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Pedepar:

1. Incepraliiio NprcBsYeHO JOCiIKEHHIO IICUXOJIOTIYHNX 0C06IMBOCTEN TPOdeciiiHOTO CTaHOBIEHHSI MalOyTHIX
MeHepKepiB 3 MApKeTUHTIY. PO3KPUTO CYTHICTb Ta CTPYKTYPHI KOMIIOHEHTU ITPOQECiiiHOrO CTaHOBJIEHHS,
0XapaKTepU30BaHO KJIIOYOBI IICMXOJIOTiYHI YNHHYKH, 10 BIUIMBAIOTh HAa (POPpMYyBaHHs IPOQECiHOI ileHTUYHOCTI Ta
KOMIIETEHTHOCTI. BU3Ha4€HO pOJIb KOTHITUBHUX, MOTHMBALIMHUX, EMOLIMHO-BOJIbOBUX Ta KOMYHIKaTUBHUX
XapaKTepUCTHK Y Mpolieci aganTauii 7o npodeciiiHoi gisimbHOCTI, Ta BIIJIUB OCBITHHOI'O CE€peloBUIIA Ta
COLiOKYyJIbTYPHUX YMOB Ha PO3BUTOK OCOOMCTOCTI MalbyTHiX ¢axiBLiB. BUuCBiTIIeHO cTaH po3p06sIeHOCTI TpobieMu
OOCTiIXeHHs B YKpaiHi Ta 32 KOPLOHOM. 3pOCTaHHS aKTyalbHOCTI Ipodecii MeHeIKepa 3 MapKETHUHTY Y Cy4aCHOMY
CBITi, ie MapKeTHHT Biflirpae KJII040BY poJib y PYHKLIOHYBaHH] 6i3Hecy, notpeda y kBasidikoBaHux ¢axiBLsix
cTpimKo 3pocTae. [lociIpKeHHs ICUXO0JIOTIYHUX 0COOINBOCTEN TPOdeCciiHOro CTAaHOBJIEHHST MAalOYyTHIX
MEHEePKEPIB 3 MAPKETUHTY aKLIEHTYIOTb yBary Ha TAKUX ACIEKTax, sIK PO3BUTOK NPOPECINHOI i€ HTUYHOCTI,
dbopmMyBaHHS MOTHBALLii, afanTauis 70 CTPECOBUX CUTYyaLlill Ta KOMYHIKaTUBHI KOMIIeTeHIIii. BuBUaeTbCs BIIMB

IICUXOJIOTIYHUX YNHHUKIB HA IIPUIHSATTS pillleHb, TOBEiHKY CIIOKUBAUiB Ta e(PeKTUBHICTh pOOOTH MapKeTOJIOTIB.



