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Pedepar:

1. Y nuceprauii 31ificHeHO KoMIIeKCHe aociimpkeHHs: KoHuenTty ARROGANCE y 6puTaHChbKill KapTUHI CBiTYy.
CucTeMaTu30BaHO OCHOBHI 3aCa/iy BU3HAYEHHS Ta TUIIOJIOTII KOHLEMNTiB. Y3arajJbHEHO MiIX0nu 10 IPo6ieMu
PO306I’KHOCTI B TPaKTyBaHHI KOHLEITY, IOHSTTS I 3HaY€HHS], HAa OCHOBI SIKUX 3pO6JIEHO BUCHOBOK IIPO JIOLiIbHICTD
PO3MEXKYBaHHS LJUX TEPMiHiB. PO3rssHyTO BU3HAUY€HHS KOHLENTY Y (ilocOQChKiil mapagurmi Ta MOXKJIMBOCTI 1Or0
BUKOPUCTAHHS B JIIHTBICTUYHUX JOCTiIXeHHsIX. [[poaHani3oBaHO c11oco6u BepOabHOI 06'eKTUBALlii KOHLETITIB K
CKJIa[IHMKIB KapTHHU CBiTy. 37ilicHeHO aHasi3 o6'ekTuBaLii KoHuenty ARROGANCE Ha JIeKCMKO-CEMaHTUYHOMY Ta
dpaszeosnoriyHOMy piBHSIX. BuOKpeMieHO OMiHAHTHI O3HAKU AOCJII)KyBaHOTO KOHLIENTY. [IpoBeeHo BibHUM
acoLiaTMBHMI €KCIIEPMMEHT Ta BCTAHOBJIEHO HallioHaNbHO-crienndiyne pozyminas koHnenty ARROGANCE y
OpPUTAHCBKIi1 CIiNBbHOTI. BUOKpeMJIEHO YMHHUKM (POPMYBaHHS OPUTAHCHKOI KapTUHU CBITY. JlocaimKeHo 3acoou

pernpeseHTallii KJacoBoi, HalliOHAJIbHOI, TeHIIEPHOI Ta JIIHIBICTUYHOI 3B€PXHOCTI.



2. This thesis is devoted to the comprehensive research of the concept of ARROGANCE. The approaches to the
definition of the concept from the point of view of cognitive science, psycholinguistics, linguistic philosophy,
linguoculture and sociolinguistics are systematized. The research focuses on the definition of a concept in
sociolinguistics, where it is presented as a specific understanding of reality in the minds of representatives of a
particular social group. The paper outlines the approaches to the problem of the difference between a concept,
notion and meaning based on which the conclusion is made to differentiate these terms. The definition of the
concept in the philosophical paradigm and the possibilities of its usage in linguistic research have been considered.
The concept has been defined as a clot of ideas and meanings that are infinitely realized in language. To outline the
classification parameters of the investigated concept and get a deeper understanding of its essence, the
dissertation examines and generalizes the leading approaches to the ways of concept typology. The means of
verbalization of concepts as components of the picture of the world are analyzed. The paper examines the
philosophical, ethical and sociopsychological definitions of the phenomenon of arrogance, which allows to
establish the causes of its existence in various spheres of social life. The psychological and social causes of
arrogance include the desire to surpass others, social rivalry, excessive self-esteem, disparaging attitude,
strengthening of personal authority, success in achieving power. The ways the concept of ARROGANCE is
represented on the lexico-semantic level have been investigated. The etymology of the lexemes that denote
arrogance has been considered and a component analysis has been carried out to outline the main semantic
features of the concept. The analysis of the definitions of arrogance has been performed and its main status
characteristics has been distinguished. The key synonyms to the lexeme arrogance are systematized. The notional
component of the concept under investigation is presented as a field model with the core, near-core periphery
and far periphery. The verbalization of the concept of ARROGANCE on the phraseological level is investigated
based on the analysis of 50 phraseological units. The phraseological units are grouped according to their semantic
composition. Based on semantic groups, the behavioral features of the concept of ARROGANCE are outlined. To
establish a nationally specific understanding of the concept of ARROGANCE in the British community, a free
associative experiment has been conducted. The associations reflect various aspects of British culture. Associative
reactions are classified according to the criterion of syntagmatic and paradigmatic associations. The associative
field of the concept of ARROGANCE has been constructed. The emotional and evaluative characteristic of the
investigated phenomenon has been revealed. Specific cultural stereotypes have been established and a set of key
features of the concept in the British linguoculture are singled out. The thesis explores the factors of the formation
of the British picture of the world. It has been established that British identity has been formed under the influence
of the country’s geographical isolation, Imperial spirit and colonization policy, social stratification of society, the
ideas of traditionalism and anglocentrism. The ways of representation of the concept of ARROGANCE are
demonstrated with the examples from fiction and mass media as well as modern speech samples and slang.
Arrogance based on social, national and gender identity has been investigated.
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