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Pedepar:

1. O6'eKTOM HOCHITKEHHS € OPEHIIMHT MiCT SIK KOMyHIKaTMBHA TEXHOJIOTiSI B CyYaCHOMY KOMYHIKaTUBHOMY
IIPOCTOPI, pelipe3eHTOBaHa BepOaJbHUMMU Ta Bi3yaJlbHUMU CKIaA0BUMMU. [IpeiMeTOM OCTiIKeHHS € CEMaHTHYHi,
CHAHTAKTUKO-CTUJIiCTAYHi I MparMaTU4Hi XxapakTepPUCTHUKU BepOalbHUX CKJIAJOBUX i BidyasbHi CKIIQ[OBI, SIKi
B3a€MOJIOTh 3 BepOaJIbHUMU B OPEHIMHIY MICT, a TaKOX crienudika ixHboi opraHisanii Ta KOHBepreHiuii y
Cy4yaCHOMY KOMYHIKaTUBHOMY IPOCTOPi. MeTa ocifiKeHHs 1oJisrae y po3KpUTTi cienudiky peanisanii peHAuHTY
MICT B QaHTJIOMOBHOMY KOMYHIKaTUBHOMY IIPOCTOPI B IIPOLIECi BUBYEHHSI CEMaHTUYHUX, CTUITIICTUYHUX,
CHHTAaKCUYHUX i IParMaTUYHUX XapaKTePUCTUK €JIEMEHTIB, 110 3a/1isiHi B GDEHOMHTY MiCT. MeTOfoIoriYHuI anapar
IOCIIiIPKEHHS BKJIIOYAE SIK 3arajlbHOHAYKOBI Ta 3araJlbHOCEMIOTUYHI METOIY Ta ONepallii, Tak i crenianabHi
JIIHIBiCTAYHI ME€TOIHY aHai3y. OCHOBHMMU METOJAaMU JOCJIIIKEHHS € JIEKCUKO-CEMAHTUYHUN, JIIHTBOCTUJIICTUMHUN
i cemioTnuHuMit aHanizyu. HaykoBa HOBM3HA JOCIiIKEHHSI [1OJISITA€ B TOMY, 110 B HbOMY BII€pIIE B PE3YJIbTaTi
KOMILJIEKCHOTO aHasi3y 6peHIMHTY MiCT BUOKPEMJIEHO BepOasIbHi Ta Bi3yasbHi CKJIa[IOBi B HbOMY, 3'ICOBAaHO

CII0CO6U KPeoJti3allil IOrOTUIIIB MiCT, PO3KPUTO 3MiCT MOHSTTS "CJIOraH MicTa", BUSIBJIEHO JIEKCUKO-CEMaHTUYHi



0CO0JIMBOCTI CJIOraHiB MiCT, BU3HauY€HO crnenudiky opraHisatlii, 0co611MBOCTi (PYHKLIOHYBAHHS Ta B3aeMOii pi3HUX
CeMIOTUYHUX CUCTEM Ha Be6-caiiTax MiCT, yCTaHOBJIEHO CIIOCOOM KOHBEPreHLlii TpafulifHOI Ta MyJIbTUMENifHOI
PEeKJIaMM MIiCT y KOMYHIKaTUBHOMY IIPOCTOPi, BUBHAYE€HO OCOOJIUBOCTI BUKOPUCTAHHS pPUTOPUYHUX NIPUMOMIB Y
OpeHIVHTY MIiCT Ha NPUKJIAJi TPaguLiliHOI peK/IaMy Ta Bifeopeknamu MicT. TeopeTuyHe 3HaYEHHS TUCEPTaLlii
[oJ1Arae y TOMy , o ii [OJI0XKEHHS 1 BUCHOBKU € BHECKOM Y CEMIOTUKY Ta JIIHTBOIIParMaTUKy, CTUJICTHUKY,
KOMYHIKaTUBHY JIIHIBiCTUKY. [I[paKTU4YHa L[iHHICTb AOCIiIP)KEHHS [10JIIra€ B TOMY, 10 MOr0 pe3yJbTaTu Ta
CHCTEeMaTM30BaHUH IJIIOCTPAaTUBHUI MaTepiasl MOXKYTb OYTH BUKOPUCTaHI B JIEKLIMHUX Kypcax 3i CTUIIICTUKU
aHIJIiNACBKOI MOBU (po3ainu "Crusictuka Tekery", "I'padiuni 3acobu”), TeopeTnyHoi rpamatuku (po3gin "TIparmaTtuka
pedenHs"), Teopii KomyHikauii (po3zin "®akrop agpecata”), y cienkypcax 3 JiHIBICTUKM TEKCTY, KOMYHIKaTUBHOI
JIIHTBiCTHKM, Me[IiaJIiHTBICTUKY, a TAKOX y HAllMCaHHI KypCOBUX, OUIIJIOMHUX i MariCTepCbKUX pPooiT.

2. The paper focuses on branding as a communicative technology representing the city through semiotically
heterogeneous components in the communicative space. The research explores the main approaches to creolized
text and study of city branding The analysis of data employs general scientific and general semiotic methods and
operations, special linguistic methods of analysis. The major scientific methods are lexico-semantic, linguo-
stylistic, and semiotic analyses. The scientific novelty of the research is determined by the complex analysis of city
branding as a communicative technology: the research provides the classification of logos; the paper seeks to
identify lexico-semantic characteristics of a city slogans , to reveal interaction between different semiotic systems
on the web sites of cities; to determine ways of convergence in traditional and multimedia advertising of cities.The
theoretical significance of the paper is determined by its contribution to the semiotics and linguo-pragmatics,
stylistics and communicative linguistics. The practical value of the obtained results lies in the possibility to apply
them in teaching stylistics of the English language (section "Text stylistics", "Graphic means"), theoretical grammar
(section "Pragmatics of the sentence"), theory of communication (section "Addressee factor), courses in text
linguistics, communicative linguistics and media linguistics, as well as in the process of writing research papers of
different levels.
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