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Pedepar:

1. Incepraniiina po60Ta NpUCBIYEHA KOMIIJIEKCHOMY JOCJIiPDKEHHIO TEOPETUYHUX i IPUKJIaIHUX aCIIeKTiB
11o6yJOBM CUCTEMU MAPKETUHIY CTPAXOBUX MOCIYT. Y PO60Ti C(POPMOBAHO CydacHe OAaY€HHS 1 TPaKTYBaHHS
KaTeropii CTpaxoBOro MapKeTHUHTY Ta MAPKETMHIY CTPAXOBUX MOCIYT AK MOT0 LEHTPaJIbHOI CKJIaf0BOi, BUSHAYEHO
POJIb, MiCII€ Ta OCHOBHI CYyTHICHi XapaKT€pPUCTUKU KOMIIEKCY MAPKETUHIY CTPAaXOBUX IOCJIYT B YMOBaX PUHKOBOI
HEBU3HAYEHOCTi, 0COOIMBOCTEN MOBEAIHKY BITYM3HSIHOTO CIIOXKMBAYa CTPAXOBUX MOCTYT Ta celu@iku
BITYM3HAHOIO PMHKY CTPaXOBUX IOCIYT. 3a pe3ybTaTaMU TOCIIIKEHHS €BOJIOLIi TEOPil CTPaXxOBOTO MapKETUHIY
Ta NPAKTUKY 32CTOCYBaHHS OT0 iHCTPYMEHTAPIl0 BiITYN3HSHMMHU CTPAXOBMMHU KOMIIAHIIMU JOBEIEHO HEOOXIiIHICTh
CYTTEBUX 3MiCTOBHUX 3MiH y IOT0 TEOPETUYHOMY 6a3uci. OKpecIeHO HaNpsIMU YO,0CKOHAJIEHHS IPAKTUYHOTO
3aCTOCYBAaHHS MApKETHUHIOBUX JOCJIIKEHb Y CTPaXyBaHHi, CETMEHTallii pUHKY CTPaXOBUX I1OCJIYT, IO3M1I0HYBaHHS
CTPaxoBOi KOMIaHii. 3arrPOIIOHOBAHO METO0JIOTIYHMI MiJXif 40 PO3POOKKM MAapKETHUHIOBOI CTpaTerii cTpaxoBoi

KOMIIaHii, Ka I'PYHTYEThCS Ha 3aCTOCYBaHHI KpUTEPiiB THYYKOCTI, ONITUMAaJIbHOCTI, TudepeHLiaLii CTpaxoBUx



IIOCJIYT Ta iX AuBepCcru@iKOBAHOTO PalliOHAIbHOTO [IOE€HAHHS y NOPTQEJIi, O J03BOJISIE CBOEYACHO PearyBaTu Ha
3MiHM B il HaBKOINITHBOMY 6i3Hec-cepenoBuilli. Y po6oTi Monu@ikoBaHO CUCTEMY B3a€EMO3B'SI3KY KOMILJIEKCIB "4Ps",
"4Cs", "4As" 1y ocobsamBOCTEN (PYHKLIOHYBAHHS CTPAax0OBOi KOMIIaHii B yMOBaxX Cy4acHOI'O KOHKYPEHTHOTO
PHHKOBOro cepenonuima. OcobyinBa yBara, pu LIbOMY, IPUAiJeHa 3MillleHHIO aKLIEHTIB Bifl 32aCTOCYBaHHS OKPEMUX
€JIeMEHTIB ii KOMIITIEKCY MapKeTHHTY [0 3a6e31edeHHs L[iHHOCTI CTPax0BOT0 MNPOIYKTY IJIs1 CIIO’KMBayva,
CIIiBBiJHOLIIEHHS "BapTiCTh/1[iHHICTb CTPAXxOBOI0 NPOAYKTY", 3a6€e3le4eHHs LOCTYIY 10 CTPaxOBUX I1OCIYT
CTpaxyBaJIbHUKA Yepe3 PO3BUHYTY Horo (piniasibHy MepesXy Ta MigTPUMKHU JOBipU 4O CTPAaX0BOi KOMIIaHii 3 60Ky
crio>kuBadiB. O6IPyHTOBAHO KOHIEILII0 iHCTUTYLiIHOTO 3a6e3ne4eHHs MAPKETUHTOBOI HisIIbHOCTI SIK pakTOpy
aKTUBi3alii pO3BUTKY PUHKY CTPAaxXOBUX MOCIYT YKpaiHy, 10 BKJIIOYA€E: BUBHAYEHHS CKJIaJOBUX 30BHIIIHBO-
iHCTUTYLIIHOrO MapKETUHIOBOI'O CEPElOBUIIIA, BpaXyBaHHs clielu(iku MapKeTHHIOBOI [IisIbHOCTI Cy0'eKTiB
IQHOTO PUHKY, (POPMyBaHHS CUCTEMU MAapPKETUHIOBUX iHIMKATOPIB OO0 PO3BUTKY, A TAKOK OKPEMUX

MapKeTHMHTOBUX 3aXO0/IiB 3 iHpopMaliliHO-aHATITUYHOrO Ta iIHPPACTPYKTYPHOTO 3a6€311€YEHHSI.

2. The dissertation is dedicated to comprehensive analysis of the theoretical and methodological aspects of the
structure of the system of insurance services' marketing. Modern vision and interpretation of the category of
marketing of insurance services as its central component are formed. Determined the role, position and the main
characteristics of the marketing complex of insurance services in the conditions of market uncertainty.
Characterized the behavior of domestic consumer of insurance services and the specificity of domestic insurance
services' market. The investigation of the of insurance marketing theory's evolution and use of its tools by
domestic insurance companies has proved the requirement of considerable changes in its theoretical basis.
Described directions of improvement of practical application in insurance, market segmentation of these services,
positioning of insurance company. Proposed the methodological approach to development of insurance company's
marketing strategy which is based on flexibility, optimality, differentiation and their diversified and efficient
combination that allows to respond to changes in business environment promptly. Modified the system of
interaction of "4Ps", "4Cs", "4As" in accordance with the characteristics of insurance company's functioning in
conditions of competitive market environment. Special attention is paid to the disposition of accents, relation
"cost-value of insurance product", provision of access to insurance services through developed branch network
and maintenance the consumer's confidence to insurance company. The concept of institutional support of
marketing activity as activization factor of Ukrainian market is grounded. It includes the definition of external
marketing environment's components, characteristics of marketing activity of individuals on this market,
formation of marketing indicators of its development.
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