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V. BizomocTi npo gucepraniio
MoBga guceprariii:
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Tema gucepranii:
1. TexHoJIOTii OMITUYHOrO MAPKETHHTY B AisIJIbHOCTI NOJITUYHUX NAPTill YKpaiHu

2. The technologies of political marketing in the activities of political parties in Ukraine

Pedepar:

1. O6'exT mocimpKeHHs - apTiliHa cucteMa YKpaiHy; MeTa - 3'sCyBaTy 3aKOHOMIPHOCTI PO3BUTKY IOJIITUYHOTO
MapKeTHHTY B YKpaiHi i cnenudiky BUKOPUCTaHHS MapKETUHTIOBUX TEXHOJIOTIH B IisI/IbHOCTI MOJITUYHUX NIAPTii;
METOJM: CUCTEMHMH, MeTO, "case study", CTPYKTYpHO-(PYHKIiOHAJIbHUIMA, iIHCTUTYL[iOHATIbHUM i
HEOIHCTITYL[iOHAIIbHUX, KOMIIAPAaTUBHUM Ta iHIII. Briepie BKa3aHo Ha AOLIbHICTb [I0E€IHAHHS OCHOB 3arajlbHOrO
MapKeTUHTy i moctmogepHicTcbkoi koHuenii JK. bonpisipa; BkazaHo Ha po30iKHICTh 3MiCTy HAYKOBUX KaTeropiii:
"MapKETUHIOBi TEXHOJIOTI MTOJIiTMYHOI NapTii® i "TexXHOJIOrl MOJIITUYHOrO MAaPKETUHTY, Ki BAKOPHCTOBYIOTh
NOJIITAYHI NapTii"; "maprifiHnii ToBap" i "NapTifiHuii 6peHa”; 4OBELEHO 3aIeXKHICTh JUHAMIKY PO3BUTKY TEXHOJIOTIN
MOJIITUYHOTO MAPKETUHIY B [iSIBHOCTI MOJIITUYHYX MapTiil Bif KOpPenLii Mi’k TUIIOM NapTiiHOI CUCTEMU,
BHOOPYOro 3aKOHOJIABCTBA Ta MOJIIPU3ALLi€I0 YKPAIHCBKOIO CYCIiIbCTBa. Pe3yabTaT JOCTiIKEeHHSI MOXYTb O6YTH
KOPVCHUMHU 1715 Cy0'€KTIiB apTiMHO-MIOJITUYHOTO XUTTS, BUKOPUCTaHIi B HABYAJIbHUX KypcCax 3 IUTaHb BUOOPYUX
TEXHOJIOTI} Ta MOJIITUMHOTO MAapPKETUHTY, MOJIITUYHOTO iMiIKMeNKiHry Ta 6peHauHry. C(OOpMYIbOBaHI BUCHOBKHY i

peKoMeHaallii BIpOBapyKeHi B iSIZIbHOCTI IBOX MiCLI€BUX MAPTIMHUX OcepenKax, FPOMaiChKill OpraHisatiii,



HapOJHOTO AEMyTaTa, BUKOPUCTOBYIOThCS B HaBYaabHOMY npoueci JouHY imeni Bacuins Cryca

2. The object of research is the party system of Ukraine; The goal is to reveal the patterns of development of
political marketing in Ukraine and the specific use of marketing technologies in the activities of political parties;
Methods: systematic, method "case study", structural and functional, institutional and neoinstitutional,
comparative and others. For the first time it was pointed out the expediency of combining the foundations of
general marketing and the postmodernist concept of J. Baudrillard; Is indicated on the divergence of the content of
scientific categories: "marketing technologies of a political party" and "technology of political marketing that

political parties use"; "party goods" and "party brand"; The dependence of the dynamics of the development of
political marketing technologies in the activity of political parties on the correlation between the type of party
system, electoral legislation and the polarization of Ukrainian society is proved. The results of the research can be
useful for parties in political and political life, they are used in training courses on electoral technologies and
political marketing, political image-making and branding. The formulated conclusions and recommendations are
implemented in the activities of two local party cells, a public organization, a people's deputy, are used in the
educational process of Vasyl' Stus Donetsk National University
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