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1. YnpaBiiHHSI MapKETMHIOBUMU KOMYHIKalisSIMY OaHKIBCbKUX OIepalii

2. The marketing communications management of the banking operations

Pedepar:

1. ¥ puceprauii ociigpKeHO TEOPETUYHI, METOOWUYHI Ta MPAaKTU4HI NATaHHA 00 YIIPABJIiHHSI MaPKETUHTOBUMU
KOMYVHIKalisiM1 6aHKiBCbKUX Oll€paliil. BusHaueHO KOHLENTyasbHi 3acafiy NOOYJOBU CUCTEMU YIIPABJIiHHS
MapKeTHMHTOBMMU KOMYHIKalisiMU 6aHKy. CUCTEMATU30BaHO iHCTPYMEHTH MapKETUHTOBUX KOMYHIKaILil,
PO3LINPEHO iX Nepesiik Ta 00rPyHTOBAHO AOLINIBHICTb iX BUKOPUCTaHHS B 6aHKIBCBKil AisybHOCTI. Y po6OTi
aHaJli3yeThCsl AisVIbHICTD BITUM3HSIHUX OAHKIB 3 MO3ULi SIKOCTI yIIPaB/IiHHS MapKETUHIOBUMU KOMYHIKaLlisSIMU.
OO6rpyHTOBaHO BIPOBAIKEHHS IPOrPaMHO-LiIJIbOBOTO MiIXOLYy Y IPOLEC] MJIaHyBaHHS MaPKETUHIOBUX KOMYHiKaIlill
0aHKiBCbKHUX OIIepallili Ha OCHOBI CKJIaJaHHS [IiJIbOBHUX KOMILJIEKCHUX IIPOrpam. 3arrporiOHOBaHO iepapxiio
COIL1iaJIbHO-TICMXOJIOTIYHOr0 CTaHy CIIOKMBAYa, 0 GOPMYETHCS il BIUIMBOM 11iJIbOBUX KOMIIJIEKCHUX IIPOrpamM
MapKETHMHIOBUX KOMYHIKallill 6aHKiBCbKUX onepaliil. Po3pobieHa cucrema NoKa3HUKIB, 1[0 BUKOPUCTOBYETBCS 1J14
KOHTPOJII0 €(PEKTUBHOCTI BUTPAT HA OJIHY 0CO0Y, 110 NepeiiIa 40 HACTYITHOTO PiBHS iepapXiuHoi MopeJIi.

3anpornoHOBaHO Ta OOIPYHTOBAHO MeXaHi3M BM3HAUEHHS KiJIbKOCTI JIOSITIbHUX KJII€HTIB 6aHKy. Y po6OTi po3pobiieHo



HAyKOBO-METOAUYHUI MifiXi[l 10 BU3HAYEHHSI CTPYKTYPU BUTPATHOI YACTUHU OIOIPKETY MapKETUHIOBUX
KOMYVHiKaliii 6aHKy Ha OCHOBi gudepeHianii epeKTUBHOCTI BIJIMBY KOMYHIKaliHUX iIHCTPYMEHTIB Ha Pi3Hi rpynu

KJIi€HTIB.

2. The dissertation examines the theoretical, methodological and practical issues concerning the management of
marketing communications of banking operations. The conceptual basis for building management systems of bank
marketing communications was defined. Systematized marketing communications tools, expanded their list and
expediency of their use in banking activity. In the dissertation activity of native banks is analysed from position of
marketing communications management quality. The leading role of program-target approach in marketing
communications planning process, which is based on the target complex program, is grounded. The hierarchy of
social and psychological condition of the consumer was proposed, which is formed under the influence of the
target complex programs of marketing communications of banking operations. The system of indexes, which is
used for control of expens efficiency on one person which passed to the next level of hierarchical model, is
developed. The mechanism of determining the amount of banks loyal clients is offered and grounded. Formalized
approaches to determining the structure of expenditures bank marketing communications based on
differentiation efficiency impact of communication tools and customer groups.
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