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1. Incepralist IpUCBAY€Ha y3araJbHEHHIO Ta PO3BUTKY TEOPETUYHUX [10JI0’KE€Hb, PO3POOLIi METOOUYHUX MiTXOMiB Ta
MIPaKTUYHUX PEKOMEHIALIIN MO0 YIIPABJIiHHS [TOBEIHKOIO CIIOXKMBAYiB HA TOPrOBEJIBHOMY MiANPUEMCTBI. Y
[epLIOMY PO31isli MPOBEAEHO MOPQOJIOTiYHUI aHai3 TEPMiHY «I10BEMiHKa CIIOKMBAaYa» 33 POJJOBUM IIOHSITTSIM,
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BM3HAYEHHS MIOBEJiHKM CIIO’KMBava SIK CYKyITHOCTi (Pi3MYHUX, IICUXOJIOTIYHUX, eMOLTHUX, [1i3HABaIbHUX i
coljia/IbHUX NPOLECiB, BKJIIOYAlOYM BUSIBJICHHS IOTPEOU, IOLIYK iHpopMallii, nojanbmnii BU6ip, NpuadaHHs,
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IOCBiZOM 4M OYyAb-SIKUMU iHIIMMU 06’€KTaMHU, a TAKOX MOJAJbIIN 06MiH iHdOpMalli€lo, MO 31ilCHIOIOTHCS
OKpeMUMM 0CcO0aMHU, IpyliaMu UM OpraHisalisiMy 3 METOIO 3a[J0BOJIEHHS IXHIX OTpeo i 106a’kaHb Y KOHTEKCTI
BHYTPIIIHIX i 30BHIIIHIX (paKTOPIB, SKi KEPYIOTh TAKUMHU NIPOLI€CAMHU, Ta iX BIIJIMBY HAa CIIOXKMBA4a Ta IOr0 OTOYEHHSI.
[IpoBenene mocig keHHs NiITBEPANIIO, IO OJHMM i3 HANOIIbII CYNIepeYIMBUX IMTaHb B YIIPABJIiHHI IOBEIiHKOIO
CIIO’KMBAUiB € MOpaJIbHA AUJIEMA 00 TOrO, HACKIJIIbKY KOMIIAHISl MOXKE BIJIMBATU HA CIIOKUBaYiB. Pa3om 3
€KOJIOTIYHUMU, KOHKYPEHTHUMH ITpobieMaMy, IIPO6JIeMOIO 3aXMCTy IIpaB NPalliBHUKIB, TOLIO 1is AujieMa IIpu3Besa
II0 [I0SIBU COLIiaJIbHO-€TUYHOIO MapKETHHTY SIK BiloOpaKeHHsI KOHLIENLii KOPIOpaTUBHOI COLliabHOI
BiZI[TIOBiAJIBHOCTI, SIKa CbOT'OJIHI €BOJIIOLIOHYE Yy KOHLETLII0 COLia/bHOrO mianprueMHunTsa. Ha 0CHOBI iHTerpauii
[IPUHIMIIIB MAaPKETHUHTY Ta IIPMHLMIIIB IIOBEIiHKY CIIOKUBAYiB, B po60Ti CHOPMYJIbOBAHO NepeJIiK MIPUHLIUIIIB
YIIPaBJIiHHS [IOBEJiHKOIO CIIOKMBAYiB, 4 CaMe: OPi€HTOBAHICTb HA CIIOKMBA4a, THYYKICTh TA KDEATUBHICTD,
MDKIVCLMIIIIHADHUI HaYKOBUH MiAXif, KOMIUIEKCHICTD, TOBIOCTPOKOBA OPi€eHTAallid, CoLjjia/ibHe MigIIPUEMHULTBO.
