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Pedepar:

1. B pucepTauiiiniil poboTi MpencTaBieHo TEOPETUYHI, METOIUYHI Ta IPUKJIAAHI y3araJbHEHHS HOBOTO BUPillleHHS
HAyKOBOT'O 3aBJIaHHS, 11O [10JISIra€ B OOIPYHTYBAaHHI [10JI0’KE€Hb YIIPaBJliHHS OTEHIiaJIOM PO3BUTKY MapKEeTHHIOBOI
Iisi7IbHOCTI arpapHUX MigIIPUEMCTB IJIs1 MOKJIMBOCTE! MiABUILIEHHS PE3yJIbTATUBHOCTI iX BUPOOHUYO-KOMEPLiIHO]
IisITIbHOCTI, a TAaKOX 320€3Me4YeHHs] OTPUMAHHS HaJIeSKHOTO PiBHSI KOHKYPEHTOCIIPOMOSKHOCTI Ta €(peKTUBHOrO
po3BUTKy. OGI'PYHTOBAHO KOHIIENIIiI0 FeHepyBaHHsl, iIMIIJIeMeHTallii, peanisallii Ta po3BUTKY OTEHLiany
MapKETHHIOBOI [isI7IbHOCTI FOCNOJAPIOIOUNX Cy0'€KTIB arpapHoi cepy, B OCHOBY KOi IOKIaAE€HO (POPMYBaHHS
PVHKOBUX KOHKYPEHTHUX NepeBar MilIpUeMCTBA B IJIOLMHI 3alTPOBAI)KEHHSI KOMIIOHEHT Ta iHCTPYMEHTIB

MapKeTHUHTY Y BUPDOOHUYY, 30yTOBY, OpraHi3aliiiHy Ta yrpaBJliHCbKY CKJIa/IOBY iX AisJIbHOCTI, 5IKi 6a3yI0ThCs Ha



IIPUHLIUII CTBOPEHHS MIOTEHLjaly Ta 3a6e3le4eHHi pe3yJbTaTUBHOIO PO3BUTKY arpapHOro BUPDOOHULITBA, HMIJISIXOM
[IPUCTOCYBaHHS (PYHKIIOHAIBHO-OIEepaliiiHUX MOieJIel, 1[0 3aCHOBaHi Ha iIHCTPYMEHTAIbHUX MOKJIMBOCTSIX
peasizallii 6a30BUX MapKETHUHIOBUX iIHCTPYMEHTIB (TOBapHOi, LIiHOBOI, KOMYHIKallilHOi Ta 30yTOBOI I10JIITUK) Y
BUPOOHNYO-KOMEPLiHHIN AisIIbHOCTI arpapHUX MiATPUEMCTB. YIOCKOHAJIEHO METOAUYHUN NiAXif 10 TPOBEIeHHS
SIKiCHOI OLIiHKM MOTEHLialy pO3BUTKY MapKETUHIOBOI [isi/IbHOCTI FOCIIOAAPIOIYNX CYO €KTIB Yepe3 MoeTarHe
OLIiHIOBaHHSI MOXKJIMBOCTEH 3aIIPOBA/I)KEHHSI MapKeTHUHIOBOI'O iHCTPYMEHTapilo B CUCTEMU BUPOOHUYOY,
OPraHi3alilfHOi Ta yIIPaBJliHCbKOI CKJIaZOBYX 3 OJHOYACHUM I'€HEPYBAHHAM, IMIVIEMEHTALIEIO Ta peasidalieto
KOHKYPEHTHUX CTpaTeriil PO3BUTKY. [IpefcraBieHo NpUHLUNY N00YL0BY MEXaHi3MiB reHepyBaHHsI, peaisalii Ta
PO3BUTKY MAPKETUHTOBUX CTPATETIii B arpapHUX MiJIIPUEMCTBAX 3 MOXJIMBOCTSIMU BPAaxXyBaHHS KOH IOHKTYPHUX
3MiH L}iJIbOBUX PMHKIB arpOCUPOBUHHOI IPOAYKIIii, @ TAKOXK 33 PAXyHOK BCTAHOBJIEHHS XapaKTEPiB 3MiH ITOIIUATY Ta
IIPOMNO3uLii Ha MPOIYKIIil0 arpapHOro BUPOOHUIITBA 3 ileHTUdiKallie€l0 CUCTeM Ta iHCTPYMEHTApIilo 3a0e3[1e4YeHHs
PO3BUTKY MAPKETUHIOBOTO [IOTEHLiay /17151 i BUIIEHHS KOHKYPEHTOCIIPOMOKHOCTI FOCIIOLApIOl0YNX Cy6'eKTiB
arpapHoi cdepu. 3anporoHOBaHO HANpPsIMUA (POPMYBAHHS MIOTEHIialy Ta WIJISIXA PO3BUTKY MapKETUHTOBO]
IiSJIBHOCTI arpapHuX MigIpUEMCTB Ha 3aCaax iHTerpalii MApKeTMHIOBOTO IHCTPYMEHTAPIIO B CUCTEMY
MEHEPKMEHTY MiANPUEMCTBA Yepe3 KOMILJIEKCHY peasli3alilo 3aX0/IiB B pO3pi3i BUPOOHMYOI, KOMYHIKaLiliHOI Ta
30yTOBOI MOJIITHK 3 ypaxyBaHHS MOXJIMBOCTEH iX MO3M1iI0HYBaHHS Ha 00paHUX 00'€KTOBUX PMHKAX arpOCUPOBUHOI
IIPOOYKLi.

2. The dissertation presents theoretical, methodical and applied generalizations of the new solution of the
scientific problem, which consists in substantiating the provisions of management of the potential of development
of marketing activities of agrarian enterprises for the possibilities of increasing the efficiency of their production
and commercial activities, as well as ensuring the obtaining of a proper level of competitiveness and effective
development. The concept of the generation, implementation, realization and development of marketing activity
potential for the agrarian sphere, the basis of which is the formation of market competitive advantages of the
enterprise in the sphere of introduction of components and marketing tools into the production, marketing,
organizational and managerial components of their activity, is substantiated, which are based on the principle of
creating a potential and ensuring the effective development of agrarian production, by adapting the functional-
operational models, based on the basic tools of the feasibility of marketing tools (commodity, price,
communication and distribution policies) in industrial and commercial activities of agricultural enterprises. The
methodical approach to conducting a qualitative assessment of the potential of the development of marketing
activities of business entities through a gradual assessment of the possibilities of introducing marketing tools into
systems of production, organizational and managerial components with simultaneous generation, implementation
and implementation of competitive development strategies is improved. Principles of construction of mechanisms
for the generation, implementation and development of marketing strategies in agrarian enterprises with the
possibility of taking account of market changes in the target markets of agro-raw products, as well as by
identifying the changes in demand and supply patterns for agrarian production products with the identification of
systems and tools for ensuring the development of marketing potential for increasing the competitiveness of
economic actors in the agrarian sector. The directions of formation of potential and ways of development of
marketing activity of agrarian enterprises on the principles of integration of marketing tools in the management
system of the enterprise through the complex realization of measures in the context of production,
communication and marketing policies taking into account possibilities of their positioning on the selected object
markets of agro-raw materials products are offered.
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