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Pedepar:

1. Inceprariist € KOMIVIEKCHUM JOCTIiI)KEHHSIM TEOPETUYHUX, METOANYHHUX i IPAaKTUYHUX ACTIEKTIB yIIPABJIiHHS
MapKEeTUHTOBUMM KOMYHIKaLlisIMU KyPOPTHO-PEKPEALiTHOIO MiANIPUEMCTBA. 3iICHEHO aHali3 i CUCTeMAaTU3AalLiI0
HAyKOBUX IIOIJISIiB Ta [IOTJIN6JIEHO 3MICTOBHI 03HAaKU KypOpPTHO-peKpealiiiHoi nocayru. O6IpyHTOBAHO CUCTEMY
MapKETHMHTIOBUX KOMYHIKallill KypOpTHO-peKpeaLiliHOro NilIpUeMCTBA 3 ypaxyBaHHIM LIUpoBizallii
MAapKETUHIOBOI [isIJIbHOCTI. Y TepMiHOCHACTEMY IIPeAMETA JOCIIiIPKEHHS BBE€JIEHO MIOHATTS «OU(Y3HN OpEeHT
KypOPTHO-peKpeaLiiiHoro mifnprueMcTBa». Ha ocHoBi mozesni «VALS+» mociigkeHo Ta ineHTru(ikoBaHO CerMeHTH
CII0>XKMBayiB KypOPTHO-peKpealiiiHoi nocayry. 3apornoHOBaHO Ta allpOOOBAaHO METOMKY Ha OCHOBI
6araTOBUMipHOTO CTaTUCTUYHOTO aHaJIi3y MOKa3HUKIB. [IpencTaBieHo iHpopMaLifiHO-aHaITU4HE 3a0€3[1e4YeHHS]
yIIpaBJIiHHS MapKEeTUHIOBMMH KOMYHIKalLlisIMA KypOPTHO-PEKpeaLiiHOro mianpueMctsa. Po3po6sieHo Mogeb

BIJINBY CUCTEMU MapPKETUHTOBUX KOMYHIKAIIill HAa TOCIIOJAPChKY LisJIbHICTh KyPOPTHO-PEKPEALiiHOTO



nianpueMcTBa. 3alpoONOHOBAHO Ta AIPOOOBAHO METONWYHI MiXOAX 0 OLiHIOBAHHS Pe3yJIbTaTUBHOCTI YIIPABIIiHHS

MapKEeTUHTOBUMU KOMYHiKalliIMU KypOPTHO-PEKPEALiiHOTO MiATIPUEMCTBA.

2. The dissertation is a complex research of theoretical, methodical and practical aspects of management of
marketing communications of the resort and recreational enterprise. According to the results of the comparative
analysis of the essence of the resort-recreational service as a basic concept in the management of marketing
communications of the resort-recreational enterprise, the content of the service is compared and the following
are added: The system of marketing communications of the resort-recreational enterprise is substantiated taking
into account digitalization of marketing activity. The concept of "diffuse brand of a resort and recreational
enterprise" is introduced into the terminology of the subject of research. It is determined that the diffuse brand of
the resort-recreational enterprise is the result of multicomponent features of the resort-recreational service,
which are formed due to the interpenetration of the signs of the sanatorium-resort, hotel and recreational
services. The process of formation of the diffuse brand of the resort-recreational enterprise which reveals
qualitative attributes of the resort-recreational service concerning maintenance of personalized service and
formation of loyalty of consumers of the resort-recreational enterprise is offered. The theoretical basis of
management of marketing communications of the resort-recreational enterprise as a dynamic system is developed
through the analysis of features of communication interaction "resort-recreational enterprise-consumer” which is
provided by mass communications, empathetic marketing, emotional marketing, personalized marketing. It is
determined that the management of marketing communications of the resort-recreational enterprise is aimed at
achieving the goal of marketing activities of effective promotion of the resort-recreational service, providing
personalized service, forming segments of loyal consumers and creating a diffuse brand. Based on the "VALS +"
model, the segments of consumers of resort and recreational services were studied and identified, namely:
innovative, active, passive, conservative. The importance of choosing and differentiating the means of marketing
communication for each consumer segment is emphasized. Emphasis is placed on the peculiarities of the
formation of an immersive environment for the management of marketing communications of a resort and
recreational enterprise. The method is offered and tested on the basis of multidimensional statistical analysis of
indicators, a direct connection between indicators of marketing, operational, economic activity of the resort-
recreational enterprise and temporality of dynamics of expenses on types of marketing communications which is
caused by seasonality of functioning is established. In the conditions of reduction of significance of linear forecasts
parametric modeling allows to offer reasoned types of marketing communications for stimulation of consumer
demand for resort and recreational services. The information-analytical support of marketing communications
management of the resort-recreational enterprise is presented, the initial information of which is the regional
peculiarities of the enterprise functioning, the needs of the consumers of the resort-recreational service, the
components of the marketing communications system. Information and analytical support of marketing
communications management of the resort-recreational enterprise allows to substantiate the targets of marketing
activities and determine the optimal sequence of actions to achieve them, intermediate (current) criteria for
evaluating the results, namely the budget for marketing communications, marketing management effectiveness.
Models of influence of the system of marketing communications on economic activity of the resort and
recreational enterprise are developed. It is proved that the application of the analog model of estimating the
dependence of the amount of profit on the structure of costs for marketing communications of the resort-
recreational allows to determine the priority and economically justified type of marketing communications of the
enterprise. A method for evaluating the effectiveness of marketing communications management of a resort and
recreational enterprise is proposed and tested.
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