Li npuHuunm 6yau iHTerpoBaHi B po3po6JieHy MOJieJlb YIIPABJIiHHS [TOBEiHKOIO CIIOKMBAUYiB HA TOPrOBEJIbHOMY
NiANpUEMCTBI, sIKka 00’eJHy€ eTany Ta GakTopu IOBEAiHKY CIIOKMBayYiB, IHCTPYMEHTH YIIPaBJliHHS IOBEiHKOIO
CIIO>KMBAUiB Ta N10Tpedye iHTerpallii eJIeMeHTIB CcoLjiabHOrO MiAIIPUEMHHULITBA JO MapPKETUHIOBOI cTparerii. ¥

I pyromMy po3fiisi nucepralii 6yj0 IpoBeneHO EMITIpUYHE NOCiIKEeHHS KIII0YOBUX (PAKTOPIB, 110 BIJIMBAIOTH Ha
[IOBEJiHKY CIIO>KMBAYiB HA TOPTOBEJIbHOMY HiANPHUEMCTBI. 3 MeTOI0 0OME>KeHHSI KiIbKOCTi (pakTOpiB Ta BU3HAYEHHS
THX i3 HUX, sKi Hai16inblle BIVIMBAIOTh HA NIOBELiHKY CIIO>KMBAUiB Ha TOPTOBEJIbHUX ITiANIPUEMCTBAX, 6YJI0
IIPOBEJEHE €KCIIEPTHE ONUTYBaHHA. B po60Ti 06rpyHTOBaHO Noin (GaKkTOpiB 3 rpynu [jisl IPOBELEHHS ONIMTYBAHHSL:
BHYTPIlIHi pakTOpH, 30BHIllIHI (PAaKTOPU Ta NOBEIHKOBI peakiii croxkuBaya. Ha ocHOBI nepestiky BiniopaHux
exkcrnepraMu (akTopiB po3pobsieHa aHKeTa [J1s1 OLiHKY (aKTOpiB BIJIMBY Ha ITOBEiHKY CIIOKMBaviB. BpaxoByoun
CTPYKTYPY CIIOXXMBUMX BAUTPAT Ta po3Ipi6bHOI TOpriBii B YKpaiHi, 3p061€HO BUCHOBOK, 1J0 ONITUMAJIbHUM (POpMATOM
TOYOK PO37Pi6HOI TOPriBJli BUXOASIYY 3 3aBAAHb HALIOTO AOCHIIKEHHS € HeclelianizoBani po3api6Hi marazunu. Y
TPETbOMY PO31iJi JUCePTAaLlii O Pe3yJIbTaTiB MPOBENEHOTO OIIMTYBAHHS CIIOKABAYiB 3aCTOCOBAHO METOT,
(aKTOPHOrO aHaJi3y 3 METOK BU3HAYEHHSI B3A€MO3B'sI13KiB MiXK KOJKHOIO I'PYNOI0 (PaKTOPiB NOBEIiHKY CIIO>KUBAUiB
Ta ix 06’eJHaHHA B iHTerpasnpHi ¢pakropu. Ha HacTynHOMy eTani po3po671€HO KOPEJSILiiHY MaTPULIIO iHTErpaIbHUX
(aKTOPiB CMIOKMBYOI [TOBELiHKY, 110 JO3BOJIMJIA BUSHAYMTYU MDKIPYIIOBI 3B'SI3KM Ta OO PYHTYBaTU BUCHOBKU Ta
peKoMeHzalii 17151 TOProByx MiANPUEMCTB 1010 YIIPaBJIiHHS MOBEiHKOIO CIIOXMBayviB. PO3p06sieHO HayKOBO-
IIpaKTUYHUI NiJXig, 10 BUOOPY iHCTPYMEHTIB yIIPaBJliHHS [10BEIiHKOIO CIIO>KMBaviB. B sikocTi peasnizauii Takoro
nigxony Ha OCHOBI (PAaKTOPIiB CMIO>KMBYOi OBEIiHKH, IO € CKJIaJOBUMU KOMIIJIEKCY MapKETHUHTY, BUBHAYEHO
NonepenHii nepestik iHCTPYMEHTIB yIIPaBJliHHS MOBEIiHKOIO CIIOKMBAyviB. Ha OCHOBI Takoro neperiky
copMyIbOBaHO HaGIp rinoTes 1010 NO3UTHMBHOIO BIUIMBY Ha [1OBEIiHKY CIIOKMBAYiB Y TOPrOBEJIbHUX
HiANPUEMCTBAX TaKUX IHCTPYMEHTIB SIK My3n4HE O(OPMJIEHHS, NIONIePEeAHS peKIaMa BiloMOro NpoayKTy, METOAUKA
HEOKPYIJIEHUX LiH, KOJIbOPOBe 0(OPMJIEHHS LIiHHUKIB TOBApiB, Y€CHI IOpaAy MPOAABLIB MO0 OCOOUCTOTrO
[IO3UTHUBHOIO JOCBiNY CIIOXXUBAHHS [IPOAYKTY, OCOOMCTUII NOCBiM, CIIOKUBAHHS [IPOAYKTY Ta 6J1arofiliHiCTh, 1110
3MifICHIOETHCS] MAara3vHOM. Y3arajabHIOI4Y Pe3yabTaTU [IPOBEJEHUX OCIiIKEeHb, PO3PO0JIEHO METOIUYHUI MifXiz,
[IO YIIPaBJliHHS MOBEJIiHKOIO CIIOKMBAYiB Ha TOPrOBEJIbHOMY MifIpUeMCTBI. [1ops] 3 KII0YOBUMU CKJIaIOBUMU
PO3p06JIeHOI MOJIeli YIIPaBIiHHS IIOBEiHKOIO CIIOKUBAYiB, BiH MICTUTh €Taly BUOOPY iHCTPYMEHTIB yIIpaBiliHHS
IIOBEJiHKOIO CIIOKMBaYiB, @ TAKOXK METOIMYHI IT0JIOXKEHHS 1[0/10 OLIIHKM €KOHOMIYHOTO e(eKTY BiJ, BIPOBAI>)KEHHS
iHCTpYMEHTIB yNpaBIiHHA [TOBEIHKOIO CIIOXKMBaYiB. [IpaKTUYHA LiHHICTL PE3YJIbTATIB LOCIIIPKEHHS
MiATBEPIKYEThCA iX BIIPOBAIKEHHAM Y HisynbHICTL TOB «Xasap» JIT/l ycrniliHO BIIpoBagniIo MiAxif, 1o yrpaBiiHHA
IIOBEJiHKOIO criokuBadiB (gosinka N2 86 Bix 27.08.2021 p.); TOB «XapkiB-InBecT» (noBinka N2 35 /21 Big 27.08.2021
p.). Y HaBuanbHui nnpouec XHEY im. C. Ky3Hews nif yac BUKJIaJaHHS JUCLUILIIIHA «YIIPaBJIiHHS MAaPKETUHIOM i
30yTOM» [1J1s1 TiATOTOBKY MaricTpiB 3a crienianpHicTio 073 «MeHemkMeHT» (moBigka N2 28 /86-21-99 Bin 27.08.2021
p.)-

2. The dissertation is devoted to the generalization and development of theoretical provisions, to the development
of methodological approaches and practical recommendations for the management of consumer behavior in
trading enterprise. In the first chapter, the morphological analysis of the term “consumer behavior” by genus,
subject, object of consumer behavior and by the actions conducted by subject towards the object is performed,



allowing to provide the author’s definition of consumer behavior as a set of physical, psychological, emotional,
cognitive and social processes including need recognition, information search, selection, purchase, use, service,
evaluation, disposal of goods, services, ideas, time, events, experiences, or any other entities, and further
