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Tema guceprauii:
1. Opranisaris MapKeTUHTOBOTO ayIUTy Ha IPOMUCIJIOBOMY HiANIPUEMCTBI

2. Organization of marketing audit at an industrial enterprise

Pedepar:

1. O6’eKT HOCiI)XEHHS: MPOLeC aygUTy MapKETUHIOBOI AisJIbHOCTI Ha IPOMUCJIOBUX MiAIIPUEMCTBAX; META POOOTH:
NOJAJIbIINI PO3BUTOK TEOPETUYHUX i METOJUYHUX MOJIOKEHDb, PO3POOKA HAYKOBO-TIPAKTUYHUX PEKOMEHALlii
1010 OpraHisalii MapKeTUHIOBOTO ayIUTY Ha IPOMUCJIOBUX IiATIPUEMCTBAX; METOIU IOCIIIPKEHHS Ta anlapaTypa:
MOHoOrpa@iuHuil i TEOPETUYHOTO y3arajbHEHHs, a0CTparyBaHHs, aHasi3y i CUHTe3y, IOPiBHSHHS, 6araToOBUMipHOrO
KOPEJISILIMHO-PErpeCiiHOro aHali3y, KJIACTEPHOTO aHali3y, KOPEJSILiMHOrO aHaJli3y, EKCIIEPTHUX OLiHOK,
rpadiyHuii; TEOPETUYHI i TPAaKTUYHI pe3yIbTaTy: YAO0CKOHATIEHO METONUIHMH MifIXiT, 10 OLiHKY MapKETHHIOBOTO
MOTEHIIialy HMiANPUEMCTBA, KU, Ha BiMiHY Bif] iCHYIOYMX, TI0JISITA€ Y BUSHAYEHHI ITOTEHLiaJly PUHKY Ta
IOTEHIIiajly MapKETHUHIOBOI [IisSIbHOCTI, 1[0 I03BOJIsSI€ BPAXOBYBATH 30BHIIIHI PUHKOBI (PaKTOPU Ta BHYTPIllIHI
MOJKJIMBOCTI MiZMPUEMCTBA IIPU NPOBELEHHI MAPKETUHIOBOIO ayIUTY; IIPOLIEC OpraHi3alii MapKeTUHIOBOIO ayIUTy

Ha MiANpUEMCTBI 3aBSIKYA BU3HAUYEHHIO chepy BUKOPHUCTAHHS METO/IB ayJUTy Ha Pi3HUX HOro eTarnax, 1o



