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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Cleniaai30BaHOI BYEHOI pagu). [l 64.055.01

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKuil HAlliOHAbHUI EKOHOMIYHMIT yHIBEPCUTET iMeHi
Cemena KysHens

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa>KeHHsI: npocnekt Hayku, 9-A, m. Xapkis, XapkiBcbKuii p-H., XapKiBcbka 0671, 61166, Ykpaina
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IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

ITloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI OCOOHM: XapKiBChbKUMil HALIOHAJILHUI €KOHOMIYHMIi YHiBEpPCUTET imMeHi
CemeHa KysHens

Kopg 3a €IPIIOY: 02071211
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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. 3abe3nevyeHHs1 ePEKTUBHOCTI MAPKETUHTOBOI MisTIBHOCT] IPOMMCIIOBOTO TiAITPUEMCTBA

2. Ensuring the marketing activities’ effectiveness of the industrial enterprise

Pedepar:

1. O6’eKT moCNiTKEHHS: MapKETUHIOBA Jis/IbHICTh IPOMUCIIOBOTO MiAIIPUEMCTBA; M€Ta pOOOTU: TIOAATbIINA
PO3BUTOK 1 YI,OCKOHAJIEHHS TEOPETUYHMX II0JIOKEHD i METOOMYHUX MiTXOMiB i3 3a6e3nedeHHs e PeKTUBHOCTI
MapKEeTHUHTOBOI [1i4/IbHOCTI IPOMUCJIOBOrO MiJIIPUEMCTBA 3 YPaXyBaHHAIM €KOHOMIYHUX i COLiaIbHUX Liien
rOCIIOlapI0OBaHHsI; METOMKA OCIII)KEHHS Ta anapaTypa: abCTPaKTHO-JIOTIYHMI METOl, CUCTEMHUIA MiAXin, MeToau
aHaJli3y i CUHTe3y, MEeTO, KOpeJISILiTHO-PerpeciiHOro aHanisy, 6araToBUMipHui (GaKTOPHUM aHAai3, Teopist
HEUiTKUX MHOXXWH, METOJ, EKCIIEPTHUX OLIHOK; TEOPETUYHI Ta TPAKTUYHI Pe3yJIbTaTU: KOMILJIEKCHA iepapXiuHa
crcTeMa I10Ka3HUKIB KiJIbKiCHOTO OLiHIOBaHHS €(peKTUBHOCTI MAPKETHUHIOBOI [islJIbHOCTI MalIMHOOYIiBHOTO
HigIpreMCTBa, OCOBJIMBICTIO SIKOi € BUiNIEHI CKIa[lOBi Ta HAMIPSMHU, SIKi BiATIOBiIAaI0Th po3po0bIeHiil cuctemi
€KOHOMIYHUX i COLjialbHUX Liijieil 3a6e3nedeHHs] e)eKTUBHOCTI MAPKETUHIOBOI Hisl/IbHOCTI i XapaKTepU3yIOThCS

