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1. TTasinn Imutpo CraHiciaBoBUY. MapKeTHHIOBI iHHOBAllii B yIIpaBiliHHI OpeHIOM Ha Mi’>KHapOJAHOMY PUHKY. —
Kgasnigikaniiina HayKoBa npalisl Ha [paBax pyKonucy. JlucepTraiis Ha 3100yTTsl HAyKOBOTO CTYII€HsI JOKTOpa
dinocodii 3a cnenianpHicTio 075 — MapkeTtusr (07 - YrpaiiHHs Ta agMiHicTpyBaHHs). — HarjioHanbHUM TexHIYHUN
yHiBepCcUTET «XapKiBCbKUI MOJIITEXHIYHUH IHCTUTYT», MiHiCTEpCTBO OCBITU 1 HayKu YKpainu, Xapkis, 2026 p.
Juceprauiiiny pob0Ty NIPUCBSYEHO NOTJINOTIEHHIO TEOPETUYHUX 3aCafl, PO3BUTKY METOIMYHMX I10JIOKEHD Ta
($hopMyBaHHIO HAYKOBO-TIPUKJIAHOTO iIHCTPYMEHTapilo opraxisariii yrpasiiHHSI MapKeTUHTOBUMY iHHOBALIisIMU B
crCTeMi Mi>XKHapOJHOTr0 OpEeHIMHTY NifnpreMcTBa. O6'€KTOM [OCiIP)KEHHS BUCTYIIAI0Th IIPOLIECH YIIPaBIiHHS
OpeH[IOM MiANpreMCTBA HA MIP)KHApOAHOMY PUHKY. [IpeiMeTOM OCIiIKEeHHS I0CTaa CYKyIHICTh TEOPETUYHUX
[10JI0KEHb, METOAVUYHYX ITiIXOIB Ta IPAKTUYHUX IHCTPYMEHTIB BIIPOBAJKEHH MAPKETHMHIOBYX iIHHOBALli! B

yIPaBJliHHS OPEHIO0M Ha MDKHApOJIHOMY PMHKY. MeTolo AucepTaliliHOi poOOTH I0CTaI0 BUBHAYEHHS TEOPETUYHUX



