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2. Marketing activity of the machine-building enterprises on global markets

Pedepar:

1. O6’exT: nmpouec GpopMyBaHHs Ta peasizallisg MJIaHy MAapKETUHIOBOI Aisl/IbHOCTI IIPU BUXOIi Ha I7100a/IbHi PUHKU.
Merta: po6Ka TEOPETUKO-METOAO0JIOTIYHUX 3aCaf, i MPAKTUYHUX MiIXO/iB 010 MAPKETHUHTOBO] JisIbHOCTI
MamrHOOYAiBHUX KOMIIAHIN Ha I7106abHUX PUHKAaX. MeToau: TEOPETUYHOrO y3arajJbHeHHS Ta iCTOpU3My, METO]L
CHHTE3Y i aHai3y, METOOM aHAJIITUYHOTO TPYNYBaHHS, CTATUCTUYHNN aHAaJIi3, IOPiBHAJIBHUN aHaJi3, aHaJITUYHUN
METOJ], Ta eKCIIEPTHUX OL[iHOK, MapKETHUHIOBIi 3axou ajanTalii. TeopeTuiHe 3HaUEHHS: PO3BUHYTO MMOHALIMHNN
arnapar Ta KOHIIENTyasbHi 3acaii MapKETUHIOBOI AisIJIbHOCTI MiATTPUEMCTB MalIMHOOYAiBHOI raysi Ha r100aabHUX
PYHKaX, YIOCKOHAJIEHO METOAMKY aHaJIi3y eTaniB Bu6opy ry106aJbHUX PUHKIB, METO/ IJ1s1 BUBHAYEHHSI [10TeHLifHOI
ry106aJ1bHOI MiCTKOCTi pUHKY, METOJIOJIOTIYHI Ta IPaKTUYHI MiAXOIHX I0J0 MapKETUHTOBUX JOCIIiKeHb [I0BEAiHK1
CIIO>KMBAYiB NPOIYKIii Ci/IbChKOTOCIOAAPCHKOro MaMHOOY I yBaHHs. HOBU3HA: pO3pO6JI€HO JIOTiKO-TEOPETUYHY
MOJIeJb, HA OCHOBI $IKOi 3aIIPOITIOHOBAHO MiAXiJl 40 0OPaxyHKy CErMEHTY (YaCTKU) r7106a71bHOT0 PUHKY IIPOIYKILi

CiZIbCBKOTOCIIOAAPCHKOTO MAIIMHOOYIyBaHHS, B OCHOBY HbOT'O IIOKJIaIEHO IPUHUUNY PYHKLiIOHAJIBHUX HOpPM Ta



3HA4Y€Hb [1APAMETPIB L[iHHOCTI y PYHKIiSIX IONUTY Ta BUTPAT B OKPEMO B34Till KpaiHi. [IpeIMeToM JOCTiIKEHHS €
TEOpeTUYHi, MeTOANYHI Ta MIPUKJIaTHi 3acay PO3PO6IEHHS Ta 3aCTOCYBaHHS [I0Ka3HMKIB MapKETUHTOBO]
Iisi7IbHOCTI MalIMHO—-0YAiBHUX MiJIIPUEMCTB I1pY BUXOZi Ha cBiTOBUI puHOK. Cdepa BUKOPHUCTAaHHS aBTOPCHKUX

peKoMeHAAallill: BITYM3HSAHI MAaIIMHOOYiBHI MiANPUEMCTBA, OpPraHy BJIaTU.

2. The object of the research is a process of marketing activity plan about the entrance to global markets forming
and realization. The goal of the research work is the development of theoretical and methodological principles and
practical approaches to machine-building enterprises marketing activity on global markets. An author used such
methods as: theoretical generalization, historical method, method of synthesis and analysis, methods of the
analytical grouping, statistical analysis, comparative analysis, analytical method and method of expert estimations,
marketing measures of adaptation. Theoretical value consists in the development of definitions vehicle and
conceptual principles of machine-building enterprises marketing activity on global markets; methodology of global
markets choice stages analysis is improved; method for market potential global capacity determination,
methodological and practical approaches to marketing researches of the behavior of agricultural machine-building
products consumers are improved. A scientific novelty is in logical and theoretical model development, on which
basis it is offered the approach to calculation of global market segment (part) of agricultural machine-building
products. It is based on the principles of functional forms and parameters of value in demand and costs functions
in some country in particular. The subject of the research are theoretical, methodical and applied principles of
indicators of machine-building enterprises marketing activity development and application while entering the
world market. The sphere of the authors recommendations use are domestic machine-building enterprises,
government bodies.
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