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Pedepar:

1. Y puceprauiiiziil po60Ti po3p06JI€HO TEOPETUYHI [10JI0’KEHHS, METOMYHI Ta IPAKTUYHI aClIeKTU (POPMYyBaHHS

MapKETHNHIOBOTO I'IOTeHU,iaJIy B CUCTEeMi yr[paBJIiHHH ITPOMUCJIOBOTO Hi,[[HpI/IGMCTBa. YTO4YHEHO 3MiCT ITOHSITTS

"MapKETHMHIOBUI NIOTEHIial" Ta 3alIPOIIOHOBAHA AEKOMITO3MUILis HA MAPKETUHIOBUI IIOTEHIiaJl, OPi€eHTOBaHUI Ha

BHYTPILIHIN pPUHOK Ta MapKETVMHIOBUY MTOTEHIIiajl, OPI€EHTOBAaHUI Ha 30BHILIHIM PUHOK. YIOCKOHAJIEHO METOAUYHUN

IiAXin 4o OLiHKM MapKeTHUHIOBOrO MOTEHIIialy Ta pO3po0IeHO peKOMEHAli] 040 BUSBIIEHHS PE3EPBIB, SIK B
L[iIOMY, TaK i 32 KO>KHOIO 3i CKJIaJOBUX, [0 OOYMOBJIEHO BUKOPUCTAHHIM i€papxiyHOi CUCTEMU MTOKA3HUKIB 3

BUJIJIEHHSM OOVUHWYHUX Ta IPYIOBUX B CKJIaJi KOSKHOTO JIOKaJIbHOTO IO0TeHIiany. PO3po6yieHO KOMILIEKCHY

cucremy GOpPMYyBaHHS MAapKETUHIOBOTO IIOTEHIiany. 3alIPOIIOHOBAHO CTPYKTYPHY MOJIEJIb MEXaHi3My (POPMYBaHHS

MapKETHHTOBOTO MOTEHLiany. 3allpONOHOBAHO NOPTQE/Ib KOHKYPEHTHUX CTPATETiNl HA OCHOBI BUKOPUCTAHHS



Marpuli "BUpo6GHULTBO MiJ, BJIACHOIO TOPrOBOIO MAapKOIO / MapKEeTUHIOBUI MOTEHIian".

2. In the research the theoretical positions, methodological and practical aspects concerning the formation of the
marketing potential in the management of industrial enterprise. The study clarified the content of the concept of
"marketing potential" and the proposed decomposition of marketing potential, focusing on the domestic market
and the marketing potential, focusing on foreign markets. An methodical approach to evaluating the marketing
potential of the company and developed recommendations for the detection of its reserves as a whole and for each
of the components, due to the use of a hierarchical system of indicators with the release of individual and group
within each local potential. A structural model and formation mechanism of it is realized through a system of
elements that describe the principles, functions, methods, instruments, controls, current and future results. A
portfolio of competitive strategies based on the use of matrix "Production under its own brand / marketing
potential”.
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