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2. Marketing management of industrial enterprises in the context of globalization

Pedepar:

1. O6'eKT BOCIIIPKEHHSL: YIIPABJIiHHA [isIJIbHICTIO IPOMHUCJIOBOTO MiJIIPUEMCTBA, SIKE (PYHKIIOHY€E B YMOBax
rjo6asnisallii pUHKOBOTO CEPELOBUIIA; META POOOTHU: PO3BUTOK HAyKOBO-METOAUYHOTO 320€311€4eHHSI CUHTE3Y
CHACTEMU MapKETHHIOBOIO YIIPaBJIiHHS IIPOMUCIIOBUM MiIIIPpUEMCTBOM i GOPMYyBaHHS peKOMEeHalliil 010
BIIPOBAPKEHHS {i B IPAaKTUKY rOCIIOAAPIOBAHHS CYO€EKTIB I7100a/IbHOr0 PUHKOBOTO CEPEAOBUIA; METOIMKA
IOCJiIKEHHS Ta anapaTypa: MeTOOM aHalli3y i CUHTe3y, iHAyKLii Ta AeyKuii, MOHOrpapidyHuil, eKCIIepTHe
OLIiHIOBAHHS Ta TAKCOHOMIYHUU aHaJi3, iMiTalliliHe MOZIEJIIOBAaHHS Ta CUCTEMHA AWHaMika, mepex [leTpi,
KOTHITHBHE MOJI€JIIOBaHHS Ta TOOYIOBY CEMAaHTUYHUX MEPEX, KIIaCTEPHUI aHai3, yHipikoBaHa MOBa
mogeimoBaHHs (UML), ananitTnyHa o6po6ka naHux (OLAP); TeopeTuyHi Ta IPaKTUYHI pe3yJIbTaTh: KOHLENTYyaJlbHi
[I0JIOKEHHS CUHTE3y CUCTEMU MAPKETVMHIOBOTO YIIPaBJIiHHA [IPOMYMCIJIOBUM IIiATIPUEMCTBOM, SIKi OPi€HTOBaHI K Ha

HigNOPSIKyBaHHSI MapKETHMHIOBIN apagyrmi ¥ po3nofisi y paMKax apXiTeKTypHO-CEPBICHOTO MPEICTaBIECHHS



