX 3aCa]l 1010 OOIPYHTYBaHHS MAaPKETUHIOBUX iHHOBALiMHUX pillleHb HA IIPOMUCIIOBUX
nignpremMcTax. Metonu nociigyKeHHs Ta anapaTypa: HOPiBHANLHUMI Ta CTATUCTUYHUN aHAali3; CUCTEMHO-
CTPYKTYPHUII Ta JIOTIYHUI aHai3; rpadiuHuil aHali3; eKOHOMIKO-MaTeMaTUYHUM aHasi3. TeopeTuyHi Ta MpakTUYHi
Pe3yJbTaTU: Pe3yJIbTaTaMU € IPAaKTUYHI pO3POOKHY, SIKi CIIPUSIOTH MiJBUIIEHHIO €(DEKTUBHOCTI iIHHOBalliNHOI
IiSJILHOCTI MiZMIPUEMCTB Ha OCHOBI BIIDOBA/I)KEHHS MapKETUHIOBUX IHHOBALIMHUX pilleHb. HoBU3HAa:
3aIIPOIIOHOBAHO HAYKOBO-METOANYHNUI MiAXiMA 40 MOeTarnHoro irepauiiHoro BU6Opy MapKeTUHIOBUX iHHOBaLiIMHUX
pileHs 3a pe3yJabTaTaMyu CUCTEMHOI'O aHaJli3y Ta KOMIJIEKCHOI IiarHOCTUKU [IPpO6JIEeMHUX 30H FOCIIOIapIOBaHHS;
YIOCKOHaJIEHO HAayKOBO-METONWYHMI MiJXif, 10 BIPOBAIKEHHS [IPOLENyPH AiarHOCTUKYU Ta JOCiIKEHHS CyTHOCTI
po6JieM, 10 BUHUKAIOTh Y [isiZIbHOCTI MiATIPUEMCTBA, KU BUKOPUCTOBY€E 6araToacnekTHUH Mifxin 10 aHaizy

cepeoBuUlIa FOCIIOAPI0OBAHHS; YIOCKOHAIEHO Kilacudikallilo iHHOBaliiHMX pillleHb 332 O3HAKaMU: TEXHOJIOTIYHi



rapameTpu, CTYIiHb HOBU3HU, IJIMOMHA 3MiH, chepa BUKOPUCTAHHS, XapaKTep BIJIUBY Ha MiANPUEMCTBO, IyKEPEJIO
¢dinaHCcyBaHHS, PiBeHb YCHIMIHOCTI, MacIITab HOBU3HMU; JiCTaIU [10JAJbIIOT0 PO3BUTKY BU3HAYEHHS [TOHSTTS
"MapKeTHHIOBe iHHOBalliliHe pillleHHs", 1[0 BpaxOBye 0COOJIMBOCTI pillleHb y cpepax MApKETUHTY Ta iHHOBATUKY;
IicTany MOJajbIIoro PO3BUTKY HAYKOBO-METOAUYHUM MiAXiM 4O BULIJIEHHS €TalliB IIPOLeCY PO3POOJIEHHH,
MIPUMHSATTS Ta peasisalii MapKeTUHIOBUX iHHOBALIMHUX PillleHb; IiCTaIM [I0JAJIbIIOrO PO3BUTKY HAYKOBO-
METOIMYHUH MifXif 10 BU3SHAYEHHS CTPYKTYPU MapKeTHUHIOBOi iHpopmMalliiiHoi cucTemMu, SIKUH 03BOJIsIE BUSIBUTH
iHopmaLiiiHi noTpeby Ha eTanax NpoLecy po3pobyeHHs, IPUUHATTS Ta peasisallii MapKeTUHIOBUX iHHOBALiTHUX
pimiens. CTyIiHb BIPOBaJAKEHH: HAYKOBO-METOIMYHI Ta IPAaKTUYHI PE3yJIbTaTy BIIPOBAIKEHO B AisdnbHICTh: TOB
"Cymcbkuil MamnHo6yniBHui 3aBon” ; TOB "BO "Enepromamkomiiekt”, TOB "HBO "Hadrorasosa TexHika", B
HaByaslbHUH npouec CyMCbKOTo JiepkKaBHOTo yHiBepcuteTy. Cdepa (ranysb) BUKOPUCTAHHS: €EKOHOMIKa Ta

YIIPaBJIiHHA NiANPUEMCTBAMU.

2. Research object: marketing processes to ensure the development, adoption and implementation of innovative
decisions on the industrial enterprises. Research aim: development of theoretical and methodological bases to
justify marketing innovative decisions in industrial enterprises. Research methods and techniques: comparative
and statistical analysis; system, structural and logical analysis, graphical analysis, economic and mathematical
analysis. Theoretical and practical results: results are the practical developments that improve the efficiency of
innovative activities of enterprises through the introduction of marketing innovative decisions. Novelty: the
scientific and methodical approach to the phase-iterative selection of marketing innovative decisions based on the
system analysis and comprehensive diagnosis of problem areas of management is proposed; the scientific and
methodical approach to the implementation of the diagnosis and investigation of the problems' essence that arise
in the enterprise, which uses a multidimensional approach to the enterprise environment analysis is improved; the
innovative decisions classification by featured: technological parameters, the novelty degree, depth of changes, the
scope of use, the impacts on the company, the source of funding, success rate, the novelty scale is improved; the
definition of "marketing innovative solution" considering decisions' features in the areas of marketing and
innovation is received further development; the scientific and methodical approach to the separation process
stages of development, adoption and implementation of marketing innovative decisions is received further
development; the scientific and methodical approach to determining the marketing information system structure,
which allows to identify the information needs on the process of development, adoption and implementation of
marketing innovative decisions is received further development. Level of implementation: scientific, methodical
and practical results are implemented in the activity: "Sumskii mashinostroitelnyi zavod" Ltd., "PO
"Energomashkomplekt" Ltd., "NPO "Naftogasova tekhnika" Ltd., in the educational process of Sumy State
University. Field (industry) use: economy and management of enterprises.
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