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Pedepar:

1. TTepuenko JImutpo BitaniitoBny. DopMyBaHHS MapKETMHTIOBUX iHCTPYMEHTIB YIIPaBJliHHS €(PEKTUBHICTIO
nisinbHOCTI mianpuemctsa. — KsanigikauiliHa HaykoBa npalis Ha IpaBax pykomnucy. JJucepralis Ha 3000yTTs
HAyKOBOTrO CTyIeHs fokropa ¢inocodii 3a crienianpHicTio 075 — MapkeTtuHr (07 — YrpaBiiHHS Ta aiMiHICTpyBaHHS).
- HanioHasIbHUY TEXHIYHUN YHIBEPCUTET «XapKiBCbKU MOJIITEXHIYHUI IHCTUTYT», MiHICTEPCTBO OCBITU 1 HAyKU
Ykpainuy, XapkiB, 2026 p. luceprauiiiny po60Ty NPUCBSIYEHO MOTINOIEHHIO TEOPETUKO-METOIMYHMX 3acal] Ta
OOI'PYHTYBaHHIO HayKOBO-ITPAaKTUYHMX PEKOMEHallill (POPMYBAHHSI MAPKETUHTOBUX iHCTPYMEHTIB yIIPaBJIiHHS
ePeKTUBHICTIO JisibHOCTI nignpuemcTsa. O6’€KTOM JOCIiIPKEHHS BUCTYNAIOTh [IPOLIECU MAPKETUHIOBOTO
yIPpaBJliHHS €(EKTUBHICTIO [isSJIbHOCTI NigIpueMcTBa. [IpegMeToM JOCTiIKEHHS € TEOPETUKO-METOANYHI
IIOJIOKEHHS Ta IPUKJIAAHI 3acany GOPMYBaHHS MAapPKETHMHIOBUX iHCTPYMEHTIB yIIPaBJliHHA €(EeKTUBHICTIO

IispHOCTI nmignpuemcTsa. HaykoBa HOBM3HA OZlep>KaHUX Pe3yJIbTaTiB [10JIsIra€e y OOIpyHTYBaHHI TEOPETUKO-