[IpoBOZATBHCS DOCHIIKEHHS CTOCOBHO [ICUXO0JIOTiYHOI TOTOBHOCTI CTYIEHTIB 10 NPOQECiAHOI HisSIbHOCTI y
BHCOKOKOHKYPEHTHOMY cepelloBuIli. BindyBaeTbcs amanTallis OCBiTHIX Mporpam 0 HOBUX BUKJIMKIB, TaKUX SIK
1M(pPOBUI MAPKETHUHT, aHAJIITUKA JAHUX, IITYYHU iHTEJIeKT Y MapKeTUHIOBUX IIpoliecax. MeTa AOCiIpKeHHSs —
TEOPETUYHO OOIPYHTYBATU Ta €KCIIEPUMEHTAJILHO [1€PEBIPUTU MOEJIb IICUXOJIOTIYHOTO CYyNIpOBOY NpodeciiiHoro
CTaHOBJIEHHS MalOyTHIX MEHeIKePiB 3 MAPKETHHTY, CIIPSIMOBAaHY Ha PO3BUTOK KJIIOUOBUX NPOQECIHO 3HAUYIINX
sKoCTel. [JOCTOBiIpHICTb pe3yJbTaTiB JOCIiIPKEHHS IICUXOJIOTITYHUX 0COGIMBOCTEN IPOQECIIHOIO CTAHOBJIEHHS
Mai6yTHIX MeHePKepiB 3 MApKETHUHTIY 3a6e311e4eHO KOMIIJIEKCHUM iIXOA0M /10 BUBUEHHS ITPOGIEMU,
BUKOPUCTAHHSM HAyKOBO OOI'PYHTOBAHUX METO/IIB HOCIIKEHHSI, SIKICHUM aHaJli30M Ta iHTepIipeTallielo OTPUMAaHUX
IaHUX. [y NigBUILEHHS TOCTOBIPHOCTI pe3yIbTaTiB 6yJI0 3aCTOCOBAHO TaKi 3aX0Jy: - BUKOPUCTAHHS BaJIiIHUX Ta
HaJliHUX TICUXO/IiarHOCTUYHUX METOJVK; -~ TOTPUMAaHHS NPUHIIUIIB BUGIPKOBOI perpe3eHTaTUBHOCTI
IOCJIiIKYBaHOI BUGIPKY; - IPOBEIEHHS €MITIPUYHOTO JOCJIiIKEHHS B PEAIbHUX YMOBaX IIPOQeCiiHO-OCBITHbOTO
CepeloBUIIA; - CTATUCTUYHUI aHAJIi3 OTPUMAaHMX JAHUX i3 3aCTOCYBAaHHSAM Cy4aCHUX METOLiB 06poOKY; PesybTaTtu
MiATBEPKEH] MOPIBHIHHAM i3 HaABHMMU TEOPETUYHUMU Ta €MITIPUYHUMU JOCIIIKEHHSIMU B rajy3i ICUXOJIOTii
npogeciiiHoro craHoBjeHHs. TeopeTHuyHa LiHHICTb JOCIiIPKEHHS PO3IIMPIOE HAYKOBI ysBIeHHS Tpo npodeciiine
CTaHOBJIEHHS], NOTO CTPYKTYPHI KOMIIOHEHTH Ta IICUXOJIOTiYHI MEXaHi3MU B KOHTEKCTi Ccrielu(iku MapKeTUHTOBOI
IistyipHOCTI. [IpakTH4HAa LiHHICTh CKJIAJAETHCS 3 Pe3yJbTaTiB AOCTiIPKEHHS, sIKi MOKYTbh OYTH BUKOPHUCTAHI 11715
BJJOCKOHAJIEHHSI HaBYaJIbHUX IIPOrPaMm MiJrOTOBKM MEHEIKepiB 3 MapKETUHTIY, 30KpeMa B aclleKTi pOpMyBaHHS
IICUXOJIOTiYHOI TOTOBHOCTI 10 IPOQeCiiHOi AisibHOCTI. HaykoBa HOBU3HA NOCIIIPKEHHS TIOJISITaE Y aHali3i
IICMXOJIOTiYHUX aCIEKTIB, SIKi 3/1iICHIOIOTH BILJIMB HA NpoLec NPOodeCiiiHOro po3BUTKY CTYAEHTIB- MEHEIKEPIB y
cdepi mapkeTuHry. B ipoueci gocaimpkeHHs 0yiu BusBiieHi crienuivHi NCUxoJIoriyHi XapakTepUCTUKY MalOyTHIX
MeHe/I)KepiB 3 MapKEeTHHTY, 110 BIJIMBAIOTh Ha iXxHe NpodeciiiHe CTaHOBIEHHS, 30KpeMa MOTHUBAlii,
KOMYHIKaTMBHUX 37i0HOCTEMN, KPEaTUBHOCTI Ta CTPECOCTIMKOCTI, TAKOXK OYJIO y3arajJbHEHO BILJIUB IPOQECIITHOTO
cepenoBUIla Ta HaBYAIbHUX PaKTOPiB Ha GopMyBaHHS ITPOQeCiiiHO 3HAUYIIUX SIKOCTEN CTYIeHTIB, IKi 00MpaloTh
Kap'epy y cdepi MapkeTUHTY. Bu3HaueHo 3B5130K MiXK OCOOUCTICHUMU XapaKTepUCTUKAMU Ta YCHILIHICTIO
npo@eciiiHOro CTaHOBJIEHHS, 30KpeMa BIJIUBY PiBHS €MOLIITHOTO iHTeJIeKTy, KpeaTUBHOTO MUCJIEHHS Ta
camoperyii Ha eeKTUBHICTb HaBYaHH4 i mpodeciiiHoi aganranii. [IpakTUYHe 3HaUYE€HHS OJlepKaHUX Pe3yJIbTaTiB
IoJIsITae B pO3pO0JIeHill ICUX0JIOTYHIlN Mogesli NpodeciiHOro po3BUTKY MaiOyTHIX KEPiBHUKIB y rauysi
MapKeTHHIY 3 aKIJeHTOM Ha CUCTEeMaTUYHUI IICUXOJIOTIYHUI CynpoBia. OpepskaHi pe3yibTaTi JOCiIKEeHHS
MOXYTb OYTY BUKOPUCTaHi Y CUCTEMi BUILOi OCBITH /1711 PO3POOKU Ta BOOCKOHAJIEHHS HAaBYaJIbHUX IIPOTPaM,
OpiEHTOBaHMX Ha MiATrOTOBKY ¢axiBLiB y cdhepi MapKeTUHTY.

