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V. BizomocTi npo gucepraniio
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Tema gucepranii:
1. CDOpMYBaHHH MapKETHNHIOBOTO HOTCHHiaJIy ITPOMUCJIOBUX I'[iILI'[pI/IGMCTB

2. Formation of marketing potential of industrial enterprises

Pedepar:

1. ¥ nuceprauiiiziii po60Ti po3p06IeHO TEOPETUYHI [T0JI0’KEHHS, METOIUYHI Ta IPAKTU4HI aCNIeKTU POPMYBaHHS
MapKETUHTOBOTO MOTEHIialy B CUCTEMI YIIPABJIiHHS [IPOMUCJIOBOTO MANPUEMCTBA. YTOYHEHO 3MICT IIOHSATTS
"MapKETUHIOBUY IIOTEHILial" Ta 3aIIPOIIOHOBAaHA JEKOMIIO3ULIisl HA MaPKETUHIOBUY IIOTEHILiaJl, OPi€eHTOBAaHUI Ha
BHYTPILIHIN PUHOK Ta MAPKETVMHIOBUI [TIOTEHIiajl, OPi€HTOBAaHUI Ha 30BHIIIHII PUHOK. YIOCKOHAJIEHO METOAUYHUN
niAxin 4o OLiHKM MapKeTHHIOBOIO IIOTEHIjialy Ta po3po6jeHO peKoMeHallii 111070 BUSIBIEHHS Pe3ePBiB, SIK B
1IiJIOMy, TaK i 32 KOXKHOIO 3i CKJIaJJOBUX, 110 OOYMOBJIEHO BUKOPUCTAHHSM iepapXidHOi CUCTEMU [1I0KAa3HUKIB 3
BUJIIJIEHHSIM OJJMHUYHUX Ta TPYIIOBUX B CKJIAJi KOXKHOTO JIOKAJIbHOTO NOTEHLiany. PO3p0o61eHO KOMILJIEKCHY
crucremy GOpPMYyBaHHSI MAaPKETUHIOBOTO IIOTEHIIialy. 3aIIPOIIOHOBAHO CTPYKTYPHY MOZIE/Ib MeXaHi3My (POPMYBaHHSI
MapKEeTHHTOBOTO MOTEHIliany. 3alipolOHOBAHO NOPTQesIb KOHKYPEHTHUX CTPATeTill Ha OCHOBI BUKOPUCTAHHS

Marpuli "BUpoOHUILITBO Mif BIACHOIO TOPrOBOIO MapKoo / MapKeTHMHIOBUM [TOTEHLamn".

2. In the research the theoretical positions, methodological and practical aspects concerning the formation of the
marketing potential in the management of industrial enterprise. The study clarified the content of the concept of



"marketing potential" and the proposed decomposition of marketing potential, focusing on the domestic market
and the marketing potential, focusing on foreign markets. An methodical approach to evaluating the marketing
potential of the company and developed recommendations for the detection of its reserves as a whole and for each
of the components, due to the use of a hierarchical system of indicators with the release of individual and group
within each local potential. A structural model and formation mechanism of it is realized through a system of
elements that describe the principles, functions, methods, instruments, controls, current and future results. A
portfolio of competitive strategies based on the use of matrix "Production under its own brand / marketing
potential”.
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