METOJINYHUX TOJIOXKEHD | HaJJaHHI HAYKOBO-TIPAKTUYHMX PEKOMEHIALLi] I0A0 PO3BUTKY MAPKETUHIOBOTO
iHCTpyMeHTapilo B yIpaBiHHI eeKTUBHICTIO HisiIbHOCTI Hianpruemctsa. OCHOBHI 0JI0XKEHHSI HAyKOBOi HOBU3HU
IIOJISITAIOTh Y TAKOMY: YAOCKOHAJIEHO: — TEOPETHUYHI MT0JI0’KEeHHSI (POPMYBaHHS CUCTEMU MapKETUHTOBOTO
yIPaBJliHHS €(EKTUBHICTIO [isJIbHOCTI MiJIIPUEMCTBA HA OCHOBI TPMKOMIIOHEHTHOI MOJI€Jli OIIUCY iHCTPYMEHTY,
IIPEeICTaBJIEHHS MOr0 AMHAMIYHUM €JIEMEHTOM CUHEPTreTUYHOTO MOPTQEIs 3 BJIACHUM KATTEBUM LIMKJIOM Ta
KOPTEXXHOTO BiJOOpakKeHHsI CUCTEMU YIIPABJIiHHS SIK BKJIQZI€HO] iepapxXil Lineil, MeToiB, iHCTPYMEHTIB i BUIiB
3a0€3M1e4YeHHS; — €XHOJIOTIIO OLIiHIOBaHHS CUHEPTii MapKETHMHIOBOTO iHCTPYMEHTAPII0 B CUCTEMI yIIpaBJliHHS
€(EeKTUBHICTIO Iisi/IbHOCTI MiANIPUEMCTBA Y€PE3 BU3HAUYEHHSI CHHEPTE€TUYHOTO 3INLIKY SIK BiIXUJIEHHS (PAaKTUYHOI
eeKTUBHOCTI Bifl afUTUBHOTrO 6€HYMAPKA, ypaxyBaHHS MIPOKCi-iHIEKCY MapKETUHTOBOI'O PO3MAiTTs Ta KJIaCTEPHY
THUII0JIOTi3allil0 MapKeTHHIOBO-(iHAaHCOBUX NPOPiJiB, 110 Aa€ 3MOTy PO3MEXKYBATU [TO3UTUBHY KOMILJIEMEHTAPHICTh
i JIOKaJIbHI CUHEPreTUYHi KOH(JIIKTH; Ha0YyJIM NOJAJIbIIOT0 PO3BUTKY: — METOAUYHUMN MiAXiM 4O KJIACTEPHO-
CHMHEPreTUYHOro OOI'PYHTYBAHHS CTPATerii pO3BUTKY MapKETUHIOBOTO iHCTPYMEHTapilo MiAnpueMcTBa 3
PO3MEXXyBaHHSIM iHCTPYMEHTIB i MapKeTHHIOBUX 3/1i0HOCTEN, BUKOPHUCTaHHSIM OHTOJIOTIYHOI KapTy J060pYy,
PO3II0LiNOM eMEPAKEHTHUX e(EeKTiB 3a JoMeHaMu €(PEKTUBHOCTI Ta IIpaBUjlaMy BUOOPY B MeEXaX CTPATEriuHOro
peskumy; — iHCTpyMeHTasIbHe 3abe3eyeHHs onepalioHanisanii crparerii minBumieHHs ebeKTUBHOCTI OisiIbHOCTI
mignpreMcTBa yepes3 Bepudikallito mapaMeTpiB, OI[iHIOBAHHS KOMIIJIEMEHTAPHOCTI Ta PO3MUPEHHS 30a71aHCOBAHO]
CHCTEMHU I10Ka3HUKIB KOHTYPOM YIIPaBJliHHS CUHEPreTUYHUM NOPTdeseM i3 po3aMeXKyBaHHSIM CTabislbHOTO sifpa !
aJanTyMBHOI nepudepii; -~ METOAUYHUN MiAXiA 040 BUOOPY OpraHizalliiHUX (POPM BIIPOBAIKEHHS MAPKETUHTOBUX
IHCTPYMEHTIB MiABUIIEHHS €(PEKTUBHOCTI HisSJIbHOCTI MiJIIPUEMCTBA LIJIIXOM Y3TOIPKEHHSI MAPKETUHIOBUX PillleHb
i3 s0riKOI0 6i3HEC-TIPOLIECiB 3a ITIMOUHOIO BILJIMBY Ha CIIOXKMUBYY L[iHHICTb, CTYIIEHEM IIPOLI€CHOI 3aJIy4eHOCTi Ta
piBHEM OpraHisauiiiHoi iHTerpoBaHOCTI. Y BCTYIIi OOIPYHTOBAHO aKTyaJIbHICTh JOCJIiIPKEHHS, BU3HAYEHO I0r0 METY,
3aBaHHS1, HAYKOBY HOBU3HY Ta IPAKTUYHE 3HAUYE€HHS OJIEePKaHUX Pe3yJIbTaTiB. Y IEPIIOMY PO3LiJi PO3BUHYTO
TeOpeTUYHUI 6a3uc MapKeTUHIOBOIO YIIPaBJIiHHS €(PEeKTHBHICTIO HA OCHOBI BUTPATHO-PECYPCHOTO, LIiIbOBOTO,
CHCTEMHOTO ¥ ONTUMI3ALiTHOrO MiAX0AiB. MapKETUHIOBY IIapagyurmy MPeacTaBI€HO OCHOBOIO Y3rOIKEHHS
PVHKOBUX, BUPOOHNYMX, (PIHAHCOBUX Ta OpraHizaliHux pimeHb. CPOPMOBAHO MEXaHi3M CUHEPTreTUYHOTO
noprdens, Kinacu@pikoBaHO MapKETUHIOBi iIHCTPYMEHTH 3a cepaMu BIUIUBY, PO3PO6IEHO KOPTEKHY MOZEb
CHCTEMHU YIIPaBJIiHHS i 0GIPYHTOBAHO 3aCTOCYBaHHS QYHKIIOHaJIbHO-BAPTICHOrO aHasizy. Y Ipyromy po3zimi
IOCIIiIKEHO PUHKOBY aKTHBHICTD 1 p€3yJIbTaTUBHICTh MAPKETUHIOBYX JE€TEPMIHAHT BiTYM3HSIHUX ITiATIPUEMCTB.
Po3p061€HO NPOKCi-iHAEKC MaPKETUHTOBOTO PO3MAiTTsl, CTATUCTUYHO MiATBEPAKEHO 0r0 3B'S130K 31 3HIKEHHSIM
BOJIATUJIBHOCTI peHTabeIbHOCTI aKTUBIB i 3aTHICTIO HiBETIOBATU KPU30Bi MOKY. 32 pe3yabTaTaMy KIaCTEPHOTO
aHasli3y BU3HAYE€HO MiJIIPUEMCTBA 3 HECTIIKOI0 e(PEeKTUBHICTIO, OlaAIuBUX PiHAHCOBO CTIMKMX CTabinizaTopiB Ta
AaKTVBHMX MapKETUHIOBUX iHBECTOPiB. CUHEPreTUYHUI 3aJIMIIOK BUKOPUCTAHO /171 BUSIBJIEHHS TO3UTUBHOI
KOMIIEMEHTAPHOCTI I HETaTUBHOI €eMEPAKEHTHOCTI. Y TPETbOMY PO3[iJli CTPATETIIO MiIBULEHHS €(EeKTUBHOCTI
IIpeJcTaBieHo Kpoc-QyHKIIOHaNBHOK MeTacTpaTerielo, o peasizyeThCsl yepe3 MapKeTUHTOBI 3[1i0HOCTI Ta
CHHepreTuyHui noprdesnb. OGIPYHTOBAHO PEXXUMU peKoHirypauii, ctabinizallii, ceJIeKTUBHOTO HapOIlyBaHHS i
MaclTabyBaHHS IO3UTUBHOI eMEPIPKEHTHOCTI, MATPULIIO CTPATEriYHMX apXETUIIiB, OHTOJIOTIYHY CXEMY «LIiHHICHE
SIpo — afanTuBHa nepudepis», npouenypu fo60py iHCTPyMEHTIB i opraHizauniiizi Gopmu iX yIpoBaiKeHHs.
Pe3ysnbTaTy BIPOBAIPKEHO Y OisJIbHICTD MiAIIPUEMCTB i HaB4aIbHUM ITpolec. Kio4oBi C10Ba: MapKETHHT,
iHCTpyMEHTU MapKETUHTY, €(PEKTUBHICTb AisJIbHOCTI NiJIIPUEMCTBA, MAPKETUHIOBA CTPATETisl, MADKETUHTOBE

