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Pedepar:

1. Y nuceprauiiiHiil poboTi Ha IpUKIaAi AisabHOCTI iHdopMaLiiiHoi rpynu "Excniept YkpaiHa' Ta mezia-rpynu
"Economist” 1ocigKeHo 3MiCT MOHSITTS OPEH/1-apXiTeKTypH SIK OCHOBU CTpaTerii OpeHIIMHTY, eTaIbHO
MTPOaHaJIi30BaHO OCHOBHI MTOJIOSKEHHS, 110 BU3HAYAIOTh iHTErPOBAHUI OPEHVHT SIK CTPATETII0 AisIIbHOCTI Meia-
rpym. KoMIsIeKCHO JOCIIiIKyIOThCS IIOHSITTSI TOPrOBOi MapKy, OpeHly, cTpaTerii Ta 6peHauHry. PO3KpUTO poJlb i
3MiCTOBY BaromicTb cTparerii 6peHIVHIY B Mellia-AisiZIbHOCTI Y 3B'SI3Ky 3i 3pOCTal0YMM BIUIMBOM MeZia-TIpOAYKLii Ha
MIOBEIiHKY CIIOXKMBAUiB Ta CYCIiJIbCTBA B LIJIOMY. Y LOCIII>)KEHHI BIEplIe IPOaHaji30BaHO IMOHSTTS iHTErPOBAHOTO
OpEHIMHTY SIK CTpaTerii IisyIbHOCTI MeAia-Tpym 3 OrJIsily Ha OCHOBHI (PyHKIiI OpeH/iB - Bifl[IOBiAaIbHICTh, 3B'S130K 3
ayIUTOPI€Io Ta NOHABAHHS L[iHHOCTI.

2. The thesis is aimed at researching brand-architecture as basis of branding and strategy of activities of the
information group "Expert Ukraine" and media group "Economist". Such notions as trade mark, brand, strategy and



branding were researched. The important role of branding in media activities is analyzed with the view to the
increasing influence of media production on consumers and society. The research allowed to look at brand-
architecture as one of the main drivers of the current media companies branding. This allowed to describe
integrated branding strategy as the most appropriate as far as media field is concerned.
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