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Pedepar:

1. O6'ekTOM HOCHITKEHHS € TIpoLieC iHPopMaliliHOro 3abe3nedeHHs yIIpaBliHHI MAapPKETUHIOM B IIPOMHUCJIOBOCTI
Ykpainu. MeToio JoCiKeHHs € po3po6Ka HayKOBO-OOI PYHTOBAHNUX METOIUYHUX | MPAKTUYHUX PEKOMEHIallii
mono0 (popMyBaHHSI Me€XaHi3My yIIpaBJliHHA iH popMaliliHUM 3a6€311€4€HHSIM MAPKETUHTY HAa IIPOMUCIIOBUX
nignpuemMcTBax. MeTonu focimkeHHs Ta anaparypa. TeopeTUuyHy i METOLI0JIOTiYHy OCHOBY AMCEPTALINHOI pO6OTH
ckilany GyHAaMeHTaJIbHi I10JI0KeHHS! €eKOHOMIYHUX HayK, pOOOTU KJIACUKIB MEHEII)KMEHTY, MapKeTHHTY,
€KOHOMIYHOI Teopii, po3p0oOKU BITUM3HSHUX i 3apyOi’KHUX BUEHUX, 3aKOHOAABUi akTH BepxoBHoi Pagy, [Ipesunenra
11 ypsny. 17151 IOCTaHOBKY i BUPII€HHS MiZHATUX IPO6JIEM BUKOPHCTOBYBAJIMCS MaTePiasn MDKHAPOIHUX i
HaljOHAJIbHUX HAYKOBUX KOH(DepeHLil i cemiHapiB. Y po60Ti BUKOPHUCTOBYBAINCS CUCTEMHUM ITiTXi, METOAU
CTaTUCTUYHOTO, EKOHOMIYHOTO, MapKETUHIOBOTO i JIOTIYHOrO aHali3y, 3TPyIyBaHHS 1 y3araJbHEHHS NaHUX.
TeopeTnyHi Ta IPaKTUYHi pe3yJIbTaTH BU3HAYAIOTLCS TUM, 110 TEOPETUYHI [T0OJIOXKEHHS, BUKJIAZI€H] B AucepTaii, i
PE3ybTaTU AOCIIIKEHHS NOBEIEHI 10 PiBHS KOHKPETHUX MPAKTUYHUX [IPOMO3ULLIN | pEKOMEHIALLIN, 00

BIIPOBA/’)KEHHSI €JIEMEHTIB MeXaHi3My yIIpaBJliHHS MapKeTUHI0BOIO iHpopMmallielo Ha MiATpUeEMCTBI U’