OCHOB Ta PO3p006Ka HAYyKOBO-METOIUYHUX PEKOMEHAALil o0 iMIIJIEMEHTALlii MApKETUHIOBUX iHHOBAlliil B
yIPaBJIiHHS OpPEHIOM MiIIIPUEMCTBA Ha MDKHApPOOHOMY PUHKY. HaykoBa HOBM3HA OZlep>KaHUX pPe3yJIbTaTiB [10JIsrae
Yy PO3BUTKY TEOPETUYHUX I10JI0KEHD, BLOCKOHAJIEHHI HAYKOBO-METOIUYHUX IIITXOIiB i HaflaHHI IIPAKTUYHUX
PEKOMEHANiN MO0 iMIJIEMEHTallil MADKETMHIOBUX iHHOBALi} B YIIPaBJIiHHS OPEHIOM MiANpUEMCTBA Ha
MIKHapOJHOMY piBHi. OCHOBHI [T0JI0KEHHS HAYKOBOI HOBU3HU I0OJIATAIOTh Y TAKOMY: YZIOCKOHAJIEHO: —
TeopeTUYHUI 6a3uc akTUBizallii MapKeTHHIOBUX iHHOBALIl B yIIpaBJliHHI 6pPEHOM Ha MiXKHAPOJHOMY PUHKY Yepes3
MaTpUyHe NOJaHHs 00’eKTa yNpaBJliHHA Ha [IepeTHHI NiAX0iB 10 6peHy Ta iHHOBALlill, OpieHTallil0 CUCTEMU Ha
IIOCSITHEHHS [JI0KaJIbHOTO PE30HAHCY, BUOKPEMJIEHHS LIBUIKOTO KOHTYPY T€HEPYBaHHS i TECTYBAaHHS JIOKAJIbHUX
rirnoTe3 Ta IOBiJIbHOTO KOHTYPY KOHTPOJIbOBAHOI €BOJIOL] I7106aIbHOTO iHBapiaHTy OpeHAy; — MeTOLUYHUHN Miaxis
IIO OLiHIOBAHHS CUJIA PE30HAHCHOTO IiJICUJIEHHS I7100aJIbHOTO iHBapiaHTy 6peHy MapKeTHHIOBUMU iHHOBalLliIMU
Ha OCHOBI 6araTOpPiBHEBOI CUCTEMU JIIHTBICTUYHUX 3MiHHUX i IIPaBUJI HEUITKOTO BUCHOBKY, 110 BUMIPIOE
yY3rOIKEHICTh LiJIiICHOCTI iHBapiaHTy, aleKBATHOCTI JIOKAJIbHOI afianTalii, KepOBAHOCTI iIHHOBALIITHOIO OHOBJIEHHS Ta
PE30HAHCHOTO BiIIIyKy ayAuTOpii; HabyIu [0AAbLIIOr0o PO3BUTKY: — METONWYHUI MifIXif 10 CLIEHapHOTO
MOJI€JIIOBAaHHS CTPATEriyHOro BUOOPY MigIIPUEMCTBA B YIIPaBJIiHHI iHHOBal[iiHUM PO3BUTKOM MDKHAPOJIHOTO
OpeHny, SKUM oeAHye NOpTQeNbHUN aHasi3 i3 CUCTEMHO-AMHAMIYHUM MOJEJIIOBAHHSM, YPaxoBye CyII€EPEeYHOCTI,
PHUBUKY U MiJICUIIIOBaJIbHI IETJi Ta 3abe3evyye po3Ioijl peCcypciB MK ry106aJbHUM IpOM GpeHIy i ioro
JIOKaJIbHOIO afalTallielo; — MexaHi3M pedIeKCUBHOIO YIIPaBJliHHS OPEHI-CIIiIbBHOTaMU Ha MiXKHAPOJHOMY PUHKY
4yepes aJjalTUBHE y3rOIPKEHHS iHBapiaHTy OpeHAy 3 O4iKyBaHHSIMMU Ta iHTEPIPETALisIMU CIIOXKUBAUiB, KAPTY
pedIIeKCMBHUX BIIMBIB i BAKOPUCTAaHHSI MaPKETUHIOBUX iHHOBALIil /17151 TIOJJOJIAHHS PO3PUBY MiXK 62KaHOIO
ineHTHYHICTIO Ta GaKTUYHUM CIIPUMHSITTSIM OpeHIy; — IIOJIOXKEHHS 111070 POpMyBaHHS iHCTUTYLIiOHAIbHOI
apxiTeKTypu peJeKCUBHOIO KOHTYPY JIOKaJIbHOI afanTallii r;ao6aabHOro iHBapiaHTy 6peHy 3 BUBHAUEHHSIM
IOIIyCTUMUX MEX BapiaTMBHOCTI, IPOLEIyp MOHITOPMHIY PeaKLiil ayguTopii Ta IPOTOKOJIIB yXBaJIEeHHS PillleHb
IIOZ0 MaclITabyBaHHS, JJOKAJIbHOI'O BUKOPHCTAaHHS ab0 BifiXuJIeHHs iHHOBALil. Y BCTyIi OGIPYHTOBAaHO aKTYyaJIbHICTb
IOCIIiIPKEHHSI, BU3BHAYEHO OT0 METY, 3aBIaHHS, HAYKOBY HOBM3HY Ta IIPAKTUYHE 3HAYEHHS OIEP>KAHUX PE3YyJIbTaTiB.
Y nepimomy po3zisii pO3KpUTO MapKETUHIOBI iHHOBALlii SIK IpKepeJIo CTIMKMX KOHKYPEHTHUX IIepeBar Ta
OOIPYHTOBAHO Nepexif, 10 eKOCUCTEMHO] NapagurMu Mi>xKHapOJHOrO OPEHINHTY Ha 3acafaX pedieKCUBHOrO
yIPaBJliHHS i CIIiBTBOpeHHS LiHHOCTi. CpOpMOBAHO OHTOJIOTIIO O0’€KTIB YIIpaBJIiHHS Ha NIE€PETHHI I'SITU MiIXO0AiB 10
MapKETUHTOBUX iHHOBALiH i II'SITU NMigXOAiB 10 OpeHAy. 3anpoBai)KeHO KOHLENT ITI0KaJIbHOIO PE30HAHCY Ta
LIMKJIIYHY MOJieJib 6ajlaHCyBaHHS HE3MIHHOTO sifipa 6peHTy i JIOKaJIbHOTO OHOBJIEHHS. Y IPyroMy po3mifi
IOCJIiIKeHO epeIyMOBY iHHOBALITHOTO PO3BUTKY IigIIPUEMCTB i HEOOXIIHICTh CTBOPEHHS MPOAYKLi 3 BUCOKOIO
IOIAHOI0 BAPTICTIO 1151 iHTerpauii y riobasnbHi saHLory. I1o6yioBaHO MaTpULio JUHaMiYHUX IpodisiB OpeHiB Ha
ocHOBi CAGR i koediuieHTa Bapialii, olliHeHO KOHIIEHTpalilo0 6PEHA0BOrO KalliTaly 3a KpuBuMHU JlopeH1a Ta
KoedinienTom [IxuHi. PO3po61eH0 HeUiTKy MOZesb OL[iHIOBaHHS IJI0KaJIbHOTO PE30HAHCY, L0 NTEPETBOPIOE
€KCIIePTHI Cy[PKEHHS Ha iHTErpasJIbHUI NTOKa3HUK KOHKYPEHTHOTO MO3ULiIOHYBaHHS. Y TPETbOMY PO31iJi
c(pOpMOBaHO iHCTPYMEHTapIill CLIEHAPHOrO MOJIEJIIOBAHHS PO3BUTKY MXKHAPOJIHOTO 6pEHy Ta CUCTEMHO-
IVHAMIiYHYy MOZEJIb BILJIMBY iHHOBALLil, K& BPaxOBY€ HEJIiHIMHICTD 1 4acoBi j1aru. PO3BUHYTO MEXaHi3M
pe(IeKCUBHOTO yIIPaBJliHHS OpEeHA-CIiIbBHOTaMH, KapTy IPUYMHHO-HACJIiIKOBUX BILJIMBIB i3 3aCTOCYBaHHIM
DEMATEL ta ORM, a TakoX iHCTUTYLilHi [IpaBUJIa JIOKAJIbHOI aganTauii. [IpakTryHi peKoMeHallii BIIPOBAI)KEHO Y
IiSJIbHICTD MIANIPUEMCTB i HaBYaJIbHUM Npouec. Kio4yoBi cj10Ba: MapKeTUHIOBI iHHOBALlil, YIIpaBIiHHA
Mi’KHApOJHUM GpeHIoM, OpeHI-CIIiIbHOTA, II106aIbHUH iHBapiaHT GpeHy.

