O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0821U102901
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 21-12-2021

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Omapos EnbgiH lllaxiH ornu

2. Omarov Elvin

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bupg, pucepranii: nokrop dinocodii
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cneniaJabHOCTI: 073

Ha3Ba HayKoBOIi CIeniaIbHOCTI: YIpaBiHHA Ta aAMiHICTPyBaHHS. MeHEKMEHT

T'anyss / ranysi 3HaHb!

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jara 3axucTy: 17-12-2021

CrneniaJbHICTh 3a OCBITOIO: BisHec-anminicTpyBaHHs

Micue po60oTH 34,00yBava: XapkiBchbKuil Hal[iOHAIBHUI €KOHOMIYHMIT yHiBepcuTeT imeHi CemeHa KysHew

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa>KeHHs: npocniekt Hayku, 6y1. 9-a, M. XapkiB, XapKiBCbKuil p-H., XapkiBcbka 0671., 61166, Ykpaina

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYUEHOI pagH (Pa30Boi Cleliagi3oBaHOi BY€HOI pagu). 1d 64.055.025

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKuil HAlliOHAbHUI EKOHOMIYHMIT yHIBEPCUTET iMeHi
Cemena KysHens

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa>KeHHs: npocnekt Hayku, 6yz1. 9-a, M. XapkiB, XapKiBCbKuil p-H., XapkiBcbka 0671., 61166, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

ITloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI OCOOHM: XapKiBChbKUMil HALIOHAJILHUI €KOHOMIYHMIi YHiBEpPCUTET imMeHi

CemeHa KysHens

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa>KeHHs: npocniekt Hayku, 6y1. 9-a, M. XapkiB, XapKiBCbKUil p-H., XapkiBcbka 0671., 61166, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. YripaBiHHS IOBEIiHKOIO CIIO’KUBAYiB HA TOPrOBEJIbHOMY MiJTPUEMCTBI.

2. Management of Consumer Behavior in Trading Enterprise.

Pedepar:

1. Inceprarlist IpUCBAYEHA y3araJbHEHHIO Ta PO3BUTKY TEOPETUYHUX [10JIOKEHb, PO3PO0OLI METOOUYHUX MiTXOMiB Ta
[IPaKTUYHUX PEKOMEHALLN OL0 YIIPABJIiHHSA [TI0BEIHKOIO CIIOXKMBAYiB HA TOPrOBEJILHOMY HiANPUEMCTBI. Y
IepHIOMY PO37isi IpoBefeHo MOPQOJIOTiYHUI aHali3 TePMiHy «I10BeMiHKa CIIOKMBa4ya» 33 POJOBUM IIOHSITTSIM,
Cy0’eKTOM, 00’'€KTOM CIIOKMBYOi IOBEiHKH, Ji€l0 Cyb'eKTa 00 00'€KTA, 1110 03BOJIUB HAJJaTH aBTOPChKE
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IOCBiIOM 4M OyAb-SIKMMU iHIIMMU 00'€KTaMMU, a TAKOXK MOJAJIbIINK 0OMIH iHpOpMalii€lo, 0 3IilICHIOIThCS
OKpPEMUMU 0CO0aMHU, IPyIIaMy YU OpPraHi3alisiMy 3 METOIO 3aJI0BOJIEHHS iXHIX nOTpe6 i 106a’kaHb Y KOHTEKCTI

BHYTPIIIHIX i 30BHIIIHIX (paKTOPIB, SKi KEPYIOTh TAKUMHU IIPOLI€CAMHU, Ta iX BIIJIMBY Ha CIIOXKMBAya Ta IOr0 OTOYEHHSI.