yIIpaBJIiHHS, YIPaBJiHHS €(EKTUBHICTIO, CUHEPTisl iIHCTPYMEHTIB.

2. Dmytro Pedchenko. The marketing tools forming in enterprise’s performance management - Qualifying
scientific work on manuscript rights. The dissertation submitted for the degree of Doctor of Philosophy in
Marketing, specialty 075 - Marketing (07 - Administration and Management). — National Technical University
«Kharkiv Polytechnic Institute», Ministry of Education and Science of Ukraine, Kharkiv, 2026. The dissertation is
devoted to deepening the theoretical and methodological foundations and substantiating scientific and practical
recommendations for the formation of marketing instruments for managing enterprise performance. The object of
the study is the processes of marketing management of enterprise performance. The subject of the study examines
the theoretical and methodological foundations, as well as the applied foundations, for developing marketing



instruments to manage enterprise performance. The purpose of the dissertation is to deepen the theoretical
foundations, substantiate methodological provisions, and develop scientific and practical recommendations for the
formation, evaluation, and implementation of marketing instruments for managing enterprise performance, taking
into account market turbulence and the synergistic effects arising from their combined application. The scientific
novelty of the results lies in substantiating theoretical and methodological provisions and developing scientific and
practical recommendations to advance marketing instruments in enterprise performance management. improved:
the theoretical provisions for developing a marketing-based enterprise performance management system,
grounded in a three-component model for describing a marketing instrument, its representation as a dynamic
element of a synergistic portfolio with its own life cycle, and a tuple-based representation of the management
system,; a technology for assessing the synergy of marketing instruments within the enterprise performance
management system, based on determining the synergy residual as the deviation of actual performance from an
additive benchmark, incorporating a proxy index of marketing diversity, and applying a cluster-based typology of
marketing and financial profiles; further developed: a methodological approach to the cluster- and synergy-based
substantiation of an enterprise’s marketing instrument development strategy, which differentiates between
marketing instruments and marketing capabilities, employs an ontological selection map, distributes emergent
effects; instrumental support for operationalising an enterprise performance improvement strategy, based on
parameter verification, complementarity assessment, and the extension of the balanced scorecard by
incorporating a synergistic portfolio management loop; a methodological approach to selecting organisational
forms for implementing marketing instruments aimed at improving enterprise performance, through the
alignment of marketing decisions with the logic of business processes. The introduction substantiates the
relevance of the research, defines its aim and objectives, and presents the scientific novelty and practical
significance of the results obtained. The first chapter advances the theoretical foundations of marketing-based
performance management by integrating cost-and-resource, goal-oriented, systems, and optimisation
approaches. The marketing paradigm is presented as a basis for aligning market, production, financial, and
organisational decisions. Marketing instruments are classified according to their areas of impact, a tuple-based
model of the management system is constructed, and the application of functional cost analysis is substantiated.
The second chapter examines the market activity of domestic enterprises and the effectiveness of their marketing
determinants. A proxy index of marketing diversity is developed, and its relationship with lower volatility in return
on assets and with enterprises’ capacity to mitigate crisis-related shocks is statistically confirmed. Based on
cluster analysis, three groups of enterprises are identified: enterprises with unstable performance, resource-
efficient and financially resilient stabilisers, and active marketing investors. The third chapter conceptualises the
enterprise performance improvement strategy as a cross-functional meta-strategy implemented through
marketing capabilities and a synergistic portfolio. Strategic regimes of reconfiguration, stabilisation, selective
expansion, and scaling of positive emergence are substantiated, together with a matrix of strategic archetypes, an
ontological framework of the “value core-adaptive periphery” type, procedures for selecting marketing
instruments, and organisational forms for their implementation. Keywords: marketing, marketing instruments,
enterprise performance, marketing strategy, marketing management, performance management, synergy of
instruments.
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Kopg 3a €IPIIOY: 02071180

