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IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TemaTHYHHX PYyOpPHK: 06.51

Tema guceprauii:
1. Po3BuToK couianpHoro mapketunry THK B ymoBax TpaHcdopmaliii CBiTOBOTO roCcrofapcTaa.

2. Social marketing development of transnational corporations under transformation of the world economy.

Pedepar:

1. Inceprarlist pUCBsY€HA OOCIIIPKEHHIO TEHAEHIIN PO3BUTKY COL[iaIbHOIO MAaPKETUHTY TPAaHCHAL[iOHAIbHUX
KOpIopani#i B yMoBax TpaHcdopmarii cBiToBoro rocrogapcTsa. ¥ poboTi mpoaHasi3oBaHO B3a€MO3B'SI30K €BOJIIOL]
cytHocTi Ta pyHKuil THK i3 npoliecamy cTaHOBJIEHHS MOCTiHAYCTPiaJIbHOTO CYCIIiIbCTBA, PO3KPUTO HOBITHI
iMIIepaTHBU PO3BUTKY coLjiaibHOro MmapkeTrHry THK K 0CHOBM KOPIIOpAaTUBHOI COLialbHOI BillIOBiNaNBLHOCTI.
Juceprauis MiCTUTb aHaJi3 IPUHLMIIB [100y10BU €(PEKTUBHOI cTpaTerii couianpHoro mapketurry THK, Busnauae
POJIb iIHCTUTYLIIMHMX MeXaHi3MiB J1s1 3a6e3eyeHHs TIOBHOLIHHO]I peanizauii KOHIen il coliaarbHOro MapKeTHHTY,
HaBOAUTb TEHIEHIIii PO3BUTKY 1Or0 OKpeMUX eJlIeMeHTIB. Y paMKax poOOTH PO3TIsfaloThes crienudivHi
0COOJIMBOCTI 3aCTOCYBAaHHS TE€XHOJIOTIH COLiaIbHOrO MapKeTHUHIY B yMOBax TpaHcopmallii HallioHaabHOi
€KOHOMiKHU, pO3pO6JIEHO MOJIeJIb B3A€MO3B'SI3Ky COLIiaJIbHOTO MAPKETUHTY Ta CTasI0i KOHKYPEHTOCIIPOMOXKHOCTI

l'Ii,lLl'IpI/IGMCTBa, BN3HAY€HO IIEPCIIEKTBY PO3BUTKY couiaanoro MApKETUHIY Ha BiT‘-II/IBHSIHOMy PUHKY Ta



OINTUMAJIBHUN QJITOPUTM 3ANIPOBAIKEHHSI KOHLEILi HA BITYN3HSIHUX IigIPUEMCTBAX.

2. The thesis deals with research of social marketing development of transnational corporations under
transformation of the world economy. The newest imperatives of transnational corporations social marketing
development as the background of corporate social responsibility are exposed. The thesis contains the analysis of
principles of effective social marketing strategy construction, the role of institutional mechanisms determines for
providing of valuable realization of social marketing concept, analyses progress of its separate elements. Within
the thesis the specific features of application of social marketing technologies are examined within conditions of
national economy transformation, the model of intercommunication of the social marketing and permanent
competitiveness of enterprise, the prospects of his development at the home market and optimal algorithm are
worked out.
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