[TpoBenenHe mocigKeHHs MiATBEPANIIO, IO OOHUM i3 HANOIJIbII CYIIepeYsIMBUX MTUTaHb B YIIPABIIiHHI IOBEIiHKOIO
CIO>KMBAUiB € MOPaJIbHA AUJIeMa 010 TOr0, HACKIJIbKY KOMIIaHis MOXKE BIIJIMBATU HA CIIOKUBayviB. Pa3om 3
€KOJIOTIYHUMU, KOHKYPEHTHUMH IIpobIeMaMy, IIPO6JIEMOIO 3aXMCTy ITPaB NPalliBHUKIB, TOLIO 1is AujeMa IIpu3Besa
IO MIOSIBU COLiaJIbHO-€TUYHOTIO MAapPKETHHTY SIK BilOOpaKe€HHSI KOHLIENLii KOPIOPaTUBHOI COLiaIbHOI
BiZI[TOBiAJIBHOCTI, SIKa CbOT'OJIHI €BOJIIOLIOHYE Yy KOHLETILII0 COLia/bHOrO mianprueMuunTsa. Ha ocHOBI iHTerpauii
IIPUHUUIIIB MAPKETHUHTY Ta IIPMHLMIIIB IIOBEJiHKY CIIOKHUBAYiB, B po60Ti COPMYJIbOBAHO NepeJIiK NIPUHLIUIIB
YIIPaBJIiHHS IIOBELHKOIO CIIOKMBAYiB, 4 CaMe: OPiI€HTOBAHICTb HA CIIOKMBA4Ya, THYYKICTh Ta KDEATUBHICTD,
MDKIMCLMIIIIHAPDHUI HAYKOBUY MiIXiMl, KOMIUJIEKCHICTb, JOBIOCTPOKOBA OpPi€HTallisl, COLiaJbHE MiIIIPUEMHULTBO.
Ui npuHnunu 6yJy iHTerpoBaHi B po3po6sieHy MOZeJsIb YIIPaBJliHHSI [1I0BEiHKOIO CIIO>KMBAYiB HA TOPTOBEJIBHOMY
IiANPUEMCTBI, sIKa 06’eJHy€ eTany Ta GakTopu IOBEAiHKY CIIOKMBaYiB, IHCTPYMEHTH YIIPaBJliHHS IOBEiHKOIO
CIIO>KMBAUiB Ta N1OTpeOye iHTerpallii eJIeMeHTIB COLiaIbHOrO MiAIIPUEMHULITBA 4O MaPKETUHIOBOI cTparerii. ¥
IpyroMy po3zini gucepralii 6y10 IpoBeeHO eMIIipuiHe JOCTiIKeHHS KJII090BUX (PaKTOPiB, 0 BILINBAIOTH HA
[IOBEJiHKY CIIO>KMBAYiB HAa TOPTOBEJIbHOMY HiANpHUEMCTBI. 3 MeTOI0 0OME>KeHHS KiIbKOCTi (pakTOpiB Ta BU3HAUEHHS
THX i3 HUX, SKi Haii6inblle BIVIMBAIOTh HA NIOBELiHKY CIIO>KMBAUiB HA TOPTOBEJIbHUX IiATIPUEMCTBAX, OYJI0
IIpOBefieHe eKCIIepTHE OIUTYBaHHS. B po60Ti 06rpyHTOBAaHO NOiN GaKTOPiB 3 rpynu [1Jis IPOBELEHHS ONIMTYBAaHHS:
BHYTpIilIHi pakTOpH, 30BHIIIHI (aKTOpH Ta [1OBEIiHKOBI peakliii crioxkuBava. Ha ocHOBI nepestiky BifiopaHux
exkcrnepraMu (akTopiB po3pobsieHa aHKeTa [1J1s1 OLiHKY (aKTOpPiB BIJIMBY Ha IOBEMiHKY CIIOKMBaviB. BpaxoBytoun
CTPYKTYpY CIIOXKMBUYMX BAUTPAT Ta PO3Ipi6bHOI TOPriBii B YKpaiHi, 3p06I€HO BUCHOBOK, 1J0 ONITUMAJIbHUM (POPMATOM
TOYOK PO37Pi6HOI TOPriBili BUXOAIYY 3 3aBAAHb HALIOTO AOCIIKEHHs € HecllelianizoBani po3api6Hi marazunu. ¥
TPETbOMY PO3JiJi JUCepTallii O Pe3yJIbTaTiB IPOBENEHOTO OIIMTYBAHHS CIIOKMBAYiB 3aCTOCOBAHO METOT,
