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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Cleniaai30BaHOI BYEHOI pagu). [l 64.055.01

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKuil HAlliOHAbHUI EKOHOMIYHMIT yHIBEPCUTET iMeHi
Cemena KysHens

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa>KeHHsI: npocnekt Hayku, 9-A, m. Xapkis, XapkiBcbKuii p-H., XapKiBcbka 0671, 61166, Ykpaina
dopma BaacHOCTI:
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IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

ITloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI OCOOHM: XapKiBChbKUMil HALIOHAJILHUI €KOHOMIYHMIi YHiBEpPCUTET imMeHi

CemeHa KysHens

Kopg 3a €IPIIOY: 02071211

Micue3HaxoaKeHHS: 61166, m. Xapkis, npocrnekt Hayku, 9 a
dopma BaacHOCTI:
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ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. YripaByiHHS B3a€MOBITHOCMHAMU IPOMUCJIOBUX MiANIPUEMCTB 3i CITIO)XMBAaYaMU B CUCTEMi MapKETUHTY

2. Relationship management businesses with consumers in the marketing system

Pedepar:

1. O6’eKT HOCIiI>)KEHHS: MPOLEC YIIPAB/IiHHS B3a€MOBITHOCUHAMY NIPOMHUCJIOBUX MiAIIPUEMCTB 3i CIOKMBaYaMU
IIPOAYKIIii; MeTa po6OTH: TeOpeTUYHe OOIPYHTYBAHHSI Ta PO3BUTOK METOOMYHUX ITOJIOKEHD LI0JI0 YIIPABJIiHHS
B3a€MOBIIHOCMHAMU ITPOMHUCJIOBUX IiAIIPUEMCTB 3i CIIOKMBA4YaMHU, & TAKOX Y OCKOHAJIEHHSI HAYKOBO-TIPAKTUYHUX
pEeKOMEHALill CTOCOBHO IIJIAaHYBAaHHS Ta peasisalii cTpaTerii ynpasiiHHA UMY B3a€MOBITHOCMHAMU; METOAMKA
IOCTIiIPKEHHS Ta anlapaTypa: abCTpaKTHO-JIOTIYHUI METOJ, METOZ, aHaJi3y i CUHTE3y, TEOPETUYHOrO y3arajabHeHHS,
METOJIY CTATUCTUYHOTO Ta TEXHIKO-EKOHOMIUYHOr0 aHai3y, MeTOJ, eKCIIEPTHUX OLiHOK, 6araToOBUMIpHOTO
(aKTOPHOrO Ta perpeciiiHoOro aHasnisy, MaTpUYHUI Ta rpadiyHuil MeTOIM, IPyIyBaHHS, €KOHOMIYHOTO aHali3y;
TEOPETUYHi Ta IPAKTU4HI PE3YJIbTAaTH: METOIUYHI [10JI0KEHHS 1010 PO3PO0JIEHHS Ta BUOOPY CTparTerii yrpaBiiHHs
B3a€MOBIJHOCHHAMU IIPOMHUCJIOBOTO MiJIIPUEMCTBA 3i CIOKMBA4YaMU, SIKi 6a3yI0TbCS Ha KOHLEILi MAPKETHUHTY

