O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 04070000274
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 23-01-2007

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. KadpranHuxoB Osexkciit FOpiiftoBuy

2. Kaftannykov Oleksiy Yuriyovych
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIndp HaykoBOi crieniaIbHOCTI: 08.03.02

Ha3Ba HayKoOBOIi CIIeniaJIbHOCTI: EKOHOMIKO-MaTeMaTnyHe MOJEIOBAHHS

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3aXHCTy: 26-12-2006

CreniaJbHICTh 32 OCBiTOO: 7.091501

Micue po6oTH 34,00yBayva: Jlonenpkuii HalioHaIbHMI yHiBepcuTeT imeHi Bacuisa Cryca

Kopg 3a €IPIIOY: 02070803

Micue3HaxoaKeHHS: 21021, M.BinHuI, ByJ1. 600-piuus, 21

dopma BaacHOCTI:
Cdepa ynpaBiriHHS: MinicrepcTBo ocBiTh YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CleNiagai30BaHOi BY€HOI pazu): [ 11.051.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0M: JloHenpKuii HallioHAILHUI YHiBepcUTeT iMeHi Bacunsa Cryca
Kopg 3a € IPIIOY: 02070803

Micue3Haxoa KeHHs: 21021, m.Binauug, Bys1. 600-pivus, 21

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTuyHHUX PYOPHK: 06.35.51

Tema gucepranii:
1. MogenoBaHHs iHT€JIEKTyaJIbHOI CUCTEMY MAapKETUHIOBOI'O YIIPABJIiHHA MiAIIPUEMCTBOM

2. Modelling of intellectual system of enterprise's marketing management

Pedepar:

1. O6'eKT mOCHimKEeHHS: IpoLecy PYHKLiOHYBaHHS iHTeJIeKTyaIbHUX iHPOPMaLIiiHUX CHUCTEM B €KOHO-Milli. MeTa
IOCIIiIPKEHHS: MOJI€JIIOBAHHS IHTEJIEK-TyaJIbHOI CUCTEMU MapPKETUHIOBOTO YIIPABJIHHA MiJIIPUEMCTBOM, 110
3a0€31e4YuTh NigBUIIEHHS €(pe-KTUBHOCTI YIPABJIiHHS NigIIPUEMCTBOM. METOIM NOCiIKEHHS: TEOPis NPUNHATTS
pilleHb, CUCTEM-HMI aHaJli3, EKOHOMIKO-MaTeMaTUYHE MOJIEJIIOBAH-HSI, VIIPABJIiHHS [IPOEKTAMU, €KCIIEPTHI OL[iHKY,
CTPYKTypHE MOJeJtoBaHHs, iHdpopMalliliHi Ta iHTe-JieKTyanbHi cucTeMu. PedysbraTty: KOHLeNIis no-6ynosu
iHTeJIeKTyalIbHOI CUCTEMU MapKETHMHIOBOrO YIIPaB/iHHS NiJIIPUEMCTBOM; MOZEb (POPMYBAHHS aCOLiaTUBHOI
CHCTEMMU NPAaBUJI PallioHAJILHOTO BU-00pYy; METOH, Kaacudikariii acouiaTUBHUX 3aJ1€;KHOC-TEH y 3ajiayax MpUNHATTS
iHTeJIEKTyaIbHUX PillleHb; METOJ, F€HePallil yIIPaBJiHCHKOTO PilllEeHHS; EKOHO-MiKO-MaTeMaTU4YHA MOJI€JIb CUHTE3Y
CHACTEMHU MiJl-TPUMKU NPUNHATTS pilleHb. HoBU3HA: Briepile po3-po6seHO KOHLENIio iHTeIeKTyalbHOI CUCTEMU
Map-KETUHTOBOTO yIIPaBJIiHHA HiAIIPUEMCTBOM; BIIEPILIE PO3POOIEHO MOJEeb (POPMYBAHHS aCOLiaTUBHOI CU-CTEMU
IIpaBWJI PallioHAJILHOTO BUOOPY; BIEPILIE pO3-po6IeHO MeTO Kilacudikalii acoliaTUBHUX 3aI€5K-HOCTeH y 3a7jauax

MIPUVHSATTS IHTEJIEKTYyaJIbHUX Pi-1I€Hb; yIOCKOHAJIEHO MOJIeJIi CUHTE3Y CUCTEMU ITiJl-TPUMKU IPUNHSTTS Pilll€Hb.



O6sacTb BUKOPUC-TaHHSL: PiBE€Hb MiANIPUEMCTB

2. Object of research: processes of functioning of the intellectual information systems in economy. Purpose of
research: modeling of the intellectual marketing management system for enterprises that increase enterprise
management system efficiency. Methods of research: decision-making theory, sys-tems analysis, economic and
mathematical model-ing, projects management, expert judgments, struc-tural modeling, informative and
intellectual sys-tems. Results: conception of construction of the intellectual marketing management system for
en-terprises; model of forming the system of associa-tive rules of rational choice; method of classifica-tion of
associative dependences in intellectual deci-sions making problems; method of generation of administrative
decision; economic and mathemati-cal model of synthesis of the decision-making sup-port system. Novelty:
conception of construction of the intellectual marketing management system for enterprises is first developed,
model of forming the system of associative rules of rational choice is first developed; method of classification of
associative dependences in intellectual decisions making prob-lems is first developed; the models of synthesis of
the decision-making support system are improved. Field of the use: level of enterprises.

Jep>kaBHHH peecTpaniliHuil Homep [JiP:

IIpiopuTeTHHI HaNIpsSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikarii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIPSIMOBAaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcCepTalii:

3B'130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. T'y3sp Mukona I'puroposny

2. Guz Nikolay Grigorevich

KBasigikanis: n.e.n., 08.03.02
InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma BiracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. IBaHOoB MukoJsia MUKoJIaioBUY

2. IBanoB MukoJsia MUKOJ1al10BUY

KBasigikamis: n.e.n., 08.03.02
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. IIpokonienko PomaH BacunboBuy

2. [Ipokonenko Poman BacunboBuy

KBasmigikamis: k.e.n., 08.03.02
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

JIucenko IOpii1 'puroposuy

JIncenko IOpiit 'puroposuy



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




