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1. Inceprarnifina po60Ta IPUCBIYEHA BUSBJIEHHIO OCOOINBOCTEN BUKOPUCTAHHS apXETHUIIIB Y Bi3yaJIbHOMY KOHTEHTI
coliasbHUX Meia, ix iHBapiaHTiB i TpaHCchOpMalill BinnoBinHo 0o cnenndiky pisHOBUIIB COLiaJIbHUX Me/ia.
JocnigxeHo QyHKIIOHYBaHHS apXETUIIHUX 00pa3iB y HOBOMY iCTOPMKO-KyJIbTYPHOMY KOHTEKCTI Ta BUMipi
BipTyasbpHOro npocropy B 2010-2020-x pp., @ TAKOX BUSIBJIEHO crienuiKy iX TpaKTyBaHHS TBOPLSIMU YKPaiHCBKOTO
Bi3yaJIbHOTO KOHTEHTY BiJIIOBiHO [10 HAlliOHAJILHOTO MEHTAJIITETY, CBITOIJISAHUX MOIJISAIB i COLiOKYJIBTYPHUX
LiHHOCTEeN. O6’EKTOM LOCJII)KEHHS € Bi3yaslbHUAM KOHTEHT CoLjjalbHUX MeZia. [IpegMeToM 4OoCiIKeHHs €
crieyudika penpeseHTallii apXeTUIIiB y Bi3yaJlbHOMY KOHTEHTI collianbHUX Mefia. CKIaJHiCTh Ta 6araToaclneKTHiCTb
TEeMHU [IMCEePTaLiiiHOi pO60TH BUMarae KOMIJIEKCHE [IOCJII)KeHHS apXETUIIB Y Bi3yaJbHOMY KOHTEHTI COL[ialbHUX
Mefia 3 NOo3MLiN MDKIUCIUIITIHAPHOI METOM0JIOT, 1110 06’eJHY€ KyJIbTYpPOJIOTiuHi, coniooriuHi, pinocodcrxi,
TICUXOJIOTiYHI Ta MUCTEILTBO3HABYI MiIX0AXU. 3aCTOCOBAHO aHANITUYHUM, CUCTEMHUH i TUTIOJIOTIYHUN METOOU OIS
BMBYEHHS (PEHOMEHA apXETUILy Ta MOro aHali3y B KOHTEKCTi Cy4aCHOrO Bi3yaJlbHOrO KOHTEHTY COLIiaJIbHUAX MeJia;

METOJI, TEPMiHOJIOTIYHOrO aHali3y, iIHTepIpeTalii Ta onepanioHanisanii OHSTh [J1s PO3YMiHHS Ta OCMUCJIEHHS



