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2. Marketing solutions modeling in productive complex's management

Pedepar:

1. O6'exT mocnifKeHHs: YIIpaBliHHI MapKETMHIOBUMHU NIPOLIECAMU Y BUPOOHMYO-CIIOKUBUMX CUCTEMaX. MeTa
nocuinkeHHs: [TinBuIlleHHS SIKOCTi yIPaBJliHHS BUPOOHUYOIO CUCTEMOIO, 1110 PYHKIIOHYyE B yMOBAaX PUHKY Ha OCHOBI
€KOHOMIKO-MaTeMaTUYHOI0 MOJIE€/II0OBAaHHSI MAaPKETUH-TOBUX pillleHb. METOIN OOCTiIKEHHS: EKOHOMIKO-
MaTeMaTu4He MOJIEJIIOBAHHS, iIHCTPYMEHTAJIbHI 3ac06U 1 iHpOopMaLlliliHi TeXHOJIOTii NPUIHSTTS YIPaBIiHCbKUX
pimens. Pe3ynbpraTti: 3aniporoHOBAHO KOHLETLIIO T00Y0BYA CUCTEMU MAaPKETUHTOBOTO YIIPABJIiHHS BUPDOOHNYOI0
CHACTEMOIO B PUHKOBUX YMOBAXx; Ha OCHOBI KOHIIEMIIii 100y10BaHO KOMILJIEKC MOZeJIel Ta METO/iB MAPKETUHIOBOTO
VIPaBJIiHHS BUPOOHULTBOM B YMOBAaxX PMHKOBOI KOHKYPEHIIil: MOJeJli i MeXaHi3MU BUpIlIeHHs 33134
MapKEeTHHTOBOTO YIIPABJIiHHS, SIKi BUPaXXal0Th B3a€EMHI iHTEpecH CIIO>KMBAYiB i BUPOOHUKIB 3 ypaxyBaHHSIM
KOHKYypEeHLLii, pu3uKy, YAHHUKA 4Yacy, iHQJsLil Ta JO3BOJISIIOTh IPUMHSTY HalKpallle pillleHHS; MOZiesIb CTPYKTYPHOI
CTaJIOCTi MPOMUCJIOBOTO KOMILJIEKCY, SIKa BPAXOBY€ CUHEPIeTUYHUN e(EeKT [IpY 3pOCTaHHI MaclITabiB BUPOOHMLITBA
Ta 3a6e3Meyye y BU3HaU€HUX YMOBAX MifBUILE HHSI €(PEKTUBHOCTI Oro (PyHKILIOHYBaHHS; MEXAHI3MU IIPUIHSITTS

MapKeTUHTOBUX PillleHb Y KOMyTaTUBHIH MOJITULL, 1110 JO3BOJISIIOTE BUOPATH HAMKpAIlXil HAlIpSIMOK y PeKJIaMHi



IisIIbHOCTI; MeXaHi3M JieBepilpKa Ipyu BUOOPI LiIbOBOI ayAUTOPIii B peKJIaMHiil AislIbHOCTI, SIKUI1 BpaXOBye
Pi3HOMAaHITHI TPYNIM CIIO>KMBAYIB i €TaNu KUTTEBOTO LIMKJIY NPOIYKTY, 10 JO3BOJISIE PETYJIOBATH BUTPATY;
3aIPOIIOHOBAHO iHTErpOBaHy cUCTeMY iH(popMalliiiHOi MiATPMMKY MapKeTHHIOBOTO YIIPaBJIiHHS BUPOOHUL]-TBOM.
HoBiTHiCTb: KOHLENLis M00YI0BY CUCTEMU MapPKETHHIOBOIO YIIPABJIiHHS BUPOOHUIITBOM; MOJieJli BUPILIEHHS 33134
MapKeTHMHTOBOTO YIIPaBJliHHSI BUPOOHMLITBOM 3 ypaxXyBaHHSIM KOHKYPEHLIii, pU3MKy, YMHHUKA Yacy Ta iiHQuisuii;
MeXaHi3MU MPUNHSTTS MAPKETUHIOBUX PillleHb Y KOMYTaTUBHIl NOJITUL Ta YIIPaBIiHCHKOTO JieBepinska npu Bubopi
LiJIbOBOI ayAUTOPIi B PEKJIAMHIN AisI7IbHOCTI; MOZEJb CTPYKTYPHOI CTAJIOCTI IPOMUCIIOBOTO KOMILJIEKCY, SIKa

BPaxXOBYy€e CUHEPreTUYHUI eeKT Npy 3pOCTaHHI MacIITa6iB BUPOOHULTBA. O61aCTh BUKOPUCTAHHS: MiXray3eBa

2. Object of research: management of marketing processes in productive and consumption systems. Purpose of
research: management quality enhancement in productive system, functioning in market conditions based on
economic and mathematical modeling of marketing decisions. Methods of research: economic and mathematical
modeling, informational technologies and tools for decision-making. Results: Conception of marketing
management system's creation under market conditions is suggested; complex of models and methods of
marketing management of production based on the conception under market conditions: models and mechanisms
for solution of marketing management problems expressing mutual interests of consumers and producers with
respect to competition, risk, time factor, inflation and allowing to make a better decision; model of structural
stability of productive complex, reflecting synergetic effect by production scaling and providing in some
conditions functioning's efficiency increase; mechanisms of marketin g decision-making in commutative policy,
allowing to choose the best direction of advertising activity; leverage mechanism in target auditory choose in
advertising activity taking into account the different consumers groups and lifetime phases, that allow to arrange
the costs; integrated system of informational support of marketing management of production is suggested.
Novelty: Conception of marketing management system's creation; models for solution of marketing management
problems of production with respect to competition, risk, time factor and inflation; mechanisms of marketing
decision-making in commutative policy and management leverage mechanism in target auditory choose in
advertising activity; model of structural stability of productive complex, reflecting synergetic effect by production
scaling. Field of use: inter-industrial.
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