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1. PO3BMTOK LIiHOYTBOPEHHS Ha 3acaZlaX MapKeTUHIOBUX CTPATErill MalIMHOOYiBHUX MiANIPUEMCTB

2. Marketing Strategies Pricing Development in Machine-Building Enterprises

Pedepar:

1. Y nuceprauiiiniii po60Ti po3p06JIeHO TEOPETUYHI ITOJIOKEHHS Ta IIPUKIIAIHI peKOMeHalii 3 yI0CKOHATEeHHS
METO/IiB LIiHOYTBOPEHHS Ha 3acalaX MapKeTUHIOBUX CTpaTeriii MallMHOOYIiBHUX nignpuemcts. Ha ocHOBI
y3araJibHEHHS JiTepPaTypHUX JKepeJl AiCTaly OAJIbIIOrO PO3BUTKY I'PYITyBaHHS BHYTPILIHIX Ta 30BHIIIHIX
YMHHUKIB LIiHOYTBOPEHHSI; OO PYHTOBAHO 3BE/I€HHSI OCHOBHUX (PAKTOPIB LIHOYTBOPEHHS TA OCHOBHUX Y4aCHHUKIB
LIbOTO IIPOLECY B €NMHY MOJEJIb; PO3IJISIHYTO 3aCTOCYBaHHS i OOIpyHTYBaHHs 00CATiB piHaHCYBaHHS CTATTi "BUTpaT
Ha MapKEeTHHT" B 3aTaJIbHOMY KOLITOPUCI MifIIPUEMCTBA i PO3IIOLJ LIUMX KOLITIB 32 €JIEMEHTAMU MAaPKETUHIOBUX
BUTPAT. YIOCKOHAJIEHO METOJ, Y3ro>KeHHS e(EeKTy MACIITa0y i MOTY>KHOCTI MiAITpUeEMCTBA JJ1s1 OOIPYHTYBaHHS
L[iHY MPOZAYKIIii; METONWUYHI IIOJIO’KEHHS 3 BUBHAUYEHHS IPAaHUYHOTO PO3Mipy BUTPAT Ha PEKJIaMYy, IKi MO>KHA
BHMKOPHUCTOBYBATHU JJ1s1 TpaIULIIMHNAX ab0 iHHOBAliliHMX TOBapiB. Briepiie po3po6yieHO METO, PETYJII0BAaHHS LiiHU
IIPOAYKLii 3aJ1€5KHO Bifl 3MiHU [TONIMTY, OCHOBAHMI1 HA 3aCTOCYBaHHi crieu(pivyHoi [iHOBOI €J1aCTUYHOCTI OIUTY, sIKa
BM3HAYA€ThCS HE B MOPSAJIKOBUX, A B KiJIbKICHUX HIKaJIaX BUMIPIOBAaHHS, 110 A€ 3MOT'y BCTAHOBJIIOBATU KOHKPETHE

YKCJIOBE 3HAYEHHS IIiHU



2. The problem of theoretical principles development and applied recommendations for the pricing methods
improvement on the marketing strategies basis of machine-building enterprises has been solved in this
dissertation thesis.Some groups of internal and external pricing factors have got subsequent development in
consequence of investigation and generalization of literary sources; the major pricing factors as well as pricing
process participants were grouped in sophisticated pricing model; the reasonable marketing expenditures funding
amount and subsequent cash flows distribution for different marketing items and elements has been strongly
presumed.The scale effect to production capacity concordance method usage for pricing is improved (in the
framework of management, economic, and marketing capacities). Some methodical statements in the area of
possible marginal advertising expenditures determination for traditional or innovative goods have done.The
demand volatility price adjusting method is the first time developed on the demand to price elasticity, calculated in
quantitative (not in ratio) measurement scales and enables to set up the concrete price value.
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