O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0413U004942
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 25-07-2013

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Pomantok CsityiaHa KocTSHTHHIBHA

2. Romanyuk Svetlana Kostyantynivna
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi creniaIbHOCTI: 10.02.04

Ha3Ba HayKoBOIi CcIeniaIbHOCTI: [epMaHChKi MOBH

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHcTy: 25-06-2013

CreniaJbHICTh 32 OCBITOIO: 7.030502

Micue po60oTH 34,00yBaya: PiBHeHCHKMIA iePKaBHUIA T'yMaHiTapHUIi yHiBEpCUTET

Kop 3a €IPIIOY: 25736989

Micue3Haxoa>KeHH: 33028, m. PisHe, ByJ1. Ct. banzepy, 12

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BY€HOI pagH (pa30Boi creliaai30BaHOiI BYEHOI paju). K 64.051.16
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0COOM: )KuToMUpCHKUA IepkaBHUI YHiBepcuTeT iMmeHi IBana Ppanka
Kopg 3a €IPIIOY: 02125208

Micuesnaxo,rm(eﬂnﬂ: 10008, m. )Kutomup, Byi1. B. bepaudisceka, 40

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PYOPHK: 16.21.55

Tema gucepranii:
1. 3acobu peasizallii MOBJIEHHEBOTO BIIMBY B aMEPUKAHChKill KOMEPLilHiN )XypHabHii pexsami 1925-2010 pokis

2. Speech Impact Means in American Commercial Magazine Advertising in 1925-2010

Pedepar:

1. O6'eKT - aMepUKaHCbKUI KOMEPLINHNN )XypHAJIbHUI pekiaaMHuil auckypc 1925-2010 pp. [Ipepmet - Bep6aibHi Ta
HeBepbasbHi 3acobu peasizallii cTpareriii i TaKTMK MOBJIEHHEBOT'O BIVIMBY B CUHXPOHIi Ta MikpoziaxpoHii. MeTa -
BM3HAUEHHSI 3aC00iB peaizalii cTpareriil i TAKTMK MOBJIEHHEBOT'O BILJIMBY Ta PO3KPUTTI iX MIKpOZiaXpOHiYHO]
IVHaMiK1. MeToayKa aHasisy - mparMaTUYH1 HaNPSIMOK JUCKYPCUBHOI IIapaZyUrMu JIiHIBICTUMHOTO 3HAHHS,
MEeTOJH BKJIIOYalOTh CUCTEMHO-(QYHKLiIOHAJIbHUN, CEMaHTUKO-CTUJIICTUYHUI, KOHTEKCTYyalbHUH, JeCKpUIITUBHUH,
iHTepnpeTalifiHuil i cTaTUCTUYHMI Nigxoayu. HaykoBa HOBU3HA: CTAaTUCTUYHO OOI'PYHTOBAHO, 110 MiKpOAiaxpOHiuHi
3CYBU Y M€XKaxX aMePUKaHCbKOI0 KOMEPLIMHOTO JKyPHAJIbHOIO PEKJIIAMHOIO JUCKYPCY 3yMOBJIEHI METOIO
BIOCKOHAJIEHHS BIIJIMBY Ha CIIOXKUBAya; po3pobiieHo Kiacudikallilo cTpaTeriii i TaKTUK AUCKYPCY; BUSBJIEHO
MIKpOZiaXpOHiYHY AMHAaMIKy OLIIHHUX i EMOTUBHUX 3aCO06iB peasidallii MOBJIEHHEBOIO BILIUMBY. TeopeTuyHa
3HAYYLIiCTh: BHECOK Y QHTPOIIOJIHIBICTUKY: IUCKYPCOJIOTiIO, TEOPil0 MOBJIEHHEBOTO BIVIUBY, KBAHTUTATUBHY
JIHTBICTUKY. [IpakTUYHA LiHHICTh: BUKOPUCTAHHS PE3YJbTATiB B TEOPETUYHMX KyPCax JIEKCUKOJIOTI] Ta CTUJIICTUKMY,

CIIELKypCax i3 JIEKCUYHOI CEMaHTUKHU Ta [IParMaTyKy, y CIelCEMiHapaxX 3 MOBHOI apryMeHTallii, MaHIIlyJII0BaHHS 1



cyrecrii.

2. Object: American commercial magazine advertising discourse 1925-2010. Subject: verbal and non-verbal means
of implementing the strategies and tactics of speech impact in synchrony and microdiachrony. Purpose: to
determine means of implementing the strategies and tactics of speech impact and reveal their microdiachronic
dynamics. Methodology: pragmatic direction of discoursive paradigm of linguistic knowledge; methods include
functional, semantic, stylistic, contextual, descriptive, interpretive and statistical approaches. Scientific novelty: it
is statistically proved that microdiachronic shifts within the American commercial magazine advertising discourse
aimed to improve the impact on consumer; it is classified strategies and tactics of the discourse; it is revealed
microdiachronic dynamics of evaluative and emotive means of exerting speech impact. Theoretical significance:
contribution to anthropological linguistics: discourse science, theory of speech impact, quantitative linguistics.
Practical value: using the results in theoretical courses in lexicology and stylistics, special courses in lexical

semantics and pragmatics, in special seminars in speech argumentation, manipulation and suggestion.
Jep>kaBHHHM peecTpaniiiHuii Homep JiP:

IIpiopuTeTHHH HANIpSIM PO3BHTKY HayKH i TEXHIKH:

CrpareriyHu# NpioOpHTETHHUI HAIIPSIM iHHOBaILLiMHOI Aig/ILHOCTI:

ITizcyMKH JOCTiI>KEeHHS:

Iyo6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxopoHHi goKymeHTH Ha OIIIB:

BnpoBaakeHHS pe3yJIbTaTiB AHCEpPTaIii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocTi Ipo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

BiacHe IIpisBuie Im'sa I1o-6aThKOBI:
1. Cunraiscbka Anresina BosogumupiBHa

2. Syngaivska Angelina Volodymyrivna

KBasmigikanis: k.¢pinonn., 10.02.04
ImenTudikarop ORCID ID: He zacrocoyerbcs
JonaTkoBa iHdopmanisi:

TloBHe HaliMEeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma By1acHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. Mopo3sosa OJsieHa IBaniBHa

2. Mopososa OsneHa IBaHiBHA

KBasidikanis: g.¢inon.n., 10.02.04
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. CokosioBa IpuHa BaneHTuHiBHA

2. Cokonosa Ipuna BaneHTuHiBHA

KBasigikanis: k.dinosnn., 10.02.04
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPUAHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHS:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

[lleBuenko Ipuna CemeniBHa

[lleByenko IpnHa CemeHiBHa



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