YaCTKOBUMU [TOKa3HUKAMMU, MTOCIIiIOBHO 06'€THAHMMM B iHTErpajibHi METOJIOM aJIUTUBHOI 3rOPTKU;, METO/INYHI



IIPOIO3uLLii BU3HAYEHHSI MEX iIHTepBaJliB OLIiHIOBaHHSI SIKiICHUX PiBHIB €(DEKTUBHOCTI MAPKETHMHIOBOI JisSIbHOCTI
MalIMHOOYIiBHOTO MigIIPUEMCTBA, BiIMiHHICTIO SIKUX € iX ineHTudikalis 3a KOKHOIO 3aIIPOIIOHOBAHOI0 CKJIAZI0BOIO
Ta B LIiJIOMY 3 BUKOPUCTAHHSM I10JIO)KEHb TeOpil HEUiTKUX MHOXXWH; METOIUYHUH NifXiz 10 GopMyBaHHs IpOrpamMu
3abe3neyeHHs e(peKTUBHOCTI MAPKETUHIOBO] Jisi/IbHOCTI NiATIPUEMCTBA, KU Ha BiIMiHY Bif] iCHylI0OUMX BPaXOBYe
IIBl yMOBH BiATIOBiTHOCTI 3axXO0/iB: LIJISIM MAPKETUHIOBOI CTpATEril MiAIIPUEMCTBA Ta JOCTATHOCTI IHBECTULIIMTHUX
pecypciB 1151 peanisalii mporpamu; BUBHaY€HHSI MOHATTS €(eKTUBHOCTI MapKETUHIOBO] Jisi/IbHOCTI, 0COOJINBICTIO
SKOTO € i po3yMiHH4 y BIilIITIOBITHOCTI 3 XOJIICTUYHOIO KOHLIENLI€IO K 30aTHOCTI CUCTEMU MAaPKETUHIOBUX 3aXO/iB Ta
[Iporpam, CIIpSMOBaHUX Ha 3a7J0BOJIEHHS IOTPe6 Ta iHTepeciB Cy0’'eKTiB PUHKY, 3a6e3evyBaTy Pe3yIbTaTUBHICTD
(dyHKLIOHYBaHHS MiAIIPUEMCTBA Ha OCHOBI BpaXyBaHHS B3a€MO03aJIeKHOCT] [TPOTrpaM Ta €eKOHOMIYHUX i colliaibHUX
1isiell MapKeTUHIY; CUCTeMa 1iisiel 3abe3neyeHHs e(peKTUBHOCTI MapKETUHIOBO] JisI/IbHOCTI, SIKa Ha BiMiHY Bif
iCHyI0YMX BPaxOBYe€ i€papxiuHiCTh 3arajibHUX Lisel PyHKIiOHyBaHHS MiAIIPUEMCTBA 3 PO3MOAiJIOM Ha [1Bi TPYIH 32
eJleMeHTaM1 KOMILJIEKCY MapKeTHHIy: eKOHOMIuHi (4P) Ta coujamnbHi (5P); MeToguyHumii miaxin 1o BU3HAYEHHS
MaKCHMAaJIbHO JIOLiIbHOI MeXi IPOIIOBUX KOIITIB, BUKOPUCTAHHS SIKUX 3a0e3le4yBaTuMe 3pOCTaHHS e(eKTUBHOCTI
MapKETUHTOBOI JisI7IbHOCTI MalIMHOOYiBHOTO MiAIIPUEMCTBA; IPEAMET i CTYIiHb BIPOBA)KEHHS: PO3POOKHU
BIIPOBAJIKEHI B ITpakTU4HYy HisibHiCTb [I1 "3aBon"EnexrpoBaxkmam”, JI1"3aBox im. B.O.Manumesa”, XHEY nipu
BUKJIaJlaHHI AuCUuIIiHu «CTpareriyHuil MeHeI>KMeHT» (Harpsam migrorosku 6.030601 "MenemxkmeHT"); chepa

BHMKOPHUCTaHHS: MAPKETUHIOBA [isJIbHICTh MAIIMHOOYAIBHUX MiJIIPUEMCTB, HaBYaJIbHUI IIpoLieC.

2. Research object: marketing activities of industrial enterprises; research purpose: further development and
improvement of theoretical foundations and methodical approaches to ensure the marketing activities’
effectiveness of the industrial enterprises considering economic and social purposes of management; methods of
research and techniques : abstract-logical method, systematic approach, methods of analysis and synthesis,
method of correlation and regression analysis, multivariate factor analysis, fuzzy logic theory, expert appraisal;
theoretical and practical results: complex hierarchical system of indicators for quantitative evaluating the
marketing activities’ effectiveness of machine building enterprise, the peculiarity is selected components and areas
that consider the developed system of economic and social objectives of ensuring the marketing activities’
effectiveness and are characterized by partial indicators amalgamated into integral index by additive compression;
methodical proposals to defining the scale ranges for evaluating the qualitative levels of marketing activities’
effectiveness of machine building enterprise, the difference of which is its identification for each component and
overall, using the fuzzy logic theory; methodical approach to the formation of the program to ensure the marketing
activities’ effectiveness of the enterprise, which, unlike existing, taking into account two conditions in
correspondence with: objectives of the marketing strategy and sufficient investment resources to implement the
program; the definition of the marketing activities’ effectiveness, the feature is its understanding according to the
holistic concept as the ability of marketing actions and programs, that are aimed at meeting the needs and
interests of the market players, to ensure the effectiveness of the enterprise’s functioning on the basis of
consideration of programs and economic and social marketing goals; system of goals to ensure the marketing
activities’ effectiveness, which unlike the existing taking into account the hierarchy of the overall objectives of the
enterprise, disaggregated goals of the last level into two groups by elements of the marketing mix: economic (4P)
and social (5P); methodical approach to determine the rational limits, excessing of which do not ensure the
increasing of marketing activities’ effectiveness; subject and the degree of introduction: developments are
implemented in practical work of GE "Factory "Electrovazhmash”, GE "V.O.Malysheva Plant", HNEU at teaching of
discipline the "Strategic management" "(training direction 6.030601 "Management"); the sphere of application:
marketing activities of machine building enterprises, educational process.
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