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1.V npucepratii NponoHyeTbCs KOMIIJIEKCHAN MIJXiJ 0O aHasi3y aHIJIOMOBHUX TOPrOBUX Ha3B. JJOCIiIKEHHS
30CEPEIHKEHO HA BUSBJIEHHI CTPYKTYPHUX, CEMAHTUYHUX i IParMaTUYHUX OCOOJIMBOCTEN TOPrOBUX Ha3B Y BEO-
caitax mepexi IHTepHeT. TOpProsi Ha3BU PO3IJISATAIOTHCS SIK FPyNia OHOMAaCTUYHUX OJIUHULb Y JIEKCUKO-
CEMaHTU4HIll cUCTeMi CyyacHOI aHTJIilicbKOi MOBU. B pOOOTi pO3KPUTO CYTHICTH [TOHSTTS "TOProsa Ha3pa",
BM3HAUY€HO OCHOBHI MOBHI Il 103aMOBHi (PYHKIIii TOProBUx Ha3B, JOCJiIKEHO 30ATHICTh TOPrOBUX HA3B IEPEXOJIUTU
y KJ1aC 3arajibHUX Ha3B. YCTAHOBJIEHO OCHOBHI CTPYKTYPHi TUIIM, MOJIE€JIi CJIOBOTBOPEHHS, IIJIIXU YTBOPEHHS Ta
rOJIOBHI JpKepeJia MOXOIKeHHs aHTJIOMOBHUX TOProBux Ha3B. Crienudika mparMaTuyHOro aCleKTy aHTJIOMOBHUX
TOProBUX Ha3B PO3KPHUTA 33 JOIIOMOIOI0 PEKJIAMHUX CJIOTaHIB, sIKi HECYThb AOJATKOBY iHOpMaLlilo PO TOProsi
Ha3BHU i CIOHYKAIOTh aipecarTa [0 Aii. 3acToCyBaHHS Cy4aCHOi KOMYHIKaTUBHO-(DYHKLiIOHAIbHOI IapaAUrMu IIpU
BUBYEHHI aHIJIOMOBHUX TOPTrOBUX Ha3B y BeO-caliTax Mepesxi IHTepHeT 103BOJINIO BCTAHOBUTH, 11O YCIIilIHE

(yHKLiOHYBaHHS TOPrOBUX Ha3B iBIJIMB Ha afipecara 3ajIeXKaTh Bifi iXHiX CTPYKTYPHUX, CEMAaHTUYHUX Ta



IIparMaTUYHUX OCOOJIMBOCTEN.

2. The dissertation presents an integrated approach to the analysis of English trade names. The thesis focuses on
the study of structural, semantic and pragmatic peculiarities of trade names on the Internet web-sites. Trade
names are regarded as a group of onomastic units in lexico-semantic system of English. In the research the notion
of "trade name" is defined, the main linguistic and extralinguistic functions of trade names are highlighted, the
trade names' ability to become common nouns is investigated. Main structural types, word-forming patterns, ways
of creation and basic sources of English trade names origin are determined. The specificity of English trade names'
pragmatic aspect is revealed through advertising slogans, which carry additional information about trade names
and induce the recipient to action. The application of current communicative and functional paradigm to the study
of English trade names on the Internet web-sites allowed to assert that trade names successful functioning and
their influence on the recipient depend on their structural, semantic and pragmatic features.
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