3MICTy TEPMIiHIB «apXeTUIl», «KYyJIbTYPHUI apXETUIT», «Bi3yaJIbHUI KOHTEHT COLiaJIbHUX MeJlia» Ta iH.; METO[
KOHTEKCTYaJIbHOTO Ta iHTYyITUBHO-JIOT{YHOI O iHTEepIIpeTaLiiiHOrO aHaJIi3y 3 METOI0 BUSIBJIEHHSI CMUCJIIB IOCTiB (HOTO
Ta Bizleo), pisiciB, KOPOTKUX Bizleo, 6JI0TiB Ta iH. HA OCHOBi 0COOGUCTOrO AOCBiNYy Ta JIOTIYHOrO MUCJIEHHS. Takox
3aCTOCOBAHO METOJ, CTPYKTYPHO-CEMIOTUYHOIO aHali3y, iIHTEPTEKCTyaJIbHUI aHai3 Ta METOH, Mi)OIIOETUYHOTO
aHasli3y, KyJbTypPHO-ICTOPAYHUI Ta [NOPIBHAILHO-TUIIOJIOTIYHUN METOIM JOCiIKeHHa. HaykoBa HOBM3HA
OJlep>KaHUX pe3yJIbTaTiB [0JIsIrae B TOMY, 110 Y JucepTallii, 30Kpema, yreplie: BUsBJI€HO OCOOJIMBOCTI apXeTUIIiB y
Bi3yaJIbHOMY KOHTEHTI COLjaJIbHUX Melia; IPOaHasi30BaHoO MIPOBiIHI TPAAULiNHI Ta HOBITHI KOHLEMNILi apXEeTHIIiB,
OKPECJIEHO NEPCIIEKTUBH iX eKCTPanoJisLii B IpoLeci OCTiIKeHHs MPO6IeMaTUKY PENPE3EHTallii apXETHUIiB y
Bi3yaJIbHOMY KOHTEHTI COLliaJIbHUX MeZia; 3'icoBaHo crienndiky MipoTBOpUOCTi B IUPPOBOMY CYCIIiNIbCTBI B
KOHTEKCTi Bidyasiszauii MidosioriuHux o06pasisB B OHJIalH-CIIiNIbHOTAX; y3araJlbHEHO OCHOBHI XapaKTePUCTUKU
apXETUIIiB, PENIPE3EHTOBAHUX Y CY4aCHOMY Bi3yaJIbHOMY KOHTEHTI COLiaJIbLHMX MeJiia i 3alIpOIIOHOBAHO iXHIO
THUII0JIOTI3alliI0; BUSBIEHO OCOOJIMBOCTI apXeTUIIHMX 06pa3iB YKpaiHChKOI TpanyLiiHOI KyJIbTypU Ta IIPOCTEKEHO
TeH[IeHl1ilo ix TpaHcdopMallii B CyyacHOMY Bi3yaJIbHOMY KOHTEHTI Ha Iy1aT(opmax CoLiaIbHUX MEPEX; PO3IJISIHYTO
0CO6IMBOCTI BUKOPUCTaHHS apxeTuMis (KoHuenuis K. ITipcon) B cydacHoMy IpodeciiHOMy Ta KOPUCTYBALbKOMY
Bi3yaJIbHOMY KOHTEHTi COLiaJILHUX MeJia Ha IPUKJIaki 6JI0TiB Ta pEKJIaMHUX BileOPOJIMKiB; IPOaHai30BaHO
apXeTUIH SIK KyJIbTYpPHI yHiBepcalii Ta TUIIOBi 06pa3u Bi3yaJbHOr0 KOHTEHTY COLialbHUX MeJlia; TPpoaHai30BaHO
pernpeseHTalito apxetuny ®aTtanbHoi )KiHKY y BizyanbHOMy KOHTeHTi TikTok, npocresxkeHo TpaHcdopmMaliito
ApXETUITHOTO 06pa3y B KOHTEKCTI crielu(piyHUX BUMOT IJIaTQPOPM COLIIaJIbHMUX Me[lia 0 CTBOPEHHS KOHTEHTY;
TOCJIiIPKEHO apxaidyHi MipoJIOTiuHi CTPYKTYPHU Bifleoirop Ta BipTyaJbHUX irPOBUX CBITiB. ADXETHUIl y KOHTEKCTI
CTBOPEHHS Ta IOUIMPEHHS Bi3yaJIbHOTO iHTEPHET-KOHTEHTY [IOTPAKTOBAHO SIK IIeBHE [VIMOMHHE HaJIallITyBaHHs, 0
He IiJJaeThCs 3MiHaM i He YCBIIIOMIIIOETBC JIIOIUHOIO, aJlé aKTyasli3yeTbCs B HOBUX ICTOPUYHUX CUTYaALisIX Ta
BU3HAYAE€ ySIBJIEHHS IIPO JIIOIMHY, ii MiCLie B CBiTi, MOPAJIbHI ifjean Ta LiHHICHI HAJAIITyBaHHS, 10 330aI0Th B3ipLii
SKUTTEIISITIBHOCTI JII0el, MPOMIIOBINY KPi3b 6araToBiKoBi mapu icTopii Ta Ky/lbTypHUX TpaHCcPopmaliiil Ta
30epiraiouu CBOe 3Ha4€HHS i CEHC B HOPMAaTHUBHO-1[iHHICHOMY IIPOCTOPi Cy4yacHOi MeJiaKyibTypu. 3acobamu
Bi3yaJIbHOTO KOHTEHTY COLia/IbHUX MeZia B CBilOMOCTi KOPUCTYBa4iB CTBOPIOETHCS Mi(pOJIOri3oBaHa KapTUHA
CY4aCHOTO CYCIIiJIbCTBA, Y CBiOMOCTi (PiKCYIOTbCSI KJIIOUOBi Melia06pa3u Ta 3arajibHi ysIBJIEHHS IIPO AilCHICTb,