2. Dmytro Pazii. Marketing innovations in international brand management - Qualifying scientific work on
manuscript rights. The dissertation submitted for the degree of Doctor of Philosophy in Management, specialty
075 - Marketing (07 - Administration and Management). — National Technical University «Kharkiv Polytechnic
Institute», Ministry of Education and Science of Ukraine, Kharkiv, 2026. The dissertation is devoted to deepening
the theoretical foundations, developing methodological provisions, and forming scientific and applied tools for
organizing the management of marketing innovations within the system of international enterprise branding. The
object of the research is the processes of enterprise brand management in the international market. The subject of
the research is a set of theoretical provisions, methodological approaches, and practical tools for implementing



marketing innovations in brand management in the international market. The purpose of the dissertation is to
define the theoretical foundations and develop scientific and methodological recommendations for the
implementation of marketing innovations in enterprise brand management in the international market. The
scientific novelty of the obtained results lies in the development of theoretical provisions, the improvement of
scientific and methodical approaches, and the formulation of practical recommendations for implementing
marketing innovations in enterprise brand management at the international level. improved: - the theoretical
framework for fostering marketing innovation in international brand management, based on a matrix
representation of the management object at the intersection of approaches to branding and innovation; - ta
methodological approach to assessing the strength of the resonant amplification of the brand’s global invariant
through marketing innovation, based on a multi-level system of linguistic variables and fuzzy inference rules;
further developed: - a methodological approach to scenario modelling of an enterprise’s strategic choices in
managing the innovation-driven development of an international brand, which combines portfolio analysis with
system-dynamics modelling, takes account of contradictions, risks, and reinforcing feedback loops; — a mechanism
for reflexive management of brand communities in international markets, implemented through the adaptive
alignment of the brand invariant with consumers’ expectations and interpretations, a map of reflexive influences,
and the application of marketing innovations to bridge the gap between the desired brand identity and its actual
perception; - conceptual provisions for developing the institutional architecture of the reflexive loop for the local
adaptation of the brand’s global invariant, including the determination of permissible limits of variability,
procedures for monitoring audience responses, and decision-making protocols concerning the scaling, local
application, or rejection of an innovation. The introduction substantiates the relevance of the research, defines its
aim and objectives, and presents the scientific novelty and practical significance of the results obtained. The first
chapter examines marketing innovation as a source of sustainable competitive advantage and substantiates the
transition towards an ecosystem paradigm of international branding based on reflexive management and value co-
creation. An ontology of management objects is developed at the intersection of five approaches to marketing
innovation and five approaches to the brand. The concept of glocal resonance is introduced, together with a
cyclical model for balancing the brand’s invariant core and its local renewal. The second chapter investigates the
prerequisites for the innovation-driven development of enterprises and the need to create high-value-added
products as a precondition for integration into global value chains. A matrix of dynamic brand profiles is
constructed on the basis of the compound annual growth rate (CAGR) and the coefficient of variation, while the
concentration of brand capital is assessed using Lorenz curves and the Gini coefficient. A fuzzy model for
assessing glocal resonance is developed, transforming expert judgements into a composite indicator of
competitive positioning. The third chapter develops a set of tools for scenario modelling of international brand
development and a system-dynamics model of the impact of innovation, which accounts for non-linearity and time
lags. The mechanism for the reflexive management of brand communities is further developed, along with a map of
cause-and-effect relationships constructed using DEMATEL and ORM, and institutional rules governing local
adaptation. The practical recommendations have been implemented in the activities of enterprises and
incorporated into the educational process. Keywords: marketing innovations, international brand management,
brand community, global brand invariant.
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2. Andriy A. Pylypenko

