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V. BimomocTi npo guceprauiio

Mosga guceprarii:
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Tema gucepranii:

1. MapkeTrHIOBi cTpaTerii mignpueMcTB Ha papMareBTUIHOMY PUHKY

2. Marketing strategies of the enterprises on the pharmaceutical market

Pedepar:

1. Y nuceprauii po3risiHyTo cTparerii nignpueMcTs papmaleBTUYHOro 6i3HecCy Ta 3alIPOIIOHOBAHO aBTOPChbKeE
PO3yMiHHS CyTHOCTI IIPOLIECIB pO3POOJIEHHS Ta iIMIIJIEMEHTAllii MADKETMHIOBUX CcTpaTeriil. JJloBe[ieHO, 0 CTpaTerii
(apMaleBTUYHUX MiANPUEMCTB MAIOTh NIepeLdadaTy 6araToaCneKTHICTb, KOHCEKBEHTHICTD i BUSIBIISITUCS Y
JIOriYHOMY BUOKpEMJIEHHI TPbOX CEIMEHTIB (J1iKapiB, papMalleBTiB, CIIOKMBaYiB) 17151 ABOX IPYIl TOBAPiB
(peuenTypHux i 6e3peLienTypHUX papMalleBTUYHUX [IPOAYKTIB). BU3HaueHo, 1110 KOHCTUTYTUBHUMU KOMIIOHEHTaMU
npouecy GOpMyBaHHSI MAPKETUHIOBUX CTPATETIN € CETMEHTYBaHHS, TAPreTYBaHHS, IIO3MLIOHYBaHHS B MeXKax
Ie3uzeparTiB colianpHOi BiAoBinaapHOCTI papmMaleBTUYHOTO 6i3HecCy. YIOCKOHATIEeHO METONUYHUH MifIXiT, OLiHKY
3B'S13Ky CEIMEHTYBaHHsI, TapreTyBaHHsI, IO3U1iI0HYBaHHS i GOPMyBaHHSI KOHKYPEHTHUX MapKeTHMHIOBUX CTpaTeriii
HiANPUEMCTB HAa OCHOBI BUKOPUCTAHHS METOly PEUTHUHIOBOI OLIIHKY CETMEHTIB. 3alIpONIOHOBAHO YBEAEHHS TPEn] -
MAapKETHUHTY IJIs1 BIPOBAIIKYBAaHHSI CTPATETil MADKETHHIY B Cy4aCHMX YMOBAX 3pOCTal040i KOHKYPEHIii 3 60Ky

BITUM3HSHUX I 3aKOPJIOHHUX MiATIPUEMCTB Ta po3pobiieHo cucteMy GopMyBaHHS QYHKIIiH Ta OI0PKETy LibOro



CTPYKTYpPHOTO nifnpo3niny. [Iponosuuii mono ¢popMyBaHHS Ta peaisallii cTpaTeriii MapKeTUHTY Ha
(apMaleBTUYHOMY PUHKY CIIPUSTUMYTh MiJBUIEHHIO KOHKYPEHTOCIIPOMOXKHOCTI Ta yJJOCKOHAJIEHHIO NIPOLECIB

3aIpPOBAJIKEHHS COLiaJIbHO-€TUYHOrO MapKeTHUHTY (papMalleBTUYHUX i IIPUEMCTB.

2. Strategies of the enterprises of pharmaceutical business are considered in the dissertation and the author's
understanding of the essence of a processes of elaboration and implementation of marketing strategies is
presented. It is proved, that strategies of pharmaceutical enterprises should provide multi-aspects, consequence
and they have to be exposed in a logic highlighting of three segments (doctors, pharmacists, consumers) for two
groups of goods (ethical and OTC pharmaceutical products). Constructive components of processes of formation
of marketing strategies are segmentation, targeting, positioning in frameworks of desiderates of social
pharmaceutical business. It is recognized, that the most essential factors of success of the pharmaceutical
enterprise and its goods on the market are: manufacturing and sale of products which reply the European
standards, high quality, and efficiency which is proved by long-term medical trials; highly skilled medical
representatives; use of optimal methods of promotion of the goods. The analysis is carried out and it is proved,
that strategic planning of marketing communication has special value for pharmaceutical marketing because
specific to the pharmaceutical market channels of communications are used for promotion of medicinal products.
Introduction of trade-marketing for implementation of marketing strategies in modern conditions of increasing
competition from the side of local and foreign enterprises is offered, and the system of functions' and budget
building of this structural division is offered. The suggestion of formation and realisation of marketing strategies
on the pharmaceutical market will encourage increase of competitiveness and perfection of the processes of
implementation of socially-ethical marketing of the pharmaceutical enterprises.
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