information sharing, performed by individuals, groups, or organizations in order to meet their needs and wants in
context of internal and external factors driving such processes and their impacts on consumer and environment.
Analysis of existing definitions of consumer behavior management has shown that there is no definition that
describes this category comprehensively. So the author’s definition of consumer behavior management is
formulated in the dissertation: a subsystem of marketing management that embodies principles, methods,
instruments and practices of interacting with customers in all the stages of their consumer behavior in order to
both achieve a company’s strategic and tactical marketing goals and satisfy customer needs in a socially
responsible way. Basing on the integration of marketing principles and the principles of consumer behavior, the
list of principles of consumer behavior management is formulated in the dissertation, namely: consumer
orientation, flexibility and creativity, cross-disciplinary scientific approach, complexity, long-term orientation,
social entrepreneurship. Those principles were integrated into the developed model of consumer behavior
management in trading enterprise which aggregates stages and factors of consumer behavior, instruments of
consumer behavior management and requires integration of social entrepreneurship elements to the marketing
strategy. In the second chapter of the dissertation, the empirical research of key factors impacting consumer
behavior in trading enterprises was conducted. In order to limit the number of factors and define those causing
the strongest impact on consumer behavior in trading enterprises, the experts were interviewed. In the
dissertation, the subdivision of factors in 3 groups for the interviewing purposes was substantiated, and such
groups of factors were defined: internal factors, external factors and behavioral responses of consumer. Basing on
the list of factors, selected by experts, the questionnaire for evaluation of consumer behavior factors was
developed. Taking into account the structure of consumer expenses and the structure of retail trade in Ukraine, it
was concluded that the optimal format for points of sales in terms of our research is non-specialized retail stores.
In the third chapter of the dissertation, the method of factor analysis is applied to the results of consumers’
interviewing, in order to define the relationships within every group of factors of consumer behavior and to join
them into integral factors. On the next step, the correlation matrix for the integral factors of consumer behavior
was developed, allowing to define intergroup relationships and to develop conclusions and recommendations on
consumer behavior management by trading enterprises. The scientific and practical approach to choosing of
instruments of consumer behavior management was developed. The set of hypotheses on the positive effect of list
of instruments on consumer behavior in trading enterprises was formulated, namely: music sound, preliminary
advertisement of the known product, colouring the product’s price label, fair reference of personal positive
experience regarding the product, personal experience of using the product, and of charity performed by the shop.
Generalizing the results of researches being conducted, the methodical approach to consumer behavior
management in trading enterprise was developed. Along with the key components of the developed consumer
behavior management model, it contains the stages of choosing the instruments of consumer behavior
management and the methodical provisions to evaluate the economic effect of implementation the instruments of
consumer behavior management. The practical value of the research results is confirmed by their implementation
into the activities of Hazar LLC has successfully implemented the approach to managing consumer behavior
(reference N© 86 from 27.08.2021); Kharkiv-Invest LLC (reference N2 35/21 from 27.08.2021). In the educational
process of Simon Kuznets KNUE in the course of teaching of the discipline “Marketing and Sales Management” for
masters in specialty 073 "Management" (reference N2 28 /86-21-99 from 27.08.2021).
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