2. The dissertation is devoted to the study of the psychological features of the professional development of future
marketing managers. The essence and structural components of professional development are revealed, the key
psychological factors that influence the formation of professional identity and competence are characterized. The
role of cognitive, motivational, emotional-volitional and communicative characteristics in the process of
adaptation to professional activity is determined, and the influence of the educational environment and socio-
cultural conditions on the development of the personality of future specialists is highlighted. The state of
development of the research problem in Ukraine and abroad is highlighted. The growing relevance of the
profession of marketing manager in the modern world, where marketing plays a key role in the functioning of
business, the need for qualified specialists is rapidly growing. Studies of the psychological features of the
professional development of future marketing managers focus on such aspects as the development of professional
identity, the formation of motivation, adaptation to stressful situations and communicative competencies. The
influence of psychological factors on decision-making, consumer behavior and the effectiveness of marketers is
being studied. Research is being conducted on the psychological readiness of students for professional activity in a
highly competitive environment. Educational programs are being adapted to new challenges, such as digital
marketing, data analytics, artificial intelligence in marketing processes. The purpose of the study is to theoretically
substantiate and experimentally verify a model of psychological support for the professional development of future
marketing managers, aimed at the development of key professionally significant qualities. The reliability of the
results of the study of the psychological features of the professional development of future marketing managers is



ensured by a comprehensive approach to studying the problem, using scientifically sound research methods,
qualitative analysis and interpretation of the data obtained. The following measures were taken to increase the
reliability of the results: - use of valid and reliable psychodiagnostic methods; - adherence to the principles of
selective representativeness of the studied sample; - conducting empirical research in real conditions of a
vocational education environment; - statistical analysis of the obtained data using modern processing methods;
The results are confirmed by comparison with existing theoretical and empirical research in the field of
psychology of professional development. The theoretical value of the study expands scientific ideas about
professional development, its structural components and psychological mechanisms in the context of the specifics
of marketing activities. The practical value consists of the results of the study, which can be used to improve the
training programs for marketing managers, in particular in the aspect of forming psychological readiness for
professional activity. The scientific novelty of the study lies in the analysis of psychological aspects that influence
the process of professional development of student managers in the field of marketing. In the process of research,
specific psychological characteristics of future marketing managers were identified that affect their professional
development, in particular motivation, communication skills, creativity and stress resistance, and the influence of
the professional environment and educational factors on the formation of professionally significant qualities of
students who choose a career in marketing was also summarized. The relationship between personal
characteristics and the success of professional development was determined, in particular the influence of the
level of emotional intelligence, creative thinking and self-regulation on the effectiveness of learning and
professional adaptation. The practical significance of the results obtained lies in the developed psychological
model of professional development of future managers in the field of marketing with an emphasis on systematic
psychological support. The results of the study can be used in the higher education system to develop and improve
educational programs aimed at training specialists in the field of marketing.
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