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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81

Tema gucepranii:

1. MapKeTVHroBa Oisi/IbHICTh MiAIIPUEMCTB HA PUHKY KapTOILIi

2. Marketing activities of enterprises in the potato market

Pedepar:

1. O6’eKT moCiIKeHHS: TpollecH 3[iiCHEHHS MAPKETUHTOBO] Aisi/IbHOCTI NiANPUEMCTB Ha pUHKY KapToIlii. MerTa:
PO3BUTOK HayKOBO-METOIWYHUX MiIXOLiB i po3po0Ka NPAKTUYHUX PEKOMEHTALN MO0 YAOCKOHATIEHHS
MapKeTHHIOBOI isJIbHOCTI MiJIIPUEMCTB Ha PUHKY KapToILli. MeToau: MoHorpadidyHuil, aHasli3, CUHTe3 Ta
IIOPiBHSIHHS, IPYIIyBaHHS, TpaiyHui, eKCIIepTHUX OL[iHOK, COIIi0JIOTIYHUX ONWUTYBaHb, MAPKETUHIOBUH aHali3,
3okpema SWOT- anasi3, EKOHOMiKO-MaTeMaTUYHE MOZEJIOBaHHS. HOBM3HA: BIiepllle OOIPYHTOBAaHO KOMIIJIEKCHUI
nipxizg 1o ineHTugikyBaHHS TUIIOJIOTTYHUX OCOOINBOCTEN CYO'€KTiB MAPKETUHTIOBOTO KaHAy MPOLYKLil
KapTOIJISIPCTBA Ta iX NOTpe6H, 110 L03BOINIIO BU3HAYUTY PUHKOBUI IPODisib BUPOOHMKA NPOAYKLii KapTOIISIPCTBA
Ta Or0 OCHOBHI MOTHBALiMIHi YUHHUKY [IPU 3IiICHEHHI F'OCIIONAPCHKOI NiSIIBHOCTI i MOMMMPUTH Ha HEl LiJIbOBUNI
BILJIMB MAapKETUHTIY, yJOCKOHAJIEHO IHCTPyMEHTApill 1iarHOCTYBaHHS BILJIMBY (PAKTOPIB MaKpo- Ta
MiKpOCepefoBUILa Ha FOCTIOAAPCHKY His/IbHICTD HMiANPUEMCTB IIPOTATOM «KUTTEBOTO» LUKy KapTOILIi K

MIPOAYKTY, MOJ€JIb IIePCIEKTUBHOI OLIIHKMA MiCTKOCTi pUHKY KapTOILJi, SIKa HA BiIMiHY BiJl iHIINX BPaXxOBy€e peajlbHUN



€KOHOMIYHMI NOTeHLiaJ CIOXKMBauiB nponykuii. Cpepa BUKOPUCTAHHS: Y AislTIbHOCTI AEP>KaBHUX MiIIPUEMCTB
[HCTUTYTY CinbChKOTO rocnogapcTsa 3axigHoro [losices HanionanpHoi akagemii arpapuux Hayk [I' « TyduHCbKe» Ta
HED «Esita», IpUBaTHOTO CiIbCbKOrOCIIONAPCHKOrO MifpruemMcTsa «CBiTaHOK», JlerapTaMeHTy arpolpOoMUCIOBOTO
Ppo3BUTKY PiBHEHCBHKOI 00J1aCHOI Iep>KaBHOI aIMiHiCTpallii, y HaB4aJIbHOMY ITpoLieci PIBHEHCbKOTO iHCTUTYTY

cnop’siHo3HaBcTBA KCY Ta PiBHEHCBKOTO [I€p>KaBHOTO I'yMaHITapHOTO YHiBEPCUTETY.

2. Object of study: the processes of implementing marketing activities of enterprises in the market potatoes.
Objective: development of scientific and methodological approaches and developing of practical recommendations
for improving the marketing activities of enterprises in the market potatoes. Methods: monographic, analysis,
synthesis and comparison, grouping, graphic, peer review, opinion polls, marketing analysis, including SWOT-
analysis, economic and mathematical modeling. Novelty: for the first time justified comprehensive approach to
identifying of typological features of subjects marketing channel potato products and their needs, that allowing to
determine the market profile of potato products manufacturer and its main motivational factors in economic
activities and extend on it target influence of marketing, improved diagnostics tools of influence macro and micro
factors on the economic activity of enterprises for "life" cycle of potatoes as product, model of prospective
evaluation of potatoes market size, which unlike other considers the real economic potential of product
consumers. Scope: in the activities of state enterprises of the Institute of Agriculture of the Western Polissya of the
National Academy of Agricultural Sciences such as SF "Tuchynske" and NEB "Elite", private farm "Dawn",
Department of Agricultural Development of Rivhe Regional State Administration, in the learning process of the
Rivne Institute of Slavonic Studies of the KSU and Rivne State Humanitarian University.
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