YCTOSIHUX MOZEJIeN NisbHOCTI MiANPUEMCTBA, TaK i Ha Y3TOIPKEHE 3aCTOCYBAaHHS AMHAMIYHOI, CTPYKTYPHOI Ta
dyHKIiOHATBHOI MOZiesIell MapKETUHIOBOTO YIIPABJIiHHS i BUKOPUCTAaHHS KOHTMHYYMIB CUHTE3Y BifIIOBiIHOI
CHCTEMMU YIIPaBJIiHHS; TEXHOJIOTIIO OLIIHIOBaHHSI MAPKETHMHIOBOTO IIOTEHIIialy Ta PiBHS CTPATEriqYHO]I BilllIOBIHOCTI
HiANPUEMCTBA, BiIMiHHICTb SIKOI [10JISITA€ B PO3POOLi 1€Tali30BaHUX CXEM PO3KPUTTSI MAPKETUHTOBOTO MTOTEHLiaTy
Yyepes piBeHb MOro CTPATErivyHoi BifllTOBIZHOCTI Ta BpaXyBaHHI IIPUYMHHO-HACJIIKOBYX 3B'A3KiB MK HaIIpIMaMHU
IIPOSIBY CTPATEriyHoi BiOBIAHOCTI (BHYTPIIHbO, 30BHIIIHBO], CUHEPTreTUYHOI Ta KOMIIEHCATOPHOI); BU3HAYEHHS
IIOCJIiIOBHOCTI eTamiB i Npo@isnio po3pobku I peasisaliii MapKeTMHIOBOI KOHKYPEHTHOI cTpaTerii MignprueMcTBa,
BiJMIHHICTb IKUX MiCTUTbHCS B PEKYPCUBHOMY OPi€HTYBaHHI Ha OZHOYACHY Ta B3a€MOY3IOJIKEHY pearisaliiio
IIPOLIECiB CTPATETiYHOrO IJIAHYBAaHHS Ta CUHTE3y CUCTEMU MapKETHHIOBOTO YIIPaBJIiHHS, Ilepe6adeHHi
OLIiHIOBAHHS PiBHS 3aBEPUIEHOCTI TaKMX IIPOLECIB; METOOUYHUI MiIXill 0 PO3KPUTTS 3MiCTOBHOI Ta OpraHisaliiHoi
CKJIaZI0BOI MapKETHHIOBOTO YIIPABJIIHHA MMiAIIPUEMCTBOM, BiIMIHHICTb IKOTO MIiCTUTLCS B CYyTHICHOMY HallOBHEHHI
Ta CTPYKTYPYBaHHi NOHATTS "pOpMa MaPKETUHIOBOTO YIIPABJIiHHSA", TUIIOJIOTi3allii TaKuX (POpM [J1s1 TPOMUCIIOBUX
NiANPUEMCTB, BU3HAY€HHI HAaNPSIMiB 1 MOKJIMBOCTI 3MiHU (POPMU MapKETHUHIOBOI'O YIIPABJIiHHS; METOIUYHUN
niaxin go opraxizauii iHpopmanifiHoro 3abe3nedeHHs MapKETUHTIOBOTO YIIPaBJIiHHS, BiIMiHHICTb SIKOTO IIOJISITA€ B
IudepeHLialii Takoro 3a6e3ne4eHHs 4J1 €TalliB BUKOPHUCTAHHS Ta CUHTE3y CUCTEMU MapKETHUHIOBOTO YIIPABJIiHHS;
IIpeJMeT i CTymiHb BIIPOBAI>)KEHHSI: pO3POOKY BIIPOBAPKEHi B MpakTH4HYy HisnpHicTs [TAT "MotTop Civ", A1
"XapkiBcbKuil MamnHOOyAiBHUM 3aBog, "OEM", [IT1 "3anopizbke MamnHOOYiBHE KOHCTPYKTOPChKE 010po "IBY4eHKO-

[Iporpec"; cdepa BUKOPUCTAHHS: MAPKETUHIOBE YIIPABJIiHHS AisJIbHICTIO IPOMUCIIOBOTO MiANIPUEMCTBA.

2. Object of study: management of an industrial enterprise, which operates in a globalized market environment, the
purpose of the work: the development of scientific methods of synthesis of industrial enterprise marketing
management and development of recommendations to implement it in practice management subjects global
market environment, research methods and apparatus : Methods of analysis and synthesis, induction and
deduction, monographic, expert assessment and taxonomic analysis, simulation and system dynamics, Petri nets,
cognitive modeling and building semantic networks, cluster analysis, Unified Modeling Language (UML), analytical
processing (OLAP) , theoretical and practical results: conceptual synthesis of industrial enterprise marketing
management, which focused both on the marketing paradigm submission and distribution within the architectural
and service represent-established models of business, and the consistent application of dynamic, structural and
functional models of marketing management and use continuum corresponding control system synthesis,
technology assessment and marketing potential strategic level under the enterprise, the difference of which is to
develop a detailed schemes of marketing potential through strategic level of compliance and taking into account
causal relationships between strategic directions manifestation of compliance (internal, external, synergetic and
compensatory) determining the sequence of stages and profile development and implementation of competitive
marketing strategy of the company, the difference of which is contained in a simultaneous recursive orientation
and mutually implementation of strategic planning processes and synthesis of marketing management, predicting
evaluation of completeness of such processes, methodical approach to the disclosure of the content and
organizational component of marketing management, the difference of which is found in essentially filling and
structuring concept "form of marketing management" typology of forms for industry, identifying trends and
possible reshaping of marketing management, methodical approach to information of marketing management, the
difference of which is differentiation stages of the software application and synthesis of marketing management,
subject matter and degree of implementation: development implemented in practice JSC "Motor Sich" GP "Kharkov
machine-building factory" FED "GP" Zaporozhye Machine-Building Design Bureau "Ivchenko-Progress", the scope
of use: marketing management of industrial enterprise.
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