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Pedepar:

1. ¥ puceprauii BOCIiIKEHO TEOPETUYHI, METOMYHI Ta NPAKTUYHI IMTAHHS MO0 YIIPABJIiHHS MAaPKETUHIOBUMU
KOMYHiKalisiMu 6aHKiBCbKUX Omepaliil. BusHaueHO KOHLeNTyasbHi 3acafgy o6yJ0BU CUCTEMU YITPaBIliHHS
MapKEeTMHTOBUMU KOMYHiKaljisiMu 6aHKy. CUCTeMaTU30BaHO iHCTPYMEHTH MapKeTUHIOBUX KOMYHiKallil,
PO3LINPEHO iX NepeJiiK Ta 0OrPYHTOBAHO AOLINIBHICTb iX BUKOPUCTAHHS B OaHKIBCBKill AisJIBHOCTI. Y poOOTi
QHaJi3yeThbCs Ois/IbHICTb BITYM3HSIHUX OAHKIB 3 [1O3ULIII IKOCTi yIIPaBIiHHS MapKEeTUHIOBMMU KOMYHIKaLiSIMUA.
OO6rpyHTOBaHO BIIPOBAIKEHHSI IPOrPaMHO-1IiJIbOBOIO MiAX0y Y IpoLieci MyIaHyBaHHsI MapKeTUHIOBUX KOMYHIKaIil
6aHKiBChKUX OIepaliili Ha OCHOBI CKJIaJlaHHS 1[iTbOBUX KOMIIJIEKCHUX MTPOrpam. 3alporoHOBaHO iepapxito

COLLiaJIbHO—I'ICI/IXOJIOFi‘-IHOFO CTaHYy CIIOKMBa4a, 0 q)OpMyeTbCH I'IiJ_I BITJINBOM LliJIbOBI/IX KOMIIJIEKCHUX ITpOTrpaM



MapKeTHMHTOBUX KOMYHIKallill 6aHKiBCbKUX onepaliil. Po3pobsieHa crucTema MNOKa3HUKIB, 1[0 BUKOPUCTOBYETLCS OIS
KOHTPOJII0 €(pEKTUBHOCTI BUTPAT Ha OLHY 0CO0Y, 10 IepeiIia 10 HACTYIIHOTO PiBHS iepapXidyHoi MoAeIi.
3anpornoHOBaHO Ta OOIPYHTOBAHO MEXaHi3M BM3HAU€HHS KiJIbKOCTI JIOSITIbBHUX KJIi€EHTIB 6aHKy. Y po6oTi po3pobiieHo
HayKOBO-METOIWYHUH MiJXif, 10 BUBHAYEHHS CTPYKTYPU BUTPATHOI YaCTUHY OI0PKETY MapKETHUHIOBUX
KOMYHiKallii1 6aHKy Ha OCHOBI gudepeHuialii e(peKTUBHOCTI BIIJIMBY KOMYHIKallilHUX iHCTPYMEHTIB Ha Pi3Hi rpynu
KJIi€HTIB.

2. The dissertation examines the theoretical, methodological and practical issues concerning the management of
marketing communications of banking operations. The conceptual basis for building management systems of bank
marketing communications was defined. Systematized marketing communications tools, expanded their list and
expediency of their use in banking activity. In the dissertation activity of native banks is analysed from position of
marketing communications management quality. The leading role of program-target approach in marketing
communications planning process, which is based on the target complex program, is grounded. The hierarchy of
social and psychological condition of the consumer was proposed, which is formed under the influence of the
target complex programs of marketing communications of banking operations. The system of indexes, which is
used for control of expens efficiency on one person which passed to the next level of hierarchical model, is
developed. The mechanism of determining the amount of banks loyal clients is offered and grounded. Formalized
approaches to determining the structure of expenditures bank marketing communications based on
differentiation efficiency impact of communication tools and customer groups.
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