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1. MapkeTrHroBe yrpaBiliHHS Cy0'€KTaMUu TYPUCTUYHOI JisIJIbHOCTI

2. Marketing Management of the Tourist Enterprises

Pedepar:

1. localimpKeHO CyTHICTb MAPKETUHTOBOTO YIIPABJIiHHA Cy6'€eKTaMU TYPUCTUYHOI JisiibHOCTI YKpainu Ta ['pyaii,
[IPOBEIEHO NOPIBHANILHUI aHaJli3 TEpMiHIB "MapKeTUHIOBe yIpaBiiHHA" Ta "yIIpaB/liHHSA MapKETUHIOM",
OGI'PYHTOBAHO JJOPEYHICTb 3aCTOCYBaHHS KOKHOTO 3 HUX, C(OOPMYJIbOBAHO aBTOPChKE BU3HAYEHHS MAaPKETUHTOBOTO
VIPaBJiHHS Cy0'€KTaMU TYPUCTUYHOI JisiibHOCTI. CPOPMOBAHO CUCTEMY KPUTEPIiB Ta IOKA3HUKIB OL[iHKU
€(EeKTUBHOCTI MAPKETUHIOBOTO YIIPABJIiHHS, sIKa 6a3yeThCsl HA BPAXYBaHHI MAPKETUHIOBUX, EKOHOMIYHUX Ta
YIIPaBJIiHCbKUX aCIE€KTiB MAPKETUHIOBOTO yIpaBiiHHS. OGI'PYHTOBAHO 3aJI€XKHICTh CTYIEHS BIIPOBA/IKEHHS Ta
e(eKTUBHOCTI MAPKETUHI'OBOTO yIIPaBJliHHA MNiAIIPUEMCTBOM Bifl MApKETHHIOBO] 3PijIOCTi KEpPiBHUKA Ta
[iATOTOBJIEHOCTi KOMaHIY, iHAMKATOPaMHU SIKUAX € PiBEHb Y3rOIKEHOCTI IBOX IPYI (PaKTOPiB: KOMILJIEKCY OLIiHOK iX
OCOOUCTICHUX i KOMIETEHTHICHUX XapaKTE€PUCTHK, CIiBBiIHOILEHHS HA3BaHMX OLiHOK 3 PiBHEM BUKOHAHHS

MapKeTUHIOBHUX Ta yIPaBlIiHCbKUX QYHKIiH. PO3po6eH0 MeTOnIYHUI IiAXi 40 BIPOBAIKEHHS / YIOCKOHAJIEHHS



MapKEeTHHTOBOTO YIIPaBJliHHS CY0'€KTaMU TYPUCTUYHOI [isJIbHOCTI 3aJIE3KHO Bifl iX HaJIESKHOCTI 10 OfHiel 3 4OTUPbOX

rpyn "TpaguLioHaiCTiB", "MOYaTKiBLiB MaPKETUHTOBOTO YIIPABIiHHA", "TIOCiLOBHUKIB MAPKETUHTOBOTO
yIpaBiliHHS" Ta "/iepiB MapKETUHIOBOIO YIIPaBJIiHHA". 3alIpOIIOHOBAHO 3aCTOCYBaHHS KOMOIHOBAaHOTO €KCIIEPTHO-
iHTErpajJlbHOro MeTOAY [JIsi MATEMATUYHOTO OOIPYHTYBAaHHS BUOOPY KOMILJIEKCY 3aXO[IiB 3 ypaXyBaHHIM
HaJIe’KHOCTi Cy6'€KTIB TYPUCTUYHOI IisSJIbHOCTI 10 BUAJIEHUX I'PYII, IO 103BOJISE BUOPATHU HAMOLIbLI BiIIOBiIHNIA

KOMIIJIEKC 3aXO/IiB 3 IOCUJIEHHS IX KOHKYPEHTHUX TTO3ULLIN.

2. The thesis defines the scientific objectives in regard with the marketing management of tourist enterprises of
Ukraine and Georgia. The structure of criteria and indicators for evaluation of marketing management
effectiveness is formed, based on marketing, economic and managerial aspects of marketing management. The
micro- and macrofactors of tourist enterprises development in Ukraine and Georgia are investigated. The
methodical approach to the application / improvement of marketing management of tourism stakeholders,
depending on their affiliation to one of four groups: the 'Traditionalists’, 'Marketing management start-ups’,
'Followers of marketing management' and 'Marketing management leaders' is elaborated. In the dissertation is
proposed and justified the use of combined expertise and integrated method for the mathematical justification of
the choice set of activities for the tourist enterprises of designated groups, that allows selection of the most
appropriate package of measures to strengthen their competitive positions. Practical application of the scientific
and theoretical provisions and practical recommendations elaborated in the thesis will provide new vision of the
strategic development in times of market's transformations, which is vital to long-term success in the unstable and
highly competitive environment.
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