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1. OuiHoBaHHS €(PEKTUBHOCTI MaPKETHUHIOBOI AisJIbHOCTI NiIIPUEMCTB PO3[piOHOI TOPriBi

2. Effectiveness marketing assessment for retailers

Pedepar:

1. O6'eKT - MAPKETUHTOBA JiSJIbHICTb MiMPUEMCTB PO3APiOHOI TOpriBii.MeTa ~po3BUTOK TEOPETUYHUX ITOJIOKEHDb
Ta pO3pOOKa METOJIMYHUX i MPAKTUYHUX PEKOMEH 1Al 010 OL[iHIOBaHHS Ta MiABUIIEHHS e(PeKTUBHOCTI
MapKETUHIOBOI [isIJIbHOCTI MiATIPUEMCTB PO31Pi6HOI TOPriBii.Pe3ybTaTi - TEOPETUYHE y3arajlbHEHHS Ta HOBE
BUPIilLI€HHS] HAYKOBOTO 3aBJIaHHS, 110 BUSIBJISIETbCSI B OOTPYHTYBAHHI TEOPETUKO-METOIUYHUX MiIXOiB i po3poobii
MPAKTUYHUX PEKOMEH AN I0/I0 OI[iHIOBAHHS Ta MiABUIIEHHS e(PEeKTUBHOCTI MAPKETUHTOBOI MisSIbHOCTI
niAnpueMCTB po3ApioHOI TOpriBii.MeTOgUYHMI IHCTPyMEHTaPill iarHOCTUKU JIOSIJIBHOCTI ITOKYMLiB HA0yIU
[IOJAJIBLIIOTO PO3BUTKY: IOHATIMHUM anapar Teopii MApKETUHTY B YaCTHUHI YTOYHEHHS CYTHOCTI IIOHSITTSI
"e(peKTUBHICTb MAPKETHUHIOBOI [iJIbHOCTI ", METOANYHNI iHCTPYMEHTAapiil CTPATerivHOro aHasizy, HayKOBO-
IIPaKTUYHUI NiJXif, 10 YyIPaBIiHHSI MapKeTHHIOBOIO [isIBHOCTIO IiANPUEMCTB PO3/APiOHOI TOPTiBJIi.

2. Object of the work is marketing activity of retailers.Goal -development of theoretical positions and development
of methodological and practical recommendations for evaluating and improving the efectiveness marketing
assessment for retailers.Rezultaty - theoretical generalization and new solution of scientific tasks found in



substantion of theoretical and methodological approaches and develop practical recommendations for evaluating
and improving the efficiency of retail marketing torhivli. Metodychnyy diagnostic tools loyalty were further
developed: the conceptual apparatus of the theory of marketing in clarifying the essence of the concept of
"marketing effectiveness” methodological tools of strategic analysis, scientific and practical approach to
management marketing activity of retailers
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