yIOCKOHaJIEHHs iH(OpMaliiiHOro 3a6e3ne4eHHs TPOMUCIOBOrO MapKeTHHTY. HOBITHICT HOBO BIIPOBAIKyBaHOTO.
Briepiue 3anrporioHOBaHO: HAYKOBUH MifXif 10 pO3NOLiny PyHKIIOHAIBHUX €JIeMEHTIB CUCTEMU MiATPUMKU
IIPUMHATTS pillleHb 3 ypaxyBaHHSIM crienuiky MPOMUCIIOBOTO MiIIPUEMCTBA, SIKUI Nependayae popMyBaHHS
CIIIP 3 pyHKUiOHAJIbHUX MiICMCTEM; KOHLEMIIO OLiHKA €KOHOMIYHOi €(DEKTUBHOCTI CUCTEMHU YIIPABJIiHHS
MapKeTHHI0BOI0 iHpopMalli€lo, o Nnependavdae OLiHKy MOKa3HUKIB Y TPhOX HANPSIMKaX: €(PeKTUBHICTb
MapKeTUHroBoi indpopmaluii, epeKTUBHICTb pyxy 1 06pobKY iHPOpMaLIiTHUX MTOTOKIB Ta €(PEKTHUBHICThb
MapKETUHTOBUX 3aX0[liB; METOJIMKY OLIiHKY €(peKTUBHOCTI MapKeTUHIOBOi iH(popMallii yuepe3 BUKOPUCTaHHS
IrndepeHLi0BaHOTO MiIXOAY 10 OLiHKY LiHHOCTI MapKeTUHT0BOi iHpopMaliii. YZ0CKOHaNIEHO: METOIUKY OL[iHKU
piBH# iHdoOpMaLifiHOTO 3a6e3redyeHHs] MapKEeTUHTY Ha IPOMHUCIJIOBOMY IIiATIPUEMCTBI, sIKa [lepenbdadae OLiHKY
CHACTEMU BHYTPILIHbOI 3BiTHOCTI MifIpMEMCTBA Ta BUOIp i OLIiHKY KpUTePiiB iHpopMaLlilHOro 3ab6e3rneyeHHs
MapKeTuHry. JlicTajyio Nofablioro pO3BUTKY: CTPYKTypa i 3MiCT Ipoluecy MaHyBaHHS 1 OpraHisalii cuctremu
yIIpaBJIiHHS MapKeTUHIOBOIO iHpOpMallielo Ha TPOMUCJIOBOMY MiATIPUEMCTBI; METOIUKA CTBOPEHHSI GAHKY
MapKeTUHTOBUX JAaHUX Ha IPOMUCJIOBOMY MiATIPUEMCTBI - POHILy MapKeTUHIoBoi iHdopmauii y BUrmiszi
pPyOpuKaTopa, sIKk CTPyKTYpOBaHOTO onucy 36epeskeHoi iHpopmaliii. YnposagkeHHs Ta cpepa BUKOPUCTAHHS.
Po3po6seHi B fucepralii METOAMKY i peKoMeHAallii 3 yIOCKOHaIeHH iH(POpMaLiHOTrO 3a0€e3Me4eHHS i yIIPaBJliHHSA
MapKeTHHTOBOIO iHpOpMallielo CXBaJleHi i BIPOBaI>KeHi B IIPAKTUKY OpraHisallii MapKeTHUHIY Ha IIPOMHICIIOBOMY
KoHLepHi BAT "AzoBmar".OKpeMi HayKOBi po3po0Ky aAucepTalii 6y BUKOPUCTaHi IPU MiJroTOBLi HaBYaIbHUX
KypciB "[IpomucioBuil MapKeTUHI", "MapKeTHHIOBI HOCTIIKEeHH", "MapKeTUHI0Ba TOBapHa IOJIITUKA", TUIIJIOMHUX
Ta KypCOBUX POOGIT. [IpakTuHe 3Ha4eHHS pe3yJbTaTiB JOCIiIKEHHS Ta iXHe BUKOPUCTAHHS Y FOCIOAAPChKil

MPAKTULi NiATBEPAKEHO BillIOBIAHUMU OBiIKAMMU.

2. Object of a research is the process of information maintenance of marketing management in an industry of
Ukraine. By the purpose of a research is the development of the scientifically reasonable methodical and practical
recommendations concerning shaping the mechanism of management of information maintenance of marketing at
the industrial enterprises. Methods of a research and equipment. The theoretical and methodological basis of a
thesis was made with fundamental positions of economic sciences, work the classics of management, marketing,
economic theory, development of the domestic and foreign scientists, the acts of Verhovna rada, President and
government. For statement and the solutions of lifted problems were used materials of international and national
scientific conferences and seminars. In work the methods of the statistical, economic, marketing and logic
analysis, grouping and generalisation of data were used a system approach. The theoretical and practical outcomes
are determined by the theoretical positions stated in a thesis, and outcomes of a research lead up to a level of the
concrete practical offers and recommendations, concerning introduction of elements of the mechanism of
management of a marketing information at the enterprise and improvement of information maintenance of
industrial marketing. Novelty. For the first time is offered: the scientific approach to distribution of functional
elements of a decision support system with allowance for specifies of the industrial enterprise, which provides
shaping SPPR from functional subsystems; the concept of an evaluation of an economic efficiency of a control
system of a marketing information, which provides an evaluation of parameters in three directions: efficiency of a
marketing information, efficiency of movement both processing of information streams and efficiency of
marketing measures; a technique of an evaluation of efficiency of a marketing information through use of the
differentiated approach to an evaluation of value of a marketing information. Is advanced: the technique of an
evaluation of a level of information maintenance of marketing at the industrial enterprise, which provides an
evaluation of a system of the internal reporting of the enterprise both choice and evaluation of criterions of
information maintenance of marketing. Has received further development.:structure both contents of process of
planning and organisation of a control system of a marketing information at the industrial enterprise; a technique
of creation of bank of marketing data at the industrial enterprise - fund of a marketing information as the list of
headlines, as structured description of an information. Introduction and orb of use: the techniques, developed in a
thesis, and recommendations for improvement of information maintenance and management of a marketing
information are approved and are entered into practice of organisation of marketing on industrial concern LTD
"Azovmash".The separate scientific development of a thesis were used for want of to preparation of educational



rates " Industrial marketing ", " Marketing researches ", " Marketing documentary policy ", degree and course
works. The practical significance of outcomes a research and their use in economic practice is confirmed by
appropriate helps
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