Micue3Haxoa>KeHHS: Bys. Kupninyosa, Xapkis, XapkiBcbkuii p-H., 61002, Vkpaina
dopma ByacHOCTI: [lepxkasna

Cdepa ynpaBitiHHS: MiHictrepcTBo oCBiTH i HayKu YKpaiHu

InenTudikarop ROR:

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBume Im'a Ilo-6aTbKOBI:

1. ®egopueHko AHpiit BacunboBuy

2. Andrii Fedorchenko

KBasidikamis: 1. e. u., mpodecop, 08.00.04
Inentudikarop ORCID ID: 0000-0001-5133-1908

JoparkoBa inHdpopmamnist:



IIoBHe HaﬁMeHyBaHHﬂ IOpPI,uH‘{HOi 0COOM: KuiBChKMil HALliOHAMBHUI €KOHOMIYHUI yHiBepCUTET iMeHi

Baguma 'etbmana

Kopg 3a €IPIIOY: 02070884

Micue3Haxoa KeHHs: npocr. Bepecreiicbkuii ([lepemorn), Kuis, 03680, Ykpaina
dopma BracHOCTI: JlepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

Baacue IlpizBumie Im's I1o-6aTbKOBI:

1. flctpemcebka Osiena MukosiaiBHa

2. Olena M. lastremska

KBasidikamis: 1. e. 1., npodecop, 08.06.01
Inentudikarop ORCID ID: 0000-0002-5653-6301
JoparkoBa indopmamnist:

IloBHE HaliIMEeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKUii HAlliOHAbHUI EKOHOMIYHUI1 yHIBEPCUTET iMEHi

Cemena KysHeng

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa KeHHs: npocniekt Hayku, Xapkis, Xapkiscbkuii p-H., 61166, Ykpaina
dopma BracHOCTI: JlepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:

Penensentu

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Macnak Mapis BonogumupiBHa

2. Mariia V. Maslak

KBasigikanis: n. e. u., nouent, 08.00.04
ImenTudikarop ORCID ID: 0000-0002-3322-740X
JonaTkoBa iHdopmaris:

IloBHE HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: HaioHanbHUi TEXHIYHMI YHiBEpCUTET "XapKiBChKUit

MOJIITEXHIYHUN IHCTUTYT"

Kog, 3a €IPITIOY: 02071180

Micue3Haxoa KeHHS: By/1. Kupnuyosa, Xapkis, XapKiBchkuil p-H., 61002, Vkpaina
dopma BracHOCTI: JlepxaBHa

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:



Baacwue IlpizBumie Im's Ilo-6aTbKOBI:

1. Jlapka Jlropmuina CepriiBHa

2. Lyudmila Larka

KBasnigikanis: k. e. 1., gou., 08.00.04
ImenTudikarop ORCID ID: 0000-0002-8184-5464
JonaTkoBa iHdopmanist:

IloBHE HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: HanioHanbHUi TEXHIYHMI YHiBEpCUTET "XapKiBChKUit

MOJITEXHIYHUN IHCTUTYT"

Kopg 3a €IPIIOY: 02071180

Micue3Haxoa KeHHS: Bys. Kupnuyosa, Xapkis, XapKiBchkuil p-H., 61002, Vkpaina
dopma BracHOCTI: JlepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKH YKpaiHu

InenTudikarop ROR:

VIII. 3aKkJII04Hi BiZoMOCTi
Biacue IpizBume Im's I1o-6aTbKOBI [Mumnyznina FOnis CepriisHa

TOJIOBH pajgu

Biacue IpizBume Im's I1o-6aTbKOBI [Mumynina FOmis CepriisHa

rOJIOBYIOYOTO Ha 3acCiiaHHi

BigmoBigasbHUH 3a MiATOTOBKY ITenyenko IMutpo
00JIIKOBHX JOKYMEHTIB

PeecTpartop IOpuenko TetsiHa AHaToJiiBHA

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaJIbHUM 3a PeeCTpalLio HayKoBoi IOpuenko TeTsHa AHaTosiiBHA

OisIJIBHOCTI