(aKTOPHOrO aHasi3y 3 METOK BU3HAYEHHSI B3A€MO3B'S13KiB MiXK KOJKHOIO I'PYIOI0 (PaKTOPiB NOBEIiHKY CIIO>KABAUiB
Ta ix 06’eJHaHHS B iHTerpasbHi ¢pakropu. Ha HacTynmHOMYy eTarli po3po6sIeHO KOpeJILiliHy MaTPULII0 iHTerpaabHUX
(axTOpiB CIIO>XKUBYO]I [TOBEIIHKY, 110 JO3BOJIMJIA BU3HAYUTYU MIKTPYIIOBI 3B'S13KM Ta OOIPYHTYBATU BUCHOBKH Ta
peKoMeHgaii 1151 TOProByx MiANIPUEMCTB 1O/I0 YIIPaBJIiHHS MOBEiHKOIO CIIOXMBayiB. PO3p06s1eHO HayKOBO-
[IPaKTUYHUI NiJXiz, 10 BUOOPY iIHCTPYMEHTIB yIIPaBJliHHA [10BEIiHKOIO CIIOKMBAYiB. B siKkoCTi peasnisauii Takoro
nizxony Ha OCHOBI (DAaKTOPIB CIIOXKUBYOI TOBEIiHKY, 110 € CKJIAJOBUMHU KOMIJIEKCY MapKeTHHTIY, BUSHAUYEHO
IonepenHii nepestik iHCTPYMEHTIB yIIPaBJliHHS [OBEIiHKOIO CIIOKMBadviB. Ha OCHOBI Takoro neperiky
copMyIbOBAHO HaGIp rinoTes 1010 NO3UTHBHOIO BIUIMBY Ha [1OBEMiHKY CIIOKUBAYiB Y TOPrOBEJIBHUX
MigIpUeMCTBAX TaKUX iHCTPYMEHTIB SIK My3U4yHe 0(pOpMJIEHHS, IONIEPEHS PEKIama BiJlOMOTro NPOAYKTY, METOIMKA
HEOKpPYTJIEHUX IIiH, KOJIbOpoBe 0hOPMIIEHHS LIiHHUKIB TOBAaPiB, Y€CHI IOpaay MPOAABLB MO0 0COOKUCTOrO
[IO3UTHUBHOIO JOCBiNy CIIOXXUBAHHS IPOAYKTY, 0COOMCTUII OCBiM, CIIOXKMBAHHS IIPOAYKTY Ta 6J1arofifiHiCTh, 1110
3M1iMICHIOETHCS] MAara3MHOM. Y3arajabHIOIOUY Pe3yJbTaTU IPOBEEHUX NOCIiIKEeHb, PO3PO0JIEHO METOIUYHUI MifXiT,
IIO yIIpaBJIiHHA MOBEIHKOIO CIIOKMBAYiB HA TOPTOBEJILHOMY IiZIIPUEMCTBI. [1ops 3 KII0YOBUMU CKJIaIOBUMU
PO3p0o6JIeHOI MOJieli YIIPaBIiHHS [IOBEiHKOIO CIIOXKUBAYiB, BiH MICTUTb €Talyu BUOOPY iHCTPYMEHTIB yIIpaBJliHHS
IIOBEJiHKOIO CIIOKMBAYiB, @ TAKOXX METONYHI I10JIO>KEHHS 1[0/I0 OLIIHKM €KOHOMIUYHOTO €(EeKTY BiJ BIPOBAI>)KEHHS
IHCTPYMEHTIB yIIpaBJliHHA IOBELIHKOIO CIIOKMBaYiB. [IpakTuyHa LiHHICTL PE3YJIbTATIB HOCIIIKEHHS
MigTBEPIKYETHCS iX BIPOBAIKEHHSM Y HisbHICTh TOB «Xaszap» JIT]l ycrniliHO BIpOBaguiIo MiAXif N0 yIpaBliHHS
IIOBEJiHKOIO crioKuBayiB (nosinka N2 86 Bix 27.08.2021 p.); TOB «XapkiB-InBecT» (noBinka N2 35 /21 Big 27.08.2021
p.). Y HaByanbHui npouec XHEY im. C. Ky3Hews nif yac BUKJIaJaHHS JUCLUILIIHA «YIIPaBJIiHHSI MAPKETUHIOM i
30yTOM» [1J1s MiArOTOBKY MaricTpiB 3a cnenjanpHicTio 073 «MeHnemxmeHT» (noBigka N2 28 /86-21-99 Bin 27.08.2021
p.)-