KBasigikamis: p.e.n., npodecop, 08.00.04



InenTudikarop ORCID ID: 0000-0002-6520-3146
JoparkoBa iHdpopmamnist:

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOM: XapKiBCbKUIl HAI[iOHAbHUI €KOHOMIYHUI yHiBEpCUTET iMeHi

CemeHna KysHeng

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa>KeHHS: npocniekt Hayku, Xapkis, Xapkiscbkuii p-H., 61166, Ykpaina
dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKy YKpaiHu

Inentudikarop ROR:

PeuenseHTu

BaacHe IlpizBume Im's I10-6aThKOBI:
1. Kituenko OsieHa MuKoJaiBHa

2. Olena M. Kitchenko

KBasigikamis: k.e.n., gou., 08.00.04
InenTudikarop ORCID ID: 0000-0002-3868-5653
JoparkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOHM: HaujoHanbHuil TEXHIYHMIA yHiBEpCUTET "XapKiBChKUIA

MOJIITEXHIYHUN IHCTUTYT"

Kopg 3a €IPIIOY: 02071180

Micue3Haxoa>KeHHS: Bys. Kupninyosa, Xapkis, XapkiBcbkuii p-H., 61002, Vkpaina
dopma ByacHOCTI: [lepxasna

Cdepa ynpaBriHHS: MiHicTepCcTBO OCBITH | HayKK YKpaiHu

InenTudikarop ROR:

Bsiacue IlpizBuuie Im's I1o-6aThKOBI:
1. YopHobpoBkina CaityiaHa BitaniiBHa

2. Svitlana Chernobrovkina

KBasigikamnis: k.e.n., gou., 08.00.04
I,quTI/I(I)iKaTop ORCID ID: 0000-0001-6309-6466
JoparkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOHM: HaujoHanbHuil TEXHIYHMIA yHiBEpCUTET "XapKiBChKUIA

MOJITEXHIYHUN IHCTUTYT"
Kopg 3a €IPIIOY: 02071180
Micue3Haxoa>KeHHS: Bys. Kupnnyosa, Xapkis, XapkiBchkuii p-H., 61002, Vkpaina

dopma ByacHOCTI: [lepxasna



Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

VIII. 3aKkJII04Hi BiZOMOCTi

Biacue IpizBuie Im's ITo-6aThKOBI Paiiko [liana Basnepiisna
rOJIOBH pagu

Biacue IpizBume Im's I1o-6aThKOBI Paiiko Jliana BasnepiisHa
rOJIOBYIOYOTO Ha 3acCiiaHHi

BiagmoBizasibHUM 32 MiATOTOBKY ITagiit ]mutpo
00JIiKOBUX JOKYMEHTIB

Peec'rpa'rop Opuenko TersiHa AHaTOJIiBHA

KepiBHuk Bigainy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peECTpallil0o HAyKOBOi IOpuenko TeTsHa AHaTosiiBHA

OisSIIBHOCTI




