O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0415U004791
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 23-10-2015

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. KaramnHcbka Mapis OzneriBHa

2. Katashynska Mariia Olehivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

JaTa 3axHCTy: 24-06-2015

CnenianpHICTB 32 OCBiTOIO: 7.050201

Micue po6otu 3a06yBaqa: XepCOHCHKUI EKOHOMIYHO-TIPaBOBUM iHCTUTYT

Kopg 3a €IPIIOY: 22728021

Micue3Haxoa KeHHS: 73028, XepcoH, Bys. Kpumcbka 130

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Clieliaai30BaHOl BYEHOI paju). [l 41.088.04
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0COo0M: MixxHapoaHuil yHiBepcuTeT 6i3Hecy i npasa
Kopg 3a €IPIIOY: 21307754

Micue3Haxoa KeHHs: 73039, M. XepcoH, ByJ. 49-i [Bapaiiicbkoi nuBisii 37-a

dopma ByracHOCTI:

C(l)epa yIIpaBJIiHHﬂ: HepxagMiHicTpanis

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.71.07

Tema gucepranii:
1. KoHBepcCiliHi MapKeTHHTIOBi CTpaTerii NiAnprueMCTB-BUPOOHHUKIB aJIKOTOJIbHUX Ta TIOTIOHOBUX BUPOOIB

2. Conversion marketing strategies of manufacturers of alcoholic and tobacco products

Pedepar:

1. JocnimkeHo iCHYI04i TEOPETUKO-METOL0JIOTIUHI MiAXOAU 040 BUBHAYEHHS MapKETUHTY TOBapiB
ippalioHaJILHOrO IOMHUTY, TOCTYJIATIB COLiaJIBHO-€KOHOMIYHOI KOHLEMNIi MapKETHUHTY IJ151 PUHKY TaKUX TOBApPiB Ta
IIPOTUIi0YOr0 MAPKETUHTY [1J1s1 3HIKEHHS a0 JiKBigalii ippalioHanbsHoro nonuty. O6IpyHTOBaHA HEOOXiTHICTD
3aCTOCYBaHHS MeXaHi3My (POPMYBaHHSI MapKeTUHTY TOBapiB ippanjioHanbHOro nonury. [IpoananizosaHi npouecu
BUPOOHUIITBA, peasi3aliii Ta ClIo’KMBaHHS TOBApiB ippallioHaJIbHOTO IIOUTY - aJIKOTOJIbHUX HAIOIB i TIOTIOHOBUX
BMPOOIB B YKpaiHi, a TaKoX icHy!04i B YKpaiHi Ta CBiTi 3aX0i1 IPOTUAilI0Y0Tr0 MAPKETUHTY 00 3HM>KEHHS

ippalioHasILHOrO MONUTY Ha Lii TOBApU.

2. Investigated the existing theoretical and methodological approaches to the definition of product marketing
irrational demand, postulates socio-economic concept of marketing to market such products and counter-
marketing to reduce or eliminate the irrational demand. The necessity of application of the mechanism of
formation of product marketing irrational demand. The processes of production, sales and consumption of goods
irrational demand - alcoholic beverages and tobacco products in Ukraine, as well as existing in Ukraine and the



world of marketing actions to counteract relatively reduce irrational demand for these products.
Jep>kaBHHH peecTpaniliHuil Homep JiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:

CrpareriyHuil NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:

ITizcyMKH BOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxoponHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcepTalii:

3B'A130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KepPiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Cokonu IBan IBaHOBUY

2. Sokoly Ivan Ivanovych

KBasidikanis: n.e.n., 08.07.02
InenTudikarop ORCID ID: He 3acrocosyerncs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma BiracHoCTi:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BimomocTi npo odimiiHuX OTIOHEHTIB Ta pelleH3€HTiB
O@inifiHi OIOHEHTH
BiacHe IIpizBuie Im'sa ITo-6aTbKOBI:

1. TloTbOMKiH JleoHin MukoiaioBuy

2. [TorboMKiH JleoHin MuKonarioBu4

KBasigikamis: n.e.u., 08.00.04

InenTudikarop ORCID ID: He 3acrocosyetbes



JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:

Kop 3a €IPIIOY:
Micue3Haxoa KeHHS:
dopma ByTacHOCTI:
Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. I'ynent AHatosint IBaHOBUY

2. I'ynent Anarosnint IBanoBuY

KBasidikanis: n.e.n., 08.00.04

InenTudikarop ORCID ID: He 3acrocosyetscs

HoparkoBa indopmamnist:

IloBHEe HaMEHYBaHHS IOPHIHYHOI 0COOH:

Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasstiHHS:

ImentTudikarop ROR: He zacrocoyerbcs

PeuenseHTu

VIII. 3ak1104Hi BiZOMOCTI

ByacHe IlpizBuie Im's ITo-6aThKOBI

TOJIOBH pajgu

BiiacHe IIpizBuine Im'sa ITo-6aTbKOBI

TOJIOBYIOYOTO Ha 3acimaHHi

BignoBigasbHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

Peectpartop

Tomnixa Banepiit IBanoBHY

Tomnixa Banepiit IBanoB1Y



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