2. The dissertation is devoted to the generalization and development of theoretical provisions, to the development
of methodological approaches and practical recommendations for the management of consumer behavior in
trading enterprise. In the first chapter, the morphological analysis of the term “consumer behavior” by genus,
subject, object of consumer behavior and by the actions conducted by subject towards the object is performed,
allowing to provide the author’s definition of consumer behavior as a set of physical, psychological, emotional,
cognitive and social processes including need recognition, information search, selection, purchase, use, service,
evaluation, disposal of goods, services, ideas, time, events, experiences, or any other entities, and further



information sharing, performed by individuals, groups, or organizations in order to meet their needs and wants in
context of internal and external factors driving such processes and their impacts on consumer and environment.
Analysis of existing definitions of consumer behavior management has shown that there is no definition that
describes this category comprehensively. So the author’s definition of consumer behavior management is
formulated in the dissertation: a subsystem of marketing management that embodies principles, methods,
instruments and practices of interacting with customers in all the stages of their consumer behavior in order to
both achieve a company’s strategic and tactical marketing goals and satisfy customer needs in a socially
responsible way. Basing on the integration of marketing principles and the principles of consumer behavior, the
list of principles of consumer behavior management is formulated in the dissertation, namely: consumer
orientation, flexibility and creativity, cross-disciplinary scientific approach, complexity, long-term orientation,
social entrepreneurship. Those principles were integrated into the developed model of consumer behavior
management in trading enterprise which aggregates stages and factors of consumer behavior, instruments of
consumer behavior management and requires integration of social entrepreneurship elements to the marketing
strategy. In the second chapter of the dissertation, the empirical research of key factors impacting consumer
behavior in trading enterprises was conducted. In order to limit the number of factors and define those causing
the strongest impact on consumer behavior in trading enterprises, the experts were interviewed. In the
dissertation, the subdivision of factors in 3 groups for the interviewing purposes was substantiated, and such
groups of factors were defined: internal factors, external factors and behavioral responses of consumer. Basing on
the list of factors, selected by experts, the questionnaire for evaluation of consumer behavior factors was
developed. Taking into account the structure of consumer expenses and the structure of retail trade in Ukraine, it
was concluded that the optimal format for points of sales in terms of our research is non-specialized retail stores.
In the third chapter of the dissertation, the method of factor analysis is applied to the results of consumers’
interviewing, in order to define the relationships within every group of factors of consumer behavior and to join
them into integral factors. On the next step, the correlation matrix for the integral factors of consumer behavior
was developed, allowing to define intergroup relationships and to develop conclusions and recommendations on
consumer behavior management by trading enterprises. The scientific and practical approach to choosing of
instruments of consumer behavior management was developed. The set of hypotheses on the positive effect of list
of instruments on consumer behavior in trading enterprises was formulated, namely: music sound, preliminary
advertisement of the known product, colouring the product’s price label, fair reference of personal positive
experience regarding the product, personal experience of using the product, and of charity performed by the shop.
Generalizing the results of researches being conducted, the methodical approach to consumer behavior
management in trading enterprise was developed. Along with the key components of the developed consumer
behavior management model, it contains the stages of choosing the instruments of consumer behavior
management and the methodical provisions to evaluate the economic effect of implementation the instruments of
consumer behavior management. The practical value of the research results is confirmed by their implementation
into the activities of Hazar LLC has successfully implemented the approach to managing consumer behavior
(reference N2 86 from 27.08.2021); Kharkiv-Invest LLC (reference N2 35 /21 from 27.08.2021). In the educational
process of Simon Kuznets KNUE in the course of teaching of the discipline “Marketing and Sales Management” for
masters in specialty 073 "Management" (reference N2 28 /86-21-99 from 27.08.2021).
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