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2. Modelling of enterprise's effective advertising policy

Pedepar:

1. O6'eKT BOCHITKEHHS: IPOLIECH YIIPaBJIiHHS PEKJIaMHOIO MOJITUKOIO MiATIpreMcTBa. MeTa JOCTiIKeHHS: MO0~
BaHHS PEKJIaMHO] NIOJIITUKY MigIIPUEMCTBA, 1O CIIPUSIE MiJi-BUIIEHHIO €(PEeKTUBHOCTI 10ro 30yTOBOI [isJIbHOCTI Ta
3abe3-11e4ye NOCITHEHHS] KOHKYPEHTHUX NlepeBar Ha pUuHKY. MeTo-1 JOCiIKEeHHS: CUCTEMHUI aHaJi3,
€KOHOMIKO-MaTeMaTUYHE MOJEJIIOBAHHS, EKOHOMIYHA IMHAMIKa, CTaTUC-TUYHI Ta CiTbOBI MeTOAM. Pe3ysbTaTu:
3aIPOIIOHOBAHO KOH-LIEMIiI0 CUHTE3y ePeKTUBHOI PEeKJIAMHOI IOJIITUKY IiANPU-€MCTBA, SIKy 32aCHOBAaHO Ha
BHMKOPHUCTaHHI IPUHLMIIIB CUCT€-MHOTIO IiAX0y i Teopii 6araTopiBHEBUX iepapxiYHUX CUC-TEM; PO3POOIIEHO
IVHAMiYHY MOJI€JIb CTPATEriYHOrO MJIaHy-BaHHS PEKJIAMHOI Jisi/IbHOCTI, 10 6a3y€eThCsl HA BUKOPUCTAH-Hi
IpUHLUITY MakcuMyMy [ToHTpsIriHa; po3p06seHO MOoesb ONTUMI3allil BEJIMYNHY PEKIAMHOTO OI0[IKEeTY
IiANPUEMCTBA, B OCHOBY SIKOI I1I0KJIaJI€HO 3aJI€5KHICTh €(DEKTUBHOCTI peKja-MHU BiJl KiJIbKOCTi BUXOJiB peKJIaMHUX
3BEPHEHbD; 3a[IPONIOHO-BAHO CMHTETUYHUI METOJ, PO3NOJiTy KOLITIB PEKJIAMHOIO OI0IKETY, B OCHOBY SKOTO
MOKJIaJIEHO KOMOiHAILiI0 METO/IiB IMHAMIYHOTO NIPOrpaMyBaHHs i MHOKHUKIB Jlarpanka; po3-po6J1IeHO KOMILJIEKC

MoJieJiell MeJlia-TIJIaHyBaHHS, IKi CMHTe-30BaHO 3 YPaxyBaHHSIM OCOOGJIMBOCTE TPOLIECIiB CIPUMHATTS Ta 3a0yBaHHS



peksiaMHoi iHpopmallii IOTEeHLiHUM CIIO>KHU-BadyeM; pO3pO6IEHO MOEJIb ONTHUMI3allil BAPTOCTi BUKOHAH-HS
[IPOEKTY CHHTE3Yy PeKJIaMHOI ITOJIITUKY MiAPUEMCTBA; pO3pO0JIEHO KOMILJIEKC MoJesiell OLiHKY e(PeKTUBHOCTI peK-
JIaMHOI MOJIITUKHU, SIKi CHHT€30BaHO 3 BUKOPHCTaHHSIM MeTO-ZiB aHaJoTil i nudepeHLianbHOro yrucaeHHs. HoBusHa:
KOHLIEMNLlist CUHTe3y e(eKTUBHOI PEKJIaMHOI IOJIiTUKY Mil-TIPUEMCTBA, Ky 32CHOBAaHO Ha BUKOPUCTAHHI IPUHLIUIIIB
CHCTEMHOTO IigXoAy i Teopii 6araTopiBHEBUX iepapXiuHNX CUCTEM, peasi3alis sKoi J03BOoJIsiE MiIBULINTH
eeKTUBHICTb 30yTOBOI Aisl/IbHOCTI MiAIpUEMCTBA i 3a6e31eYnTy HOMY JO-CSITHEHHS! KOHKYPEHTHUX [1lepeBar Ha
PHUHKY; AMHaMi4Ha MO-7€JIb CTPATEriYHOr0 IJIaHyBaHHS PEKJIAMHOI [isJIbHOCTI, 1110 6a3y€ThCsl HA BUKOPUCTAHHI
MIPUHIUITY MakKCUMYyMy TIOHTps-TiHa i BpaxoBye 3a1€XHICTh 06CTy 30yTY BiJl pEKJIaMHUX BUTPAT, 3aCTOCYBaHHS
SIKOi IO3BOJIsIE MAKCUMI3yBaTy JOXO[ MiANPUEMCTBA Bif 36yTy MPOIYKLii, 10 peKIaMyeTbCsl; KOM-TIJIEKC MOJieJlel
Mejlia-TJIaHyBaHHs, sIKi po3p00JIEHO 3 ypaxy-BaHHSIM OCOOJIMBOCTEH NIPOLECiB CIIPUMHSTTS Ta 3a0yBaHHS
pexyamHoi inpopMallii NOTeHUIMHYM CIIOKMBA4YEM i JO3BO-JISIIOTh CUHTE3YBaTU ONTHMMAJIbHI KaJl€eHIAPHi [1J1aHU
BUXOJly PEKJIAMHUX 3BEPHEHD, 110 320€3I1€4yI0Th MaKCUMaJIbHE OXO-TJIEHHS LilIbOBOi ayAUTOPIi 3 MiHIMaIbHUMU
BUTPATaMU; KOMILJIEKC MOJiesiell O1iHKY e(eKTUBHOCTI peKJIaMHOi MOJIi-TUKY, SIKi pO3POOJIEHO 3 BUKOPUCTAHHSIM
METO/IiB aHaJIorii i udepenLiaJbHOro YNCIEHHS, 10 AO3BOJISIIOTh OLiHUTH €KOHOMIUHY i KOMyHIKaTUBHY
e(eKTUBHICTb PEKJIAMHOI NO-JIiTUKY MiJIIPUEMCTBA Ta 3a00IirTH NPUMHSTTIO Hee(EeKTUB-HUX PillleHb W00 ii

peaizauii. O6saCTh BUKOPUCTAHHS: Mi>Krayy3esa

2. Object of research: enterprise's advertising policy management processes. Purpose of research: modelling of
enterprise's advertising policy, which promote to in-crease efficiency of an enterprise's marketing activity and to
reach the competitive advantages in the market. Meth-ods of research: system analysis, economic and mathe-
matical modeling, economic dynamics, statistical and network methods. Results: the concept of synthesis of an
enterprise's effective advertising policy, based on the sys-tem approach and the theory of multilevel hierarchical
systems, is offered; the dynamic model of advertising ac-tivity strategic planning, based on usage of maximum
principle of Pontryagin, is developed; the model of an enterprise's advertising budget value optimization, grounded
on dependence of advertising efficiency on an amount of advertising appeals, is developed; the synthetic method
of the advertising budget resources distribution, based on usage of the combination of methods of dynamic
programming and factors of Lagrange, is offered; the complex of media planning models, which are synthesized
with allowance for features of advertising information perception and forgetting by the potential consumer, is
developed; the model of optimization of the execution cost of an enterprise's advertising policy synthesis project is
developed; the complex of models of the advertising pol-icy efficiency estimation, which are synthesized with us-
age of analogies and differential calculus methods, is de-veloped. Novelty: the concept of synthesis of an enter-
prise's effective advertising policy, based on the system approach and the theory of multilevel hierarchical sys-
tems, realization of which allows to increase efficiency of an enterprise's marketing activity and to reach the com-
petitive advantages in the market; the dynamic model of advertising activity strategic planning, based on usage of
maximum principle of Pontryagin and taking into depend-ence of sales amount on advertising costs, application of
which allows to maximize the income of an enterprise's advertising production sales; the complex of media plan-
ning models, which are synthesized with allowance for features of advertising information perception and forget-
ting by the potential consumer and permitting to synthe-size optimum planned schedules of advertising appeals
circulations, providing a maximum spanning of a target audience with minimum costs; the complex of models of
the advertising policy efficiency estimation, which are synthesized with usage of analogies and differential calcu-
lus methods and allow to evaluate economic and commu-nicative efficiency of an enterprise's advertising policy
and to prevent acceptance of ineffective solutions on its realization. Field of use: inter-branch.
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