IO3BOJIMTH MiIBUMIUTY €(EKTUBHICTh MAPKETUHIOBOTO ayAUTY HA MiAIIPUEMCTBI; Kacu@ikallis BUIiB
MapKEeTHHTOBOTO ayAUTY 32 PaxyHOK BBEIEHHS TaKUX TEOPETUYHO OOIPYHTOBAHUX Ta ITPAKTUYHO 3HAUYILIUX
riacudikalifHUX 03HaK, SIK: IPUYMHY [TPOBEJEHHs ([1oNepeIKyounii, aHTUKPU30BUI, TPOOHUIA); IIIMOKHA
IOCiIKeHHs (Orn6IeHNH, eKCIIpec-ayinT); IePiogu4HICTb TPOBENEHHS (IepiogUYHNN, HENIePiOANYHUN);
00'€KTY LOCIIIKEHHS (IOBHUH, TEMATUYHU), O JA€ MOKJIMBICTh OOGMPATH HAUOIIBII IPUMHSITHUN BUT,
MapKEeTUHTOBOTO ayIUTy 3aJIEXKHO Bifl MOTped MifpreMCTBa; CUCTEeMa IIOKA3HUKIB OL[iHKY [TOTEeHLialy
MapKETUHIOBOI AislJIbHOCTI MiAIPUEMCTBA, 10 BilPi3HAETHCA Bif] iICHYIOYMX JOIIOBHEHHSM i IOKa3HUKOM PE3EPBY
PO3BUTKY [IOTEHIialy MAPKETMHIOBOI HisSJIBHOCTI, SIKUM BU3HAYAETHCS SIK Pi3HULSI MK MAKCUMAJIbHUM Ta
(aKTUYHUM piBHEM BUKOPUCTAHHS NIOTEHLialy, [0 [03BOJIsS€ BU3HAUUTHU 3aI1aC HEBUKOPHUCTAHUX MaTepiaybHUX,
opraxizauiiHux, iHpopMaliliHUX i TPYLOBUX PECYPCIB Y IPOLIECi MAPKETUHTIOBOTO ayAUTY; BUBHAUEHHSI IIOHSTTS
MapKETUHIOBOTO ayIUTY SIK MIPOLECY NIePEBIPKA MaPKETUHIOBOI Higd/IbHOCTI, Ke, Ha BiIMiHY Bif iCHyIO4MX,
BigoOpaskae MOro CIpsIMOBAHICTh Ha BILOCKOHAJIEHHS] MaPKeTHHIOBOI [1isJIbHOCTI, JIIKBiaLilo BUSBIEHNX HEJOJIIKiB
Ta [IPOBENIEHHS 3aXO0/IiB [JIs1 BUKOPUCTAaHHS PE3EPBIB; L1€ LO3BOJIMNIIO PO3MEXKYBATU ITOHATTSI MAPKETMHIOBOTO
ayJMTy i MAPKETUHIOBOI peBi3ii, BUBHAYMTH ixHi CyTHICHI BiIMiHHOCTi Ta HEOOXiIHICTb 30CEPEIKEHHS 3yCUJIb
MapKeTHHTOBOTO ayAUTy Ha SIKICHMX 3MiHaX y MapKETUHIOBIi AisJIbHOCTI; CTYIIiHb YIIPOBAIXKEHHS: PO3POOKU
BIIPOBAJKEHi B IpakTU4HY HisnpHicTh TOB «PapmaneBTHYHA KOMITIaHis «310poB'si», 3AT XapkiBcbKe MiIPUEMCTBO
10 BUPOOHUIITBY iIMyHOOI0JIOTIYHUX Ta JiKapCbKuX npenaparis «biosnik», TOB «Mikpodapm»; cpepa BUKOPUCTAHHS:

MapKETHMHIOBA AisIJIbHICTD MigIIPUEMCTB.

2. Research object:the process of marketing activity audit at industrial enterprises; the purpose of the work:
development of theoretical and methodological provisions and scientific-practical recommendations of marketing
audit organization at the industrial enterprise; research methods and instruments: monographic and theoretical
generalization, abstracting, analysis and synthesis, comparison, multiple classification and correlation and
regression analysis, cluster analysis, graphic method, expert estimations; theoretical and practical results:
methodical approach for marketing potential evaluation, which, unlike existing, consists separate estimation of
market potential and marketing activity potential, that gives possibility to consider external market factors and
internal opportunities of an enterprise in the marketing audit process; marketing audit organization process at an
enterprise is improved by determination of the scope of the audit methods on its different stages, that makes it
possible to increase the effectiveness of marketing audit at the enterprise; classification of marketing audit is
improved by the addition of such theoretically based and practically significant classifications: reason of
conduction (preventing, antirecessionary, trial), the depth of investigation (in-depth, express-audit), frequency of
conduction (periodic, nonperiodic), the object of investigation (overall, topical), that makes it possible to choose
the most appropriate type of audit, depending on the needs of the enterprise; indicator system for the marketing
activity potential evaluation, which is different from the existing by complementation it with the indicator of
reserve of marketing activity potential development, which is defined as the difference between the maximum and
actual use of the potential that determines the stock of unused resources in the process of marketing audit, the
definition of the concept of marketing audit as a process of marketing activity examination which, in contrast to
existing displays its focus on improving marketing, eliminating gaps and conduction of activities for the reserves
use; this allowed to distinguish between the marketing audit and marketing revision to determine their essential
differences and the need to focus marketing audit on the quality changes in marketing activities; subject and
degree of introduction: developments are put in practical activity of Ltd. «Pharmaceutical company «Zdorovje»,
CISC «Kharkiv Enterprise for production of immunobiological and medicinal «Biolik», Ltd. «Micropharm»; sphere
of the use: marketing activity of enterprises.
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