BigHOCHH, (paKTOpax, 0 CIPUSIOTh (POPMYBAHHIO Ta PO3BUTKY B3a€MOJIil MiX IPOMHUCIJIOBUMU IiJIIPUEMCTBAMH,



MOYKJIMBOCTSIX CTBOPEHHS JOJIaTKOBUX [IePEBar B IPOoLeci 06YI0BY B3a€EMOBITHOCHH MIX MiATIPUEMCTBAMY;
METOAVYHUY MiAXif, 1O aHasi3y TPyl CIIOKMUBAYiB, 3 IKUMHU CIIBIPALIOE Ta NIJIaHY€E HAJIAroJKeHHS JOBTOTPHUBAJINX
B32€MOBIIHOCHH MiJIIPUEMCTBO, KU 6a3y€TbCSI HA BUKOPUCTAHHI KOMIIJIEKCHOTO OLIiHIOBaHHSI CIIOXKMBAYiB 32
IIOIIOMOTOI0 NT0eHaHHY pe3ynbTaTiB ABC - XYZ — aHasi3iB, 3aCTOCYBaHHS CUCTEMU [TOKa3HUKIB EKOHOMIYHOTO
OLIiHIOBaHHS; METONYHE 3a6e3Te4eHHs YIIPaBJIiHHS B3a€MOBIIHOCHHAMMU TiJIIIPUEMCTBA 3i CIIOKMBaYaMH, SIKe €
o0'eHye Y LijlicCHy MOZIeJIb TEOPETUYHI Ta eMITipUYHi METOY AOCiIPKEHHS BiTHOCUH MiJIIPUEMCTB 3
BHMKOPHCTaHHSIM (YHKIiOHA/IBHOIO MiIX0y B YIPaBJliHHI; IOCJiJOBHICTb OLiHIOBAaHHS B3a€MOBIIHOCUH
MalMHOOYIiBHOTO MiAIIPMEMCTBA 3i CIIOXKMBA4YaMH, SIKa BPAXOBYE SIKiCHI Ta KiJIbKiCHI XapaKT€pPUCTUKHU BiTHOCHH i
BUSIBJISIE iXHill BIUIMB Ha LiHHICTb BiIHOCHH; BUBHAYEHHS OHSATTS «MAPKETUHT B3AEMOBIIHOCUHY, TiJ, IKUM
IIPOIIOHYETHCSI PO3YMITH [is/IbHICTb 3 GOPMYBaHHS Ta PO3BUTKY BilHOCHH IiATIPUEMCTB, 110 Nlepedavae
BUSIBJIEHHS Ta CTBOPEHHS IOJATKOBUX II€PEBAr, BCTAHOBJIEHHS Ta MiATPHUMKY LOBFOCTPOKOBUX i B3A€EMOBUTITHAX
BiJHOCHH 3i CIOKMBayaMHu, [10CTa4aIbHUKAMU, IUCTPUG IOTOPaMU 3 METOIO 3a6e3Te4eHHs iXHbOTO e(PEeKTUBHOTO
PO3BUTKY, IOJIIIIEHHS JOOPOOYTY yYaCHUKIB B3a€MOJi i CycHizbCTBa B L[iJIOMY; CTYIIiHb BIIPOBAIKEHHSI: PO3POOKHU
BIIPOBAPKEHI B IpakTU4HYy HisnbHicTb TOB «OIITA JITI», HBII «XapTpou-Ilnant» JITH (TOB); cdepa

BUKOPUCTAHHSA: yl'[paB.T[iHHH B33€MOBiILHOCI/IHaMI/I ITPOMUCJIOBUX Hi,[[le/IeMCTB.

2. The object of the research: process of relationship management industry with consumers; The purpose of work:
theoretical basis and development of methodological provisions for relationship management industry with
consumers, improving scientific and practical advice on planning and implementing strategies to manage these
relationships; research methodology and instruments: abstract-logical method, analysis, synthesis method, the
method of theoretical generalization, statistical methods and technical-economic analysis, the method of expert
estimates, multivariate methods of factor and regression analysis, matrix and graphical methods, the method of
clustering, the method of economic analysis; theoretical and practical results: methodological provisions for the
development and selection strategy of industrial enterprise relationship management with customers, based on
the concept of relationship marketing, factors that contribute to the formation and development of cooperation
between industry, the possibility of creating additional benefits in the process of building relationships between
companies; methodical approach to the analysis of customer groups collaborating with and plans to establish long-
term relations company, which is based on the use of a comprehensive assessment of consumers by combining the
results of ABC-XYZ - analyzes the use of indicators of economic evaluation; methodological support relationship
management business with customers, which is an integrated model combines theoretical and empirical research
methods business relationship with the functional approach to management; sequence estimation relationships
engineering enterprise with customers, which takes into account qualitative and quantitative relationships and
reveals their impact on the value of relationships; definition of relationship marketing has been specified as an
activity on forming and developing relationships that aims to meet the needs of all participants and consists of
identifying and creating new value, creating and maintaining long-term, mutually beneficial relationships with
customers to ensure the effective development of enterprises, improve the welfare of its participants and society
as a whole; degree of implementation: developments are implemented in practical work Co. Ltd. "OPTA LTD", SPE
"Khartron-Plant" Ltd. (Co. Ltd.); the sphere of application: customer relationship management industries.
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VII. BizomocTi npo odinifiHHX ONIOHEHTIB Ta PELeH3€HTIiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBumie Im's Ilo-6aTbKOBI:

1. Oknanpep Muxaiio AHaTOJINOBUY
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KBasniikamis: n.e.u., 08.06.01
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1. TTonoa Jlrogmuna OjekciiBHa
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JoparkoBa indopmamnist:
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