BiITBOPIOIOTBHCS apXeTUIu ta Midosoremu (CBifome 3aro3u

2. The scientific novelty of the obtained results lies in the fact that in the dissertation, in particular, for the first
time: features of archetypes in modern visual content of social media are revealed; the leading traditional and
modern concepts of archetypes are analyzed, the prospects of their extrapolation are outlined in the process of
researching the problems of representation of archetypes in the visual content of social media; the specificity of
myth-making in the digital society in the context of the visualization of mythological images in online communities
is clarified; the main characteristics of archetypes represented in modern visual content of social media are
summarized and their typology is proposed; features of archetypal images of Ukrainian traditional culture are
revealed and the trend of their transformation in modern visual content on social network platforms is traced; the
peculiarities of the use of archetypes (K. Pearson's concept) in modern professional and user visual content of
social media are considered using the example of blogs and advertising videos; analyzed archetypes as cultural
universals and typical images of social media visual content; the representation of the Fatal Woman archetype in
the visual content of TikTok was analyzed, the transformation of the archetypal image was traced in the context of
the specific requirements of social media platforms for content creation; the archaic mythological structures of
video games and virtual game worlds are investigated. The practical significance of the obtained results is
determined by the possibility of using research materials and results in the educational process when teaching
cultural disciplines. The main provisions and conclusions of the study can become the basis for scientific
developments in the field of cultural studies; to enrich lecture courses in institutions of higher education in the
artistic direction; contribute to the development of special courses and seminar classes. The conclusions, in
particular, state that the visual content of social media, considered as content (hypertext, video, image, creative
product), created by a certain author or a group of authors and published /displayed on the Internet, combines
specific for the virtual information and communication space canons of imagery and as of the beginning of the



third decade of the 21st century. is positioned as one of the main channels of broadcasting archetypal images, plots
and motifs. Typology of visual content is possible according to: 1) authorship: user content and professional; 2) in
form: memes and GIF files, videos, interactive texts, live streaming, short videos, iconography. The archetype in the
context of the creation and distribution of visual Internet content is interpreted as a certain deep setting that does
not change and is not realized by a person, but is actualized in new historical situations and determines the idea of
a person, his place in the world, moral ideals and value settings that set patterns of people's life activities, passing
through centuries-old layers of history and cultural transformations and preserving their meaning and meaning in
the normative and value space of modern media culture. By the means of visual content of social media, a
mythologized picture of modern society is created in the minds of users, key media images and general ideas about
reality are fixed in the mind, archetypes and mythologems are reproduced (the conscious borrowing of a theme or
motif from a myth, as opposed to their unconscious reproduction in traditional mythology). It is emphasized that
the digital society is characterized by the creation of myths in the virtual space in the process of convergence of
images of traditional mythology and mass culture with the use of innovative information and communication
technologies and their further distribution in social media. The process of creating mythological narratives takes
place thanks to the visualization of archetypes and meanings of mass culture with an emphasis on current events
and images with the obligatory translation of one's own worldview and philosophical orientations, views on
specific situations and their emotional evaluation. As a result of the change in the mythological worldview in the
visual culture of the digital society, the symbolic potential of the myth is separated from its immediate carrier,
explication, reflection and versatile processing. In the visual context of social media, the mythological image is
subjected to rationalistic, pragmatic and artistic-aesthetic treatments in accordance with the functioning

mechanisms of mass Internet culture.
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