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1. HaykoBo-T1pakTU4Hi Nigxoau 10 GopMyBaHHS MoJieJli 6peHy OCBITHBOI IOC/IyrH (apMalleBTUYHOTO 3aKJIay
BUIIOi OCBITU

2. Scientific and practical approaches to the formation of a brand model of the educational service of a
pharmaceutical institution of higher education

Pedepar:

1. TIpoBeneHO JiTepaTypHMIi aHali3 Cy4YaCHOTO CTaHy JOCiIKeHb y cepi popMyBaHHS MOJeli 6pEHY OCBITHBOI
nocayry GpapmaneBTUIHOTrOo 3aKJIaAy BULIOI OCBITH. Y3araJbHEHO MifiX0AY O BU3HAYEHHS [TOHATTS OpPEHINHT.
CdopMysIbOBaHO METY, 3aBIaHHS, 00'€KTU Ta pe3yJbTaTy OpeHIuHry. [IpoaHasnizoBaHO €BOJIOLI0 OPEHIUHTY.
JocminKeHo 0coOGIUBOCTI CTBOPEHHS OpeHy ocBiTHROI nocayru. CpopmoBaHo enemeHTH 6peHny 3BO.
JocnigKeHo MapKeTUHIOBI KOMYHIKallii y IPOCYBaHHI OpeHy Ha PUHKY OCBITHIX NOCyT. PO3p0o6yeHo
MapKEeTHHTOBY IIPOrpamy 3axOfiB 1010 3aJTy4eHHs BCTYIIHUKIB. JlOCIIiIPKEHO ySIBIeHHS TPOMaJCbKOCTI PO 6peHu
OCBITHIX I1OCJIYT, 1IJ0 HaJAThCs BiTUN3HAHUMU 3BO. Po3p0o6sieHO METOIMKY MOHITOPUHTY PiBHS 33J0BOJIEHOCTI
poboTonasLiB BunyckHukamu 3BO. CpopMOBaHO KapTH NO3ULiOHYBaHHS, iHIMBinyasisallii Ta ileHTUYHOCTI 6peHy
ocBiTHBOI ocsyru H®aY. Nocnimkeno 3acobu inpuBinyasnizanii 6peHay OCBiTHIX IOCYT. [JOCTiIKEeHO pojib

KOPIIOPaTUBHOI CUMBOJIIKM y CTBOPEHHI 6peHAy OCBiTHbOI nocayru Hday. JlocmigkeHo 0CO6IMBOCTi BILIUBY BEO-



caiity H®aVY Ha cTBOpeHHs 6peHAy OCBiTHbOI mocayru. CPOpMOBaHO METY, 3aBJIaHHS Ta BUIY iBEHTIB,
nputamaHHux 3BO, Ta IPMHLIMIIY IXHBOTO NTPOBENEHHS. 3alIpONIOHOBAHO €Talu IPOBEIeHHS iBeHTIiB y 3BO.
OuineHo piBeHb 33/10BOJIEHOCT] yYaCHUKIB IIPOBEJIEHHSIM iBeHTiB. Po3pobsieHo Mofiesli yIIpaBiliHHs 6peHI oM
OCBITHBOI IIOCJIyTY Ta 3aIIPONIOHOBAHO AJITOPUTM JUHAMIYHOTO yIIpaBiliHHA 6pennomM 3BO. 3anponoHOBaHO OLIHKY
e(peKTMBHOCTI MAPKETUHIOBUX KOMYHiKalliil OpeHy OCBIiTHIX MIOCJIYyT. 3alIPOINIOHOBAHO BU3HAYEHHS PU3UKIB
PO3LINPEHHS OPeH Iy OCBITHbOI IIOCJIYTY Ta IPUYMHY IXHBOTO BUHUKHEHHSI. PO3p0671€HO METOIUKY OLIiHKU

PHHKOBOI CUJIM OpPEHAY OCBITHBOI TOCIIYT

2. A literary analysis of the current state of research in the field of forming a brand model of an educational service
of a pharmaceutical institution of higher education was carried out. Generalized approaches to the definition of
branding. The goals, objectives, objects and results of branding are formulated. The evolution of branding is
analyzed. The peculiarity of the creation of a brand of lighting services has been added. Molded to the element of
the institution of higher education brand. Marketing communications in promoting the brand in the market of
educational services have been studied. A marketing program of activities to attract applicants has been
developed. The idea of the public about the brands of educational services provided by domestic institutions of
higher education has been studied. A methodology has been developed for monitoring the level of satisfaction of
employers with graduates of the institution of higher education. Maps of positioning, individualization and identity
of the NUPh educational service brand were formed. The means of individualization of the brand of educational
services are investigated. The role of corporate symbols in the NUPh lighting service created for the brand has
been completed. The special contribution to the website of the NUPh for the creation of a brand of lighting
services was given. The goals, objectives and types of events inherent in the institution of higher education, and
the principles for their implementation have been formed. The stages of holding events in the institution of higher
education are proposed. The satisfaction of the participants with the holding of events was assessed. Models for
managing the brand of educational services have been developed and an algorithm for dynamic management of the
institution of higher education brand has been proposed. An assessment of the effectiveness of marketing
communications of the brand of educational services is proposed. It is proposed to determine the risks of
expanding the brand of educational services and the reasons for their occurrence. A methodology for assessing the
market power of the educational service brand has been developed
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