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2. The marketing strategy of development of economic complexes (on example of recreational complex ).

Pedepar:

1. Inceprariiio MprucCBsYeHO NOCiIKeHHIO TEOPETUYHUX i IPAKTUYHUX IUTaHb CTBOPEHHS MeXaHi3MiB (POPMYBaHHSI
KOMILJIEKCY ME€30MapKeTHHIY i PO3POOKM MAapKEeTUHIOBOI CTpaTerii pekpealiiiHoro Komiiekcy.JJocaimKkeHo
0CO6IMBOCTI i TEHAEHLii pO3BUTKY MAPKETUHIY 32 YMOB MIOr0 BUKOPMCTaHHS 151 iIBULEHHS €KOHOMIYHOTO
NIOTEHLiay Periony. 3arnpornoHOBAHO METOAM i MiAXOAY OLIHKY aKTYaJIbHOCTI PETiOHAJIbHOTO PEKPEALIITHOTO
MapKeTUHTY, BUOGOPY HOro 11iIbOBUX CErMEHTIB. BU3HaueHO TeopeTHUyHi [10JI05KeHHS 010 OLiHKYU e(eKTUBHOCTI

BUKOPUCTAaHHSA MAPKETNMHIOBUX TEeXHOJIOTik peFiOHa]’[bHI/IMI/I OpraHaMm praBJIiHHH.

2. The dissertation is devoted to research of theoretical and practical questions on building mechanisms of
mezomarketing mix and to the development of recreational complex's marketing strategy. Special features and
tendencies toward the development of marketing while using it for the encrease of region's economic potential
were investigated. The methods and approaches of the actuality of regional recreational marketing's valuation and
choosing its target segments were proposed. There are mentioned theoretical statements according the valuation
of effectiveness while using marketing technologies